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sell more refrigeration and air 
conditioning equipment to the 
Food Store Field 





al pe and 7 


Copeland develops and promotes 


for YOUR profit 


That’s winning team work. Copeland engineers 
are continually adding improvements and new 
units to a line that is already the most salable 
one you can handle. 


Then, through continuous promotion to your 
customer, Copeland builds demand. You're certain 
to profit when you take advantage of such a 
combination. Copeland refrigeration units 

Copelametic and open-type combine up-to- 
the-minute engineering with compact, rugged 


construction. They are quiet and efficient 
highest BTU capacity per kilowatt used. 


In the complete Copeland line there is a size for 
every refrigeration or air conditioning require- 
ment. Copelametic, the Accessible hermetic, is 
available through 714 H.P. . . . air-cooled from 
14, H.P. through 3 H.P. and water-cooled !/, H.P. 
through 7!/, H.P. Copeland open-type units are 
available in the same size range. WRITE FOR 
BULLETIN C-52A. 


REFRIGERATION UNITS OPEN TYPE AND COPELAMETIC) WATER COOLERS 


COPELAND REFRIGERATION CORPORATION 


Circle No. 1 on Reader Service Card 


SIDNEY, OHIO 





with 


4-WAY REVERSING VALVES 


You flip a switch and the 4-WAY VALVE reverses the cycle... 


converts the evaporator to a condenser (or vice versa) for heat or refrigeration. 


MANY APPLICATIONS: 


Heating and air-conditioning of homes and large buildings. 

Hot gas defrost in commercial refrigeration installations. 

Product temperature control in railcars and trucks. 

Tight seating, positive shifting. Made in sizes ranging from %" to 3°’ connections. 


Write today for complete information. 


SEE YOUR ALCO WHOLESALER 


cau Fag NoMa, VAs ae 


of Thermostatic Exponsion 


Valves, Evaporator Pressure 


Smpenanints Rseagne Walege 843 KINGSLAND AVE. « ST. LOUIS 5, MO. 


Float Valves; Float Switches 
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"it sparkles like a diamond’’ 


Almost all ice makers accumulate 
impurities from the water supply 
and from the air. Deposits of lime, 
slime and dirt are the result. These 
contaminants not only ruin oper- 
ating efficiencies, but cause such 
common complaints as opaque ice, 
cube lock, slow freezing, offensive 
odors and tastes. 

Ice Machine Cleaner Powder is 
the safe, sure way of cleaning auto- 
matic cube or flake ice machines. 
It is packed in individual 8 oz. 
pliofilm bags. One bag dissolved in 
the water tray or freezing com- 
partment and allowed to circulate 
for a few minutes cures the trou- 


ble. It will not injure the machine 
or its polished surfaces. It is not 
harmful from a health standpoint 
when used as directed. 

“Virginia” also distributes two 
other good remedies for sick cool- 
ing towers, ‘‘evaps’’ and condensers. 
One is Solvex Cleaner Tablets and 
Grains,* for thoroughly cleaning 
fouled equipment and reducing high 
head-pressures in a matter of min- 
utes. The other is Solvex Mainte- 
nance Tablets and Grains,* for 
preventing accumulations of dirt, 
slime, algae growth and scale which 
cause the trouble in the first place. 
Both are as reliable as the name 
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“Virginia”’ which is back of them. 
Ask your wholesaler for these fine 
products, or write 


VIRGINIA SMELTING Co., Dept. 64, 
West Norfolk, Va. 


*Products of Chemical Solvent Co. 


ESOTOO e V-METH-L @ KINETIC CHEMICAL'S ""FREONS” 
CAN-O-GAS « PERMAGUM e  PRESSTITE TAPE 
SOLVEX PRODUCTS « SUNISO REFRIGERATION OILS 
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— shows how flexible connectors bring cooling water to radiators that take heat out of high- — 
. This cooperative wind tunnel is operated for its owners by California Institute of Techno 


FLEXIBLE METAL CONNECTORS 


ogy 


650 Connectors help put the chill on fast-as-sound air 


In Pasadena, Calif., five aircraft manu- 
facturers jointly own this giant wind 
tunnel. There they test designs at air 
speeds as high as sound itself. 

But, when you squeeze air to get such 
jet-age speeds, you also heat it up. So 
you look for a way to cool it off. Here 
they used a solid bank of finned cool- 
ing coils; but then they had to get 
cooling water to them through 650 
piping connections. First, they had to 
consider aligning each opening; then 


expansion when temperatures rose and 
fell. And they had to keep the air 
stream bone dry. No leaks allowed. 

They did it the easy way .. . with 
American Seamless Flexible Metal 
Connectors known as Vibration Elimi- 
nators. They had no trouble installing 
them. A solder-type connection made 
them permanently tight. 

Maybe there’s an idea here for you. 
American Flexible Metal Hose and 
Tubing have many uses . . . for con- 


nections that must move, bend, vibrate, 
connect misaligned ports . . . or piping 
in cramped spaces. They can safely 
carry almost any liquid, gas, chemical 
or semisolid. And you can get them in 
— alloys, sizes and types. Write for 

Cat: alog SS-50 to The American Brass 
Company, American Metal Hose 
Branch, Waterbury 20, Connecticut. In 
Canada: The Canadian Fairbanks- 
Morse Co., Ltd. 


wherever connectors must move... Snthicas flexible metal hose and tubing 
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SPECIFY 
SPORLAN 


LMC 


and get 


PEAK PERFORMANCE 
on all Flooded Systems 


Again Sporlan offers you 
a NEW FIRST!... 


A Positive Liquid Level Control 
for Ammonia, Freon-12, and Freon-22 
with all these features! 


LU, the Sporlan LMC consists of a standard Sporlan 
g 


Thermostatic Expansion Valve equipped with a 
matched Sporlan Level Master Element. That means that the 
liquid level control and the expansion device are combined into 
one unit, and you have a choice of Sporlan Thermostatic Expan- 
sion Valves for Freon-12 and Ammonia up to 100 tons, and for 
Freon-22 up to 180 tons... thus no job is too large or small 
for the Sporlan LMC. Existing flooded systems can be easily 
and economically modernized and made automatic with 
the Sporlan LMC. The Sporlan LMC provides a MODULATED 
FLOW and maintains practically a static liquid level in the low 
side! The Sporlan LMC insert bulb has NO MOVING PARTS! 
Any two wire power supply of 115 or 230 volts, any frequency 
AC or DC, is adequate. The Sporlan LMC insert bulb can be 
installed in either a horizontal, vertical or angle position for 
direct contact with the refrigerant. If the liquid level drops, a 
heater clement in the bulb acts as an artificial superheat increas- 
ing the pressure in the thermostatic element, thereby opening 
the valve. If the liquid level rises, its refrigerating effect on the 
bulb overcomes the heater, and the valve throttles. 


goa The Sporlan LMC is NOT affected by turbulance .. . tight 
MO closing 1S assured...there is no current flow through 
refrigerant ...and only proven thermostatic expansion 


valve performance is employed! 


WRITE TODAY FOR COPY OF BULLETIN 60-15. 
Sp } THEN SPECIFY SPORLAN LMC FOR ALL YOUR FLOODED Joss! 


N vaive COMPANY 


7525 SUSSEX AVE. ST. LOUIS 17, MO. 


the Line BF EXPORT DEPARTMENT... 89 BROAD ST., NEW YORK 4, NEW YORK 
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CHECK ALL THREE—price, installation cost, features—and 
you'll choose LARKIN! Here is the low side unit that 
takes the toughest defrosting jobs in stride—from -32 °F 
sharp freeze rooms to 30 F meat storage lockers. 

Low first cost, dependable performance, positive 
product protection, and economical operation add up to 
customer satisfaction. 

Simplified installation cuts this cost to the bone. It is 
only necessary to run one extra wire, one extra gas line, 
and mount the compact control panel. 

Get the facts from your wholesaler. Let him explain 
why dealers from coast to coast are choosing the LARKIN 
Humi-Temp line with Frost-o-Trol Hot Gas Defroster. 


1 I 


ih 


J : 
an A TcHDOG 
N's FOOD 


Features that Sell and Satisfy 


a 
ot a 
sv? 


Minimum temperature rise during defrosting 


Adjustable defrosting time 


No excess heat or moisture load 


Lower operating costs 


Higher efficiency of cooling unit 


Heat applied throughout entire coil 


Melts icing from inside out 


Simple, low-cost installation 


Electrically heated drip pan assures positive 


drainage of melting ice and water — prevents 


freezing and spill-over 


~ 
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~ MEET THE 


As 


The MIGHTY TEMPRITE 


‘BANTAM 100" 


CARBONATOR > am 


FULLY AUTOMATIC, delivers up to 100 gallons per hour of 


13%" long * 9 highly carbonated water... for a sparkling beverage that’s 
wide x 12" high: a pleasure to serve and a double-pleasure to drink! Use with 


any type cooling system, 


COMPACT, easy to handle! Little space required. Pump and 


motor, relay and carbonator assembled together for the sim- 
plest possible installation. 


SAVES REAL MONEY, because of high-capacity operating 


efficiency, plus other cost-conserving features! 


BIG ACTIVE MARKETS FOR You! Soda fountains, road- 


side stands and drive-ins, restaurants, bars and taverns, home 
recreation rooms and vending machines—they’re all ready for 


Temprite’s mighty power-packed ‘Bantam 100”! 


TEMPRITE PRODUCTS CORP, 
P.O. Box 72-B 


StACE (929 B WH Birmingham, Michigan 


[] Send me data on the Temprite “Bantam 


" . - ; ies ” 100” Carbonator. 
emi ‘ 
f ff p oe Water Coolers Carbonstors [-] Ask your representative to call. 
Pika 2% 1a 
PRODUCTS | CORPORATION Go yea , 
a 
G 


¥ 
SUE me r | 


Name 


Address 


Control Instantaneous ou 
Valves Liquid Coolers Separators 


ES 
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Sales-minded merchants 

know that goods that can be 

seen can be sold. Just a few years 

ago, food merchandisers faced the problem of how to 

properly display meats, dairy products and other items 

that require constant refrigeration. In today’s super- 

markets, tempting arrays of these products are promi- 

nently displayed within easy reach of self-service 

shoppers. Open refrigerated food cases really melt 
sales resistance, 


The photograph above shows a typical bank of Curtis 
refrigeration units that provide refrigeration for 66 
feet of self-service meat cases and 14 fish and poultry 
cases in the largest Kroger Store in the St. Louis area. 
The Curtis Manufacturing Company chose Wagner 
Motors for this installation because Curtis knows that 
its 99-year-old reputation is built on dependability, 


ELECTRIC 


AUTOMOTIVE 


Wagner Motors are the first choice of many manu- 
facturers of refrigeration equipment because they give 
the kind of long troublefree service that builds cus- 
tomer satisfaction, and because Wagner’s nationwide 
service facilities mean quick service—when and where 
it’s needed. 


A Wagner engineer can 
help you select the 
correct motors for 
your requirements. 
Consult the nearest of 
our 32 branch offices, 
or write us. 


WAGNER ELECTRIC CORPORATION 
6442 Plymouth Ave., St. Louis 14, Mo., U.S.A. 


MOTORS « TRANSFORMERS » INDUSTRIAL BRAKES 


BRAKE SYSTEMS —~ AIR AND 


BRANCHES IN 32 PRINCIPAL CITIES 
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COMMERCIAL REFRIGERATION 


Li lees —=— WITH THE NEW 


ANSUL 
T-FLO DRIER 


. 9 with AINDRITE 


MLO ny The new Ansul T-FLO Refrigerant DRIER . . . with 

ANDRITE .. . is new in design, new in appearance 

Aaah and has already established new high performance 

I Fanon ratings for efficiency, capacity and rate of moisture 

a pickup. It is easy to install and much easier to 
replace than conventional types of driers. ; 


In the new Ansul T-FLO DRIER, the desiccant, 
ANDRITE, consists of thousands of uniformly- 
sized spheres or beads. As the refrigerant 
passes through the bed of ANDRITE in the 
Ansul T-FLO it is in constant contact with a 
far greater area of moisture-absorbing surfaces 
than in any other kind or form of desiccant. 


The refrigerant enters the T-FLO DRIER 
through the directional tube to the well of the 


THE NEW HIGH-SPEED DESICCANT yar sit is.cse Fam, tous he oi 


bed of the desiccant losing its moisture as it 
moves rapidly over the thousands of thirsty sur- 


ANDRITE., the new High-Speed desic- ) faces of uniformly-sized beads of ANDRITE. It 


returns to the line with only a minimum of in- 


eant in ANSUL T-FLO DRIERS is in EE «| “etesense with the flow of che clsigntem. 
the form of uniformly-sized beads or P 

spheres. It is the ONLY desiccant 

which provides ALL of the following 

advantages : — 


Causes less pres- Is unaffected by 

sure drop. temperature rise 

Will not plug. up to 140° F. 

Will not cake. Can be used with 

Will not dust. any refrigerant. 

Will not channel. Is non-corrosive. 

je not break Removes acid. Buy Ansul T-FLO DRIERS where you 
own. see this attractive Ten-Drier Display 


ANSUL CHEMICAL COMPANY pioneered research in the chemistry eo ge ‘Saab 
of refrigeration problems including driers and desiccants. The new DRIER is doubly protected agi 
Ansul T-FLO DRIER with ANDRITE, the High-Speed desiccant is, dries ahr te ete - 

therefore, the result of years of research, experimentation and testing shipment. In addition to 

every known type and kind of drier and desiccant. The Ansul T-FLO its moisture-proof ship- 


. , each A i 
DRIER with ANDRITE is the first refrigerant drier to meet the F FED DRIER is eae 


exacting requirements of Ansul Research Laboratories a Seaeeeeee cellophane 
8 


CONNECTOR FITTINGS 1 
BLT eee 


Sweat (solder) and flare connector fittings are 

available for installing Ansul T-FLO DRIERS 

into refrigerant lines. These fittings are per- 

mznently installed into the line. Breaking 

the line is unnecessary when a T-FLO DRIER 

needs replacing. With only four sizes of 

driers and seven on of connector fittings ee Fh df Po 

service engineer has 28 combinations of instal- be. y 

lation — a distinct advantage since less stock D, MUCH VONYlCHY 
is required to maintain an efficient inventory 


hemeientriiniag ANd cope with any drier installation job. REFRIGERATION DIVISION * MARINETTE, WISCONSIN 


mole flare fitting 


MANUFACTURERS OF REFRIGERANTS, REFRIGERATION PRODUCTS, DRY CHEMICAL FIRE EXTINGUISHING 
EQUIPMENT, FINE CHEMICALS, INDUSTRIAL CHEMICALS. — DISTRIBUTORS OF KINETIC “FREON” REFRIGERANTS 
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“cw DRY-EX WATER CHILLER 


High efficiency is assured by Acme’s method of mak- 

ing available multiple combinations of water side 

: ent baffle spacings and refrigerant heads. There is a de- 

( e [ sign to fit each application from 5 to 260 tons and for 

4 fluid circulation rates from 10 to 600 gallons per 
minute. 


TPT 
sips Acme Oll SEPARATORS 
| er { orm a nee » For positive oil separation from 14 to 100 H.P. you 


should specify the easy to install, economical to buy 
Acme oil separators. There is no gamble with the life 


th id 0 ae of your compressor when you use an Acme oil sepa- 


rator. 


matched equipment 


wee TD products 


, — Acme HEAT EXCHANGERS 
{ | LU x it LU : L { { I  & I a  & M7 Acme shell and tube type heat exchangers include 11 stand- 


ard models with capacities from 3 to 200 tons. They feature 
low pressure drop and high performance. The extended bar 
type fin surface permits the maximum amount of surface 
being furnished in a minimum amount of space. System 
— have been greatly improved as result of liquid 
sub-cooling and the elimination of liquid slugging and fash 


gas. 
Acme CONDENSERS 


Acme has both shell and tube and shell and coil condensers available 
for use with either Freon or Ammonia refrigerants. There are well 
over a hundred standard sizes and capacities ranging from 1/4 to 700 
tons. Each series of condensers within the Acme line was designed for 
a specific purpose. The exact model for your requirements is always 
available. 


ACME INDUSTRIES, INC. 


JACKSON, MICHIGAN 


Mgs. of a complete line of Air Conditioning and Refrigeration Equipment 


al - - 
Direct Expansion 2 


(Dry-Ex) and Flooded ee 
Liquid Chillers Shell and Tube, Shell wenn 


Remote Room 
Evaporative Condensers and Coil Condensers 


C ling Towers Heat Exchangers . Packaged Liquid Flow-Cold Liquid Conditioner 
oline owe t ene ors, . ° . ller 
Floor-type Unit Coolers Oil Separators Receivers, Pipe Coils Chillers to 225 tons Chillers 


Continuously serving the refrigeration and air conditioning industry since 1919 
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The single most important need of your business is the 
absolute knowledge that the equipment you buy 

and sell will give years of trouble-free service. It is that 
DEPENDABILITY that makes VICTOR your best buy. 


sil i ae Sia [= = =, Mail coupon today for PROOF! 


Upright Quickfreezer 
... occupies less than 
one squore yard of 
floor space! 


@ cost slightly less a aati “+ 


ae erent: | j VICTOR PRODUCTS CORPORATION 
tiintiatieeeaiemtel ay __.. HAGERSTOWN, MARYLAND 


Victor chest type rele fol ae | Gentlemen: Please send 
Quickfreezer . . “ 2 ‘ - H 


8, 10, 14, 19, 21.5 ae P| . "| | complete details on the Victor 
See. See o J Products checked below. 


(CD Upright Quickfreezers 

(1) Chest-Type Quickfreezers 
() Air Conditioners 

[-}] Dehumidifiers 

(_] Beverage Coolers 

(J Milk Coolers 
[ 


ae ae } Self-Service Frozen 


| 

| 

| 

| 

| ! 
| 
l 

| 
Victor Dehumidifier . . | Food Merchandisers | 
| 
| 1 
| | 
| 

| 

| 

1 

1 


y 


Triple Deck Merchan- 
diser for Versatile 
Display. 


| removes excessive mois () ke Makers 
Victor Room Air Condition- a ture (dampness) and pre- (_} Sterilizers 
er... exclusive three di- , vents rust, mildew, and _) Walk in High Temperature, 


mensional cooling with corrosion Low Temperature Rooms 
‘push button” control Reach-in Refrigerators 


FIRST NAME UNSURPASSED QUALITY 
IN and Value in FREEZERS | 
QUICKFREEZERS : DEHUMIDIFIERS + AIR CONDITIONERS 


cru 
oF * 8 of 


Self-Service Cases 


O 
(_] Triple Deck Merchandisers 
2 
C) Service Cases 


| Name ae 
@ "Guaranteed by > 4 | Address _ eats 
Good Housekeeping RRR 


2 


aenenetl a iene 
VICTOR PRODUCTS CORPORATION * HAGERSTOWN, MARYLAND ! State —____- 


os el] 
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tole ol TT 
COMPETE! 


...here’s your EXTRA 
PROFIT line of 


LECTRIK-ICE 


f 


WATER 
COOLERS | 


YOUR , 
LOW PRICE Wy 


Gree y 


MODEL E-550 
SHOWN 


UNIFLOW offers a Complete line of 
LOW COST Water Coolers designed 


for dealers EXTRA PROFITS and Cus- 
tomers satisfaction. Write for e FREE e 


"Extra Profle brochure." 
te Pe eA 


MANUFACTURING COMPANY 
1513 East Lake Road 
ERIE, PENNA. 


“A Leader In The Water Cooler 
Field For Over 20 Years”’ 
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by Albert Woodruff Gray 


I egal problems are an inherent part 
_4 of operating any business enterprise. 
If you are beset by them, you'd better 
talk to your lawyer. This column, which 
will appear periodically in the issues of 
COMMERCIAL REFRIGERATION 
AND AIR CONDITIONING, in no way 
aspires to serve as legal counsel for our 
readers. It is prepared, however, by a 
man well versed in legal practices and 
opinions, and by presenting digests of 
actual court cases involving commercial 
refrigeration and air conditioning deal- 
ers and contractors we hope to enable 
our readers to sidestep some of the legal 
pitfalls into which they otherwise might 
unwittingly stumble. 


The Editors 


REFRIGERATION FIXTURES 

dairy company in North Dakota 
A purchased the refrigeration equip- 
men and machinery of a former tenant 
left in the building subsequently leased 
by the dairy company. Five or six 
years later the dairy vacated the building 
and removed the equipment. 

Among the items were an ammonia 
compressor with a 20-hp electric motor 
and an ice machine. The compressor 
and motor were bolted to concrete 
blocks. The ice machine rested on a 
concrete floor and was connected with 
the pipes and coils of the refrigerating 
system and the electric system of the 
building. 

The owner of the building sued the 
dairy for the value of the equipment, 
contending that it was a part of the 
building and hence, his property. The 
dairy company, on the other hand main- 
tained that the refrigerating plant and 
its accessories were trade fixtures it had 
bought which it was entitled to remove 
when it vacated this building. 

The court decided in favor of the 
landowner, holding the fixtures to be 
part of the realty. “That which is affixed 
to the land is real property. The thing 
is deemed to be affixed to the land 
when it is attached to it by roots, as in 
the case of trees, vines or shrubs, or 
embedded in it, as in the case of walls, 
or permanently resting upon it, as in the 
case of buildings, or permanently at- 
tached to what is thus permanent, as by 
means of cement, plaster, nails, bolts or 
screws.” 

Gussner v. Mandan Creamery & 
Produce Co., 51 N.W. 2d 352, N.D. 
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WARRANTY NOT WAIVED 


contract for the purchase of re- 

frigerating machinery was made 
by a Georgia freezing company, in which 
it was stipulated. 

“The seller shall not be liable for 
damages or consequential damages in 
connection with the merchandise, ap- 
paratus and machinery hereunder other 
than to furnish f.o.b. its factory free of 
cost to the purchaser, any repairs neces- 
sary because of defective material or 
workmanship and then only when ad- 
vised thereof in writing, except mer- 
chandise, apparatus and machinery not 
manufactured by the seller, and in re- 
spect thereto the purchaser expressly re- 
leases the company from any liability 
in connection therewith and expressly 
accepts the guarantee only of the original 
machinery thereof, and all implied war- 
ranties and guarantees are hereby ex- 
pressly waived.” 

Dry blowers installed with the ma- 
chinery were unsatisfactory and blowers 
of a different manufacture were sub- 
stituted. When the seller sued to recover 
an unpaid balance he was met by the 
purchaser’s defense of a breach of war- 
ranty in the substituted blowers. The 
seller contended that under this con- 
tract stipulation any damage claims for 
breach of warranty had been waived. 

This contention of the seller the Fed- 
eral Court of Appeals refused to sustain. 
“If the machines ordered had at first 
been sent, damages consequent upon bad 
performance might be held waived, but 
the seller could not send something 
else as a substitute without the buyer’s 
authority and claim immunity.” 

Southern Freezing & Lock Co. 
v. Creamery Package Mfg. Co., 
131 Fed. 2d 660 


CONTRACT VOID FOR 
LACK OF AGREEMENT 
A contract made by a West Virginia 

dealer with a manufacturer for the 
sale of refrigerator units contained the 
clause: 

“It is agreed that either party may 
terminate this agreement by giving 30 
days notice by registered mail to the 
other. Upon such notice being given by 
either party the distributor agrees to sell 
to the seller or his assignees within 15 
days of receipt of such notice, and to 
none other, whatever of said refrigerator 
units the distributor may then have on 
hand and the seller or his assignees is 
given the option to purchase the same 
from said distributor at the cost price 
paid therefore by the said distributor.” 

When the seller in this case sued for 
breach of contract because the buyer 
had refused to accept delivery of these 
units the court held the contract to be 
void and unenforceable. 

“Either party might terminate it with 
or without cause by giving 30 days 
notice to the other and the seller was 
given opportunity to purchase from the 


Continued on page 14 
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ANACONDA REFRIGERATION PRODUCTS 


PIPING SITUATION WELL IN HAND... 


and this refrigeration contractor is going 
to keep it there! He is going to install an 
all-ANAconDA Copper job. Why? Be- 
cause uniform temper and precision- 
made fittings help speed up his work 
. . » help maintain his reputation for 
quality. He’s found it also pays — in 


prompt, reliable, dependable service—to 
buy from his regular jobber. Your jobber 
can fill all your piping requirements. Be 
sure to call on him. Always ask for 
ANACONDA Refrigeration Products and 
look for the familiar ANACONDA Spear- 
head. 5326 


THE AMERICAN BRASS COMPANY, Waterbury 20, Connecticut 


In Canada: Anaconda American Brass Ltd., New Toronto, Ontario 
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COMPLETE LINE OF 
ANACONDA REFRIGERATION PRODUCTS 


THESE PARTS ARE MATCHED IN SIZE 
AND PERFORMANCE TO WORK TOGETHER 


. Copper tubes in 50-ft. coils. 

. Hard copper tubes in straight lengths. 

. Fittings (elbows, tees, couplings, unions, 
adapter and reduction combinations, 
etc.). 


. Vibration Eliminators. 





could you sell 


a dollar 
for 15 cents? 


That’s the sales story on the Carrier icemaker. 


Would you like to sell them? 


CARRIER CORPORATION, 


Please send me information about dealer territories for Carrier Leemaker. 


Name 
Mreet 


Company name 


et 


¥ 


When you show a prospect how to save 85% of 
what he — for ice, he’s soon a customer. And 
with this Carrier leemaker, you can do just that. 
For jugr 15 cents worth of water and electricity, the 
Carrie? lcemaker produces about $1 worth of ice. 


Already, bars, restaurants, hospitals, hotels are 
catching on. They're waiting to be sold an ice- 
making machine. And when they see the list of 
Carrier features, it’s sure to be a Carrier lcemaker 
that they buy. 


Only Carrier has a factory-built-in crusher that 
provides three grades of crushed ice, in addition to 
the cubes. Only Carrier gives a choice of three stand- 
ard storage bins— 100, 160 and 240 pounds capacity 
with custom bins available in larger sizes. Only 
Carrier requires such small floor space—just 2 ft. 
square. Only Carrier offers two sizes: 200 and 450 
pounds per day capacity. 


Dealerships for this profitable, year-round prod- 
uct are available. Complete coupon below for further 
information, 


A complete icemaking machine, the Carrier with 
factory-built-in crusher takes only 2 x 2 ft. floor space. 
Three standard bin sizes (100, 160, 

240 pounds capacity). 

Modifications easily made 

for larger custom bins. 


AIR CONDITIONING - REFRIGERATION - INDUSTRIAL HEATING 


RT ee a eee 


SLL S. Geddes St., Syracuse,N.Y. | 


Mate 


saen aoaenegeneeppehtiniananaetineetmeanmnensadtequamieenandl 
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buyer at cost price any of the refrig- 
erators the buyer might have on hand at 
the time of the notice. As the seller 
was not bound to make deliveries under 
the contract, therefore it was void for 
lack of mutuality insofar as it provided 
for future sales or purchases. The law 
is well settled that where a contract for 
future delivery of personal property 
confers upon either party the arbitrary 
right of cancellation prior to delivery, 
it is lacking in mutuality and will be 
held binding on the parties only to the 
extent that it has been performed.” 
Motor Car Supply Co. v. General 
Household Utilities Co. 80 Fed. 
2d 167 


FORFEITURE OF 
CONDITIONAL SALE 
PAYMENTS 


Nye ery display case was pur- 
chased in Indiana under a condi- 
tional sale contract. When the buyer 
failed to pay a balance of $376.74 due 
under his contract, the dealer sued to 
recover possession of the case. The 
buyer set up in his defense damages of 
$420 for a breach of warranty by the 
dealer. 

In situations such as this there has 
been much confusion in the decisions of 
the courts determining the ownership of 
the subject of the sale. Does the buyer 
own the equipment if his damages are 
equal to or more than the unpaid bal- 
ance due under his contract or does the 
ownership of the refrigerating unit re- 
main unaffected and the damages merely 
a claim against the seller? 

While the Indiana court held here 
that under such circumstances the pos- 
session of the refrigerator must be award- 
ed to the dealer and judgment given the 
buyer for whatever damages he in- 
curred from the breach of warranty by 
the seller, the court quoted an outstand- 
ing legal authority in relation to the law 
governing such situations. 

“The true rule would seem to be that 
the seller’s right to recover possession 
of the property for the failure of the 
buyer to make payment therefore is not 
barred by his breach of warranty, but 
the buyer may assert against such right 
certain rights of his own arising out of 
the breach of warranty. 

“If the buyer does not rescind the 
contract, but claims damages for the 
breach of warranty, he is entitled to 
refuse to make payments to the extent 
of his damage and will not be in default 
for so doing. If the damages equal or 
exceed the amount unpaid upon the 
contract, the vendor may not recover 
possession of the property, but if the 
damages are less than the sum of pay- 
ments refused, the seller may recover.” 

Warren v. Exodus, 54 N.E. 2d 775, 
Indiana 


BUY FROM YOUR 
REFRIGERATION WMOLESALER 
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PACKLES 


VL 


FoR Patt 
with Exclusive 


Balanced-A 


ction 


STANDARD TYPE 


Ball check in balancing channel 
permits diaphragm inspection 
and replacement with valves 
under line pressure. Sizes, “4” 
thru ¥e”" flare; %”" thru 1%” O.D. 
Solder, %” thru 1” F.P.T. 


BLUE BANTAM TYPE 


Same as standard Balanced- 
Action valve except that dia- 
phragms cannot be inspected 
or replaced under line pressure. 
Size %”" thru ¥%" flare and O.D. 
Solder. 


add) 7S 


Art hha 


Py: LL 


old iron 


and Semi-Steel 


and AIR CONDITIONING °* 


LINE VALVES 


really give you 
something extra 


They give more dependable service because 
of advanced field-proven design and 
construction as well as patented features. 


Globe and angle types with 
solder connections, bolted bone 
nets, sizes %” thru 5%” O.D. 


SEMI-STEEL 
WING CAP TYPE 


With bolted bonnets and square 
companion flanges. Furnished with 
brass tailpieces (O.D. Solder) 1%” 
thru 5%” or with steel tail- 
pieces for welding to pipe, sizes 
1%” thru 5”. 


Also Globe and angle types with 
F.P.T. connections, sizes 12” 
thru 2”, 


+ 


Compact and strong with self-aligning 
stem disc. Sizes (F.P.T.), screw bonnet: 
%" thru 1”, bolted bonnet 1%” 
thru 2”—with flange connections 1%” 
thru 5”. 


HENRY—Standard equipment by leading Manufacturers, Army, Navy, 


Coast Guard and Maritime Commission « 


WRITE FOR CATALOGS 


Stocked by Leading Jobbers 


HENRY VALVE CO. 


Valves—Driers—Strainers—Control Devices and Accessories for 
Refrigeration, Air Conditioning and Industrial Applications 


Vy 
aan 


Ate 
a oe a 


® 


MELROSE PARK, ILL. (CHICAGO SUBURB) 
CABLE: HEVALCO, MELROSE PARK, ILLINOIS 
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unper cover oF STEEL....se rwese Features: 


Capacitors . . 


. provide ample starting 
and running torque. 


Centrifugal Switch . . . disconnects start- 
ing winding automatically on lower 
horsepower motors. 


Restricted Ventilating Openings... pro- 
tect against entrance of dripping liquids 
and other foreign material. 


All Steel Frames, Feet and Brackets... 
assure rugged, protective construction. 
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Thermoguard® (available as extra up to 
2 hp) .. . gives dependable overload 
protection. 


Dynamically Balanced Rotor . . 
vides vibration-free operation. 


- pro- 


Pre-lubricated, Factory-sealed Bearings 
. . » have grease sealed in—dirt sealed 
out. No greasing schedules! No bearing 
failure from faulty lubrication! 


Tuffernell Insulation . .. guards against 
damage from moisture, abrasives and 


mild chemicals. 
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Your High Torque... 


Low Maintenance Answer 


47OR SINGLE-PHASE JOES 


Meet high torque demands on single-phase jobs with Westinghouse CAP 
motors. Their ample breakaway torque and running stamina master your 
toughest applications. Built-in capacitors, one of many CAP motor features, 
account for full-power starting. 

Apply CAP motors and forget maintenance problems! They’re designed 
for trouble-free operation. Bearings are pre-lubricated, factory-sealed. A 
feature which eliminates greasing schedules and prevents bearing burnouts 
from faulty lubrication. You’re assured many years’ service with no bearing 
attention. 

Here are more trouble savers! Die-cast rotors ...no brushes to adjust or 
replace, no windings to fail and cause breakdown. Rugged steel construc- 
tion... gives high shock resistance for these small, light motors. Tuffernell® in- 
sulation ... assures protection against moisture, abrasives and mild chemicals. 

Learn the many other features included in power-packed Westinghouse 
capacitor motors. Ask your Westinghouse representative or write for 
free booklet, B-5441, Westinghouse Electric Corporation, P. O. Box 868, 
Pittsburgh 30, Pennsylvania. J-21676-A 


you can BE SURE...i¢ iTS 


Westinghouse 
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keep up with the Himes 


pipe cold drinking water to all working areas 


from a p-lc storage water chiller 


Fresh, chilled drinking water is efficiently supplied 
to all 17 floors of the New York Times building in New York 
by means of a new pk combination 
water storage tank and built-in chiller. 


With this design, smaller chilling surface 
and refrigerator compressor capacity can 
be used and the load factor is improved. 
Individual water coolers are dispensed with 
and concentration of cooling facilities in 
one central location reduces initial invest- 
ment and facilitates servicing. Fluctuating 
water requirements are easily met without 


temperature change. Any new or present 
compressor equipment can be used. 

pc storage water chillers are available 
in many sizes and in various kinds of 
materials to suit individual requirements. 
These same storage cooler units are appli- 
cable to any liquid cooling application, in 
process and other industrial plants. 


Write today for illustrated literature and engineering suggestions. 
Ask for Catalog No. 101. 


the Patferson-Kelley Co., inc. 
350 Burson St., East Stroudsburg, Penn. 
@® 117 
101 Pork Avenve, New York 17 © Roilway Exchange Building, Chicoge 4 * 1700 Walnut Street, Philadelphia 3 * 96-A Huntington Avenue, Boston 16 * and other principal cities 
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IN THE 
250 GUEST ROOMS 
OF SAN ANGELO’S 


HOTEL CACTUS — 


SOLENOID VALVES 


For Efficient, Personalized Air-Conditioning Control 
True West Texas hospitality at its best — 
that’s the Cactus Hotel. 250 comfortable 


guest rooms, ideal location and excellent 


each of the guest rooms. Where quiet- 
ness and reliability are of paramount 
importance, wise contractors install JE 


food make the Cactus the number one Solenoid Valves. This air-conditioning 


choice of San Angelo, Texas. 
Naturally, JE Solenoid Valves were 


chosen to provide individual control of 


system was designed and installed by 
Decker and Roberts, contracting engi- 


neers, of Fort Worth, Texas. 


ALL JE SOLENOID VALVES HAVE THESE FIVE 
MAJOR FEATURES OF DEPENDABILITY: 


®@ Tight Seating — no bubble tolerance. 

® Simplicity — only two moving parts. 

®@ Long Life — cool coils. 

®@ Durability — all corrosion-resistant material. 


@ Opening Pressure Differential — higher than 
most others on the market. 


UNCONDITIONALLY 
GUARANTEED 


SEE YOUR LOCAL REFRIGERATION WHOLESALER, FOR 18 MONTHS 


OR WRITE US TODAY FOR DETAILS 


JACKES-EVANS MANUFACTURING COMPANY 
Controls Division 


4427 Geraldine Ave. « St. Louis 15, Missouri 
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AMANA com- 
pletely self-con- 
tained plug-in 
type refrigeration 
unit, fully 
equipped with 
Allen-Bradley 
motor controls, 


Close-up of the control panel, show- 
ing Allen-Bradley solenoid starters, 
high pressure cutout, and remote 


’ sng YY A we TES vary TTD 


quipped with 
ALLEN -BRADLEY 


TROUBLE FREE MOTOR CONTROLS 


Why are Allen-Bradley starters so popular for refrigeration 
and air conditioning service? . . . because they are trouble free. 
Only ONE moving part. No pivots, pins, or bearings to corrode 
or stick . . . no jumpers to break. You install them . . . and forget 
them! No contact maintenance . . . Allen-Bradley silver alloy 
contacts never need cleaning, filing, or dressing. Dependable 
overload relays . . . Allen-Bradley thermal relays are accurate 


e and always dependable even after long service. 
ile for this Allen-Bradley Air Conditioning and Refrigeration Bulletin 


Allen-Bradley 
Company 
1340 S. Second St. 
Milwaukee 4, Wis. 


NT 


ALLEN-BRADLEY QUALITY MOTOR CONTROLS 
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No. 1 IMPORTANCE 


Regardless of the UNIT You Buy... 


Be Sure it hasa GLEANABLE Condenser 


Now that almost all leading manufacturers are recognizing the demand for a 
cleanability feature in their units—you needn't settle for anything less than a 
CLEANABLE water-cooled condenser. For regardless of water conditions or length 
of service, you can always count on restoring new-unit efficiency by the simple 
use of a spiral cleaning tool in these new HM Cleanable models. The tool cleans 
them mechanically—thoroughly removing ALL the corrosive material that accumulates 
on the water tube interiors. Remember, too, in all sizes, economical performance 
is now enhanced by low initial purchase cost, made possible by the huge productive 
capacity at the new Halstead & Mitchell condenser plant. 


Seamless Copper Tubes 
Brass Headers Machined & Brazed 


IM | 
eet Ls . sted i ‘£ Mitchell 


Wholesalers in Principal Cities— Write for descriptive literature OFFICES: BESSEMER BUILDING © PITTSBURGH 22, PA, 
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JAMISON DOORS 


Meet Variety Of Super Market Needs 


oa 


eh aa 


Jamison Standard Walk-In Door 


The Giant Food Stores always have been 
alert to the need for the best in food protection 
and modern cold storage methods. For this 
reason this food market chain chose Jamison 
Cold Storage Doors for 10 of its large new stores. 


Five doors for three different purposes were 
installed at each super market. At the Giant 
Food Store in Washington, D. C., there are 
two Jamison Standard walk-in doors for fruit 
and produce storage, two Jamison Standard 
track doors for meat storage, and one Lo-Temp 
vestibule door for frozen food storage. 


These Jamison Doors, built for hard usage, 
provide maximum protection for refrigerated 
meats, fruits, and frozen foods. 


Jamison Standard Track Door 


Buena 


More and more markets are turning to 
Jamison for economical, trouble-free protec- 
tion because they know Jamison products meet 
their requirements with maximum efficiency. 
Write for Catalog No. 1. Jamison Cold Storage 
Door Co., Hagerstown, Md., U.S.A. 


THE LEADER FOR OVER FIFTY YEARS 
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Lo-Temp Vestibule Door 


COMMERCIAL REFRIGERATION 


IF YOU WERE Your Prospect 


which order would “OU sign? 


Feature Time Payments to close more sales 
with the COMMERCIAL CREDIT PLAN 


Mc AND MORE prospects for commercial 


refrigerating and air conditioning equipment are 
becoming, of necessity, TIME BUYERS. Because of their 
cash position it’s the only way many can buy your equip- 
ment. The COMMERCIAL CREDIT PLAN helps close sales 
. improves your cash position by avoiding accounts 
receivable. And you turn your credit and collection worries 
over to COMMERCIAL CREDIT. For complete details, 
facts and figures, write COMMERCIAL CREDIT CORP.. 
14 Light Street, Baltimore 2, Md. or our nearest office. 


COMMERCIAL CREDIT 


CORPORATION 


A service offered through subsidiaries of Commercial Credit 
Company, Baltimore Capital and Surplus over $1 25,000,000 
. . offices in principal cities of the United States and Canada. 
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Ww. 4. CULVER 
4 G£0 FISCHER @ SONS 
SAGINAW MICHIGAN 


KEN STEWART 
5S @ W ComPanY 
PORT HURON. MICHIGAN 


L£O REINHART 


WISCONSIN REFRIGERATION SQUARE DEAL SUPPLY CO 


Supe.’ Co 
GREEN BAY. WISCONSIN 


VANCE RUTLEDGE 
§. 0. NELSON CO 
ML mPnis. TENNESSEE 


Cc. W. HOSIER 
WHITE REFRIGERATION 
SUPPLY Co. 

OLS MOINES. 1OWA 


E. FEINBERG 
Michigon Territory 


4ACK M. BARAGAR 
JOMNSTON REFRIGERATION 
SALES CO 


808 CRAWFORD 
JOHNSTON REFRIGERATION 
SaLes CO 
DETROIT. MICHIGAN 


CHAS. F. PORTER 
CLEMENT ELECT ANC 
OST RIBUTING COMPANY 
GRAND RAPIDS. MICHIGAN 


Lt. WKLENSERG c. ®. CHaAmMeERS 
MUTUAL MFG 6 
sure.’ co 


CINCINNATI. OnN0 


IMDIAMAPOLS. INDIANA 


HAYDEN LASLEYV 
"0 NELSON CO 
JACKSON. mISSISSIPIN 


CLARANCE HOLDER 
NO NELSON Co 
LITTLE ROCK, ARKANSAS 


4. S. KIMMEL SR. 
REPUBLIC ELECTRIC CO 
FEDERAL @ CHARLOTTE STS 
DAVENPORT, IOWA 


RALPH L. COOPER 
INTERSTATE MACHINGRY 
@ supP.Y co 
OMAMA, NEBRASKA 


WM. H. McCULLOUGH 
IMinois- Wisconsin Territory 


Vv. J. SWEENEY 
AUTOMATIC TEMPERATURE 
SUPPLIES INC 
MADISON. WISCONSIN 


TOM CLARK 
WISCONSIN REFRIGERATION 
Surect co 
MUL WAUKEE. WISCONSIN 


ED HINER 
HINER REFRIGERATION 
SuPPLY Co 
CHARLESTON. W. WA. 


2 


®. Ww. REED 
+ €. HURSTON Co 
LITTLE ROCK, ARKANSAS 


PAUL H. HOPPER 

MGR REFRIGERATION DEPT 

THE W MH KIEFARER CO. 
DAYTON. On10 


GEORGE CROW 
UNITED REFRIGERATION 
@ surrur 
MEMPHIS. TENNESSEE 


| il em 
‘ 


te 


4 


4; 
G 
JAMES REES 
STANDARD SUPPLY CO. INC 
SOUTH MORWALK, CONN. 


HARRY H. COBE 
COBE & FOSTER. INC 
MANCHESTER. 
MEW HAMPSHIRE 
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FRANK AITTLE 
TEMPCO SUPPLY CO. 
CHICAGO. ILLINONS 


JACK SHELLHAMER 
LOUISVILLE mh 
SuPPLY co 
LOUISVILLE. KENTUCKY 


| 
| 


©. fF. MORLEY 
RESCO INC 


| WEW HAVEN. CommecricuT | 
| |_MARTFORD. connecticut 


dion 


j 

i 
Lfto m. DALY 
REFRIGERATION 


SUPPLY, INE 
FARGO. NO DAKOTA 


TED STIKELEATHER 
East-Central Territory 


©. J. SMITH 
VINCENT REFRIGERATION 
@ HEATING SUPPLY CO. 
MUL WAUKEE, WISCONSIN 


M. 8. GUENTHER 
™ 8. GUENTHER Co 
FOND DU LAC, WISCONSIN 


Cc. A. BRUNTON 
MECHANICAL REF RIGERA- 
TION SUPPLY Co 
HUNTINGTON, W. VA. 


a 


RAY HOCTOR 
KELVINATOR DIV 
ARTHUR FULMER INC. 
MEMPHIS, TENNESSEE 


© 


P. KLEINHEKSEL 
MATIONAL REFRIGERATION 
PARTS CO 
SIOUX CITY, 1OWA 


GEORGE CE. EWERT 
VINCENT REFRIGERATION 
@ HEATING SUPPLY CO 

MINNEAPOLIS. MINNESOTA 


a 


Lous FaARESE 
PARSONS BROS. INC 
BRIDGEPORT. CONMECTIC 


NEVIN W. DAY 
THE H.W DAY 
SupP.Y Co 
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JIM HAILEY GEORGE R. KLAHN BERNARD M. PACKTOR 
New Englond Territory 


Maem OR Cle 


Tennessee-Arkansas Territory Northwest Territory 


M Quay. .. A great name 


Coast to Coast in refrigeration, 
PLANT 1—1600 Broadway N. E. 


heating and air conditioning! MINNEAPOLIS 13, MINN. 


You are in good company when you specify 
McQuay’s proved and preferred refrigeration equip- 
ment. McQuay is proud of its good name in the PLANT 2—1729 Broadway WN. E. 
industry—and fully prepared to back up its claim ee 
that the exclusive Ripple-Fin Coil construction of its 
products is positive assurance of high heat transfer 
efficiency . . . dependable performance . . . customer 
satisfaction. Link your good name with McQuay’s 
through the McQuay wholesaler in your territory .. . PLANT 3—4th ond Pork Ave. 
a good man to know for selling help, technical advice, PARIBAURT, MAIDEN, 
quick action. 


y 
2 < REFRIGERATION 
@ AIR CONDITIONING 
UAY INC. eis 
y 


1643 Broadway N.E., Minneapolis 16, Minnesota 
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CHOICE OF CONNECTIONS 
CONTROLLED GASKET THICK- 
NESS ASSURES UNIFORM PERMITS CONVENIENT IN- 


ALL CASTINGS OF FINEST 
PISTON VALVE-PLATE CLEAR- STALLATION OF CONTROL CLOSE GRAINED ELECTRIC 
ANCE. . LINES. 


FURNACE GREY IRON FROM 
LEHIGH’S OWN FOUNDRY. 


LEHIGH HEAVY DUTY UNITS 


: — FROM ¥ HP. THRU 5 HP. ARE 
VALVE PLATE PRECISION wa EQUIPPED WITH MULTIPLE 
GROUND AND LAPPED. REEDS AN : y ax COMPRESSION RINGS. 
ARE FINEST SWEDISH STEEL. ; F 


7 REMOVABLE CYLINDER BLOCK. 
ALL MOVING PARTS CON- NO NEED TO REMOVE COM- 
TROLLED TO .0005 TOLER- f 7 PRESSOR BODY FROM SYSTEM 
ANCE THROUGHOUT. ‘ ~ TO SERVICE, REPAIR OR CLEAN 
CRANKCASE AREA. A REAL 


ALL OVERSIZE BEARING AREAS TIME & LABOR SAVER! 


—AN ASSURANCE OF LONGER, 
TROUBLE-FREE WEAR. 


LARGER CRANK CASE CAPAC- 

ITY ASSURES AMPLE OIL 
HEAVY DUTY HARDENED SUPPLY FOR CONTINUOUS 
SHAFT TO CONTROLLED vy. HEAVY DUTY OPERATION. 
STRAIGHTNESS. = 


re iii <yaliels 
HEAVY-DUTY means what it says! 


When the job calls for a “HEAVY DUTY” unit you want one that is designed 
and built for that purpose. Anything else would be “short-changing” the 
customer. The features illustrated above are in all Lehigh heavy duty units 
from 4 thru 5 H.P. In addition, these units all have extra large, full length 
condensers and larger, full length, pump-down-capacity receivers. Lehigh 
heavy duty bases are made of non-breakable malleable iron legs with 
plate steel in-between. And to make motor changing or belt adjustment 
easy, Lehigh furnishes adjustable motor rails. Many of these features are 
exclusive with Lehigh — the result of Lehigh’s finer engineering and widely 
diversified manufacturing facilities. We'll be glad to mail you catalogs — 
or you can see these units at your Lehigh BLU-COLD jobber. 


WM—10F — 1 H.-P. 
WATER COOLED UNIT 


See your 
Lehigh jobber for 


oa REPLACEMENT PARTS 
EU eee eS A eae a CLUE me CUT Ds 
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Series 2500 Hydro-Jet 
with 5 h. p. motor for 
deep or shallow wells. 


i856 


MeDonald ° 


Me; 


Fig. 3025 with '4 h. Pp. 
with top - mounted tank, 
selling at new low price. 


Series 7520, McDonald close-coupled motor-driven cen- 
trifugal pump showing the 4” pump with 30 H.P. motor. 


Series 420 Reciprocating 
Shallow Well System with 
vertical tank. 


Type D McDonald- 
Sumo Hydro - Sub 
Submersible Pump. 


MCDONALD’S NEWEST ADDITION 


The Series 7520 McDonald close-coupled, motor-driven yy 

centrifugal pump assures the consumer plenty of ~ EST. 
performance. Available in sizes 12 to 4 inch dM Ii8s6 
discharge and powered to 60 H.P., these pumps 


deliver pressures in excess of 100 P.S.I. when , iS , al 
operating with nominal suction lift. These units are v= } AIL 
_ ra 






ideal for water supply, irrigation, boiler feed, wet process 
manufacturing, and may be fitted for handling 


K 
brine or hydro-carbon derivatives. 


Show this pump to your customers and you'll be 
amazed how it all but sells itself! 


Write for bulletin 7520-A with complete specifications. 





A. Y. MCDONALD MFG. CO., © DUBUQUE, IOWA BO ace tee lay 


the unit you've wanted for 


reach-ins ... THE BUSH DJ 


They're coment designed and ceiling 
mounted to allow complete use of shelf 
space in reach-in refrigerators. 


Air moves through the coil and down the 
back wall, providing perfect diffusion of air 
circulation that eliminates air blasts . . . mini- 
mizes dehydration of produce. 


Fans on Bush DJ Units are completely and 
safely guarded ... motors permanently lubri- 
cated. A TX valve can easily be mounted 
inside the case. 


Removable drain pan permits ready ac- 
cessibility to all parts, and durable finish 
of baked white enamel on entire exterior 
provides attractive appearance. 


Bush DJ Unit Coolers are available in 
four different sizes, to meet varying require- 
ments. All have customary conservative Bush 
ratings. 


Specification sheet free on request. 


; “BusH MANUFACTURING COMPANY <a 
‘ _ WEST HARTFORD 10, CONNECTICUT 
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ara, Buying and Inventon 


FAL: DETRO'NT 


NO. 777 


e Adjustable superheat 

° Available with C, Z, or § 
. Capacities—' » to 2 tons 
Stainless steel and brass t 
e Easy superheat adjustment 
Anchored capillary 
° interchangeo> 


e Cartridge ossem 


tandard liquid charge 


Vv, and ¥ S.A.E. 
bly simplifies cleaning 
izer connection 


aa take advantage 
mn aan convenient source 
Y expansion valve need! 


DETROIT The — 

the Sauiaeen a Expansion Valves—Th 

everywhere. You'll poe accepted by sania a of 

for every job—each d Prem DETROIT offers a su ration men 

service and more inate ae tho ing 
eration, , longer 


Tr 

ee on your next job — we’re 

oe you, too, will find them 

= oe with and more profit- 

= ban = of fewer call-backs. 
r DETROIT wholesaler today. 


e Available with equal 


ES a ml ~ 
Ve 
No. 573 

a ; , e Adjustable superheat 
a ' e Gas charged for moto 
+ load protection 

@ Stainless steel nee 


NOS. 786, 787, 788 
* Hermeticall 


ditioning e Monel inlet strainer 
No. 673 e Forged brass body 

perheat eV or S.A.E. inlet, Vy 
V2 SAE. outlet 


r low temperature 
i dle and seat 
overload protection 


r over 


dle and seat 


y sealed joints 


° Adjustable superhest 
/, PT. 


arged for air con 


yse (786 on 
line connections 
to 25 tons Freon-12 
ed on the job 

long, 
e Monel inl 
e Hermetic 
e%¥% S.A.E. in 
. Capacities—! 


ows resist corrosion and insure 


-free service 


ein 
e Capacities 2 

city easily chang 
alizer © 


e Duraflex bell 
trouble 


— . 
—— et strainer 


DETROIT 


e External equ 


2 to 3.6 tons 


ESTABLISHED A 
s Detrorr [1 
ee UBRICATOR (| 


ovdobs 
CORPORATION 


5900 TRUMB 
ULL AVE. + DETROIT 8, MICHIGAN 


epre C Canadian Representat n Monte 
sentatives v eal, Toronto. Winn 
Re in Principal Cities . a 
pres ives a 
jal Toronto 
0 Winnipeg 


AUTOMATIC 
CONT 
Pee for REFRIGERATION + A 
NSPORTATION + HOME ee eae . 
IANCES 


Divison of A, 
Ral Anum Re 
way & Engineering Specialties, Ltd praroe & Standard Severs 
. COeroe ato 


SL 
) Export Dept Box 218 Ridgefi (‘@ 
| | DOMESTIC HEA aaa 
oe : ) * INDUSTRIAL USES tere eee 
Seawung home and ERICAN- STANDARD AMERICAN BLOWER + CHURCH SEATS & WALL TILE + DETROIT CONT! 

Many ROLS + KEWANEE 
BOILERS « ROSS 
HEATER 


Circle «a Je e re 
No 2 on Reader Servic Ca 1 


and AIR COND 
ITIONING 
MAY, 1953 





DONT a - 
SETTLE S08 0 


Trade-Mark 


m°° CYLINDERS FOR 
FOR LESS REFRIGERANTS 


V/ Rugged, sturdy construction 

Vv Uniform sidewall thickness 
V Lightweight—easy to handle 
V Finest workmanship 

Vv Best appearance 

V Tested far beyond all codes 
V Extra years of trouble-free life 
VY They're economical! 


25-Ib. 35-Ib. 


You are sure that your refrigerant gas containers will give you many years of dependable 
service—and save you extra dollars—when you own Prest-O-Lire cold-drawn cylinders. 
They're built by the company which has been the largest manufacturer and user of com- 
pressed gas cylinders for almost half a century. In each step of design and fabrication 
the ultimate in gas containers is achieved—and this skill and experience is passed on to 
you with every Prest-O-Lrre cylinder you get. Its no wonder that refrigerant cylinder 
buyers who have compared feature for feature have found out they are getting the greatest 
value with top-quality Prest-O-Lire cylinders. 

Available in sizes ranging from 5-lb. to 150-lb. capacities—with valve, and cap on all 
but 5-lb. styles. A few of the popular squat-type cylinders are shown above. You'll like 
their good-looking appearance, with glossy metallic bronze finish. Wrire Topay for full 


information and prices—select the Prest-O-Litre cylinder that fits your needs exactly, 


“Prest-O-Lite” is a registered trade-mark of Union Carbide and Carben Corporation, 
| LINDE AIR PRODUCTS COMPANY 
ies ded ad a A DIVISION OF UNION CARBIDE AND CARBON CORPORATION 
dle 30 East 42nd Street [ISS New York 17,N. Y. 
Offices in Other Principal Cities 


In Canada: DOMINION OXYGEN COMPANY, LIMITED, Toronto 
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COMPRESSOR FOR ANY 


REFRIGERATION APPLICATION 


The complete line of hermetic 
and open type compressors! 


For a really complete line of replacement compressors, both hermetic and 
conventional, see the new Tecumseh jobber line. Here is a replacement 
compressor for any application including hermetics from ¥% to 2 H.P. 
in the full range of back pressures and open type from % to 15 H.P. 


Specifically designed for the jobber trade, these compressors contain 
all the latest improvements in refrigeration compressor design. Of 
particular interest are the hermetics for most domestic and commercial 
applications and the new “V” type compressors covering the 1 to 3 H.P. 
range. The 2 and 3 H.P., VFP compressor, incorporates the last word 
in conventional compressor design and contains many new improvements 
including: pressurized lubrication, high speed operation, compactness of 
design and maximum capacity. 


But see for yourself the compressor line that really gives you a perfectly 
designed model for any application. See the Tecumseh line today! 


For full information write: 


= TECUMSEH PRODUCTS = ncax, 


EXPORT DEPT.: 2111 WOODWARD AVE., DETROIT, MICH. 
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Recently introduced, the new PENN single-pole to you? Longer life and better performance than 
refrigeration control is winning the enthusiastic any other single pole control available! 
acclaim of refrigeration men everywhere. And, one 


Learn more about this new Series 270 low-priced, 
of the big reasons is SNAPFLEX contact action! 


single-pole control. Ask your wholesaler or write 

Only PENN has this exclusive contact structure Penn Controis, Inc., Goshen, Indiana. Export Di- 
which provides “roll-wipe-snap” action on closing vision: 13 E. 40th Street, New York 16, N. Y., 
and opening. Result? No bounce...no closing U.S.A. In Canada: Penn Controls Limited, 
arc... no welding of contacts. What does this mean Toronto, Ontario. 


AUTOMATIC CONTROLS 


FOR HEATING, REFRIGERATION, AIR CONDITIONING, GAS APPLIANCES, PUMPS, AIR COMPRESSORS, ENGINES 
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WITHIN FIVE YEARS at least half of all homes built in this country will contain year-round air condi- 
tioning equipment, president Cloud Wampler of Carrier Corp. told stockholders at their recent annual 
meeting. “And in a decade, or two at the most, we should see virtually all new residences completely air 
conditioned,” he continued. “In other words, within 10 to 20 years year-round air conditioning in 
homes may well be as common as central heating is today. Obviously, this means big business.”” Wamp- 
ler estimated that last year completed air conditioning was installed in some 10,000 new homes. “The 
number should rise to at least 50,000 this year,” he said. In room air conditioner field, he set the 
1953 figure at approximately 620,000 units, against about 420,000 last year. 


WITHIN TEN YEARS one out of every ten new automobiles will be equipped with air conditioning. This 
prediction was made by P. J. Kent, executive engineer of the electrical department of Chrysler Corp.’s 
engineering division, before a recent meeting of the Society of Automotive Engineers. Kent noted that 
only about 10,000 cars have been air conditioned in the past 15 years, most of them with systems built 
and installed locally. With major automobile companies now offering air conditioning, it will be pos- 
sible to expand the market for air cooling of passenger automobiles materially, he said. Citing the com- 
fort and health value of air conditioning to persons suffering from hay fever, asthma, or other respira- 
tory difficulties, Kent said that almost anyone who spends much time behind the wheel of his car, 
whatever his occupation, will find air conditioning a worthwhile feature. 


CHURCH AIR CONDITIONING is being credited by pastors in the south and southwest with increases 
in church attendance as high as 50% during summer months, and with stepped-up interest in parish 
activities. Churches below the Mason-Dixon line face a special problem during especially warm weather, 
when congregations dwindle and the heat stifles parish enthusiasm. In the larger churches, massive 
construction cuts down the effect of summer temperatures. But smaller churches, built with an eye to 
economy, require mechanical cooling. Many of them have found best for their particular requirements 
a system in which reserve cooling may be built up during periods when the church building is not in 
use, permitting units of smaller horsepower to be used. This, plus zoning arrangement for meeting 
rooms, providing cooling when needed, is helping churches solve the summer attendance problem. 


SALES TRAINING with an unusual twist will be given 10 overseas businessmen in the electronics and 
refrigeration fields on their 4,000-mile tour of 20 U. S. factories conducted by Ad. Auriema, Inc., New 
York exporting firm. The project, called an “Observatour”, marks the first time an independent ex- 
porter has undertaken to give its overseas representatives a chance to learn at first hand the sales and 
production points of products they are buying for resale. The “Observatour” will take five weeks to 
complete. Refrigeration equipment manufacturers scheduled to be visited include Sporlan Valve Co., 
St. Louis; Astral Industries, Rockleigh, N. J.; Ebco Mfg. Co., Columbus, Ohio; and Ward Leonard 
Electric Co., Mt. Vernon, N. Y. 


DEVELOPMENT OF a stain-resistant, highly flexible baking enamel which is said to be 50% harder 
than previous standard enamels was announced recently by the Glidden Co. Called Nebulon S, this new 
industrial finish has been in the leboratory stages of formulation and testing for more than five years. 
The enamel, which incorporates a modification of silicone resin as its base, is said to have qualities 
which make it attractive for refrigeration finishes, as well as in a number of other fields where stains, 
discoloration, and corrosion have previously been problems. The new coating is more expensive than 
standard baking enamels and requires higher curing temperatures—approximately 425 F. One of the 
principal advantages claimed for it is that it is tough enough to take the beating that refrigerators and 
similar equipment must withstand, yet flexible enough to offer the possibility of application before the 
metal is formed. 
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850 BTU’s to 
20,000 BTU’s Per Hour 


LOW BTU COST 


SAVES SPACE 


The unique designs take no storage space. 
Provides adequate head room. 


UNIFORM TEMPERATURES 


Uniform temperature is assured with radial 
air flow. 


WRITE FOR 


NO RUSTING 
BULLETIN C-192 


Casings are made of polished aluminum. 


KRAMER TRENTON €O.-Trenton 9, N.J. 
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Here are 101 ideas... 


and AIR CONDITIONING 


. . that we believe will help you do a more intelligent and 
effective job of merchandising refrigeration and air conditioning 
equipment to your customers and prospects in the Food Store Field. 


On the pages that follow are a carefully selected and con- 
densed collection of proven food merchandising ideas, specifically 
slanted for use by refrigeration dealers and salesmen who work 
with Food Store operators. 


All of the ideas presented here involve the use of refrigerated 
fixtures and equipment, and tell how successful Food Merchants 
use this equipment to increase their sales volume and their profits. 


By passing along these proven merchandising ideas to your 
customers and prospects, we believe you'll help them use their 
present equipment more profitably, and encourage them to add 
new equipment to increase their future business volume. Clip and 
save these Sales Ideas — you'll find them money-makers for you. 


We acknowledge with thanks the cooperation of leading maga- 
zines in the Food Store Field, who have graciously given us per- 
mission to digest and present in this issue information originally 


published by them. 
— The Editors 
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“FULL VISION” super market design, a 

1 new wrinkle in effective store layout, places 

refrigerated equipment in the middle of 

the floor to permit wider aisles and prevent 

congestion at the cases, In this market, 12 spot display 

cases are arranged in banks of two. Customers have 

access to these cases from all sides and can make their 
meat selections with little “bunching up”. 

(Progressive Grocer, March, 1953) 


MAKING MONEY in the produce depart- 
2 ment, says a successful Chattanooga, Tenn. 
market owner, can be tied into the follow- 
ing principles. 1. Locate the produce de- 
partment so the customer gets to it early in her shop- 
ping tour, 2. If possible, have the department visible 
from outside the store. 3. Use front window mass dis- 
plays on feature items each week. 4. Water produce 
in refrigerated displays several times daily. 5. Weigh 
produce items after customer has bought, so check-out 
will be faster. 6. Keep refrigerated case temperature 
from 40 to 42 F. 7. Store reserve produce stocks in 
line with items on display — lettuce above lettuce, 
spinach above spinach, ete. 
(Meat Merchandising, Dec., 1952) 


EXTRA SPACE in the cooler of a Kenosha, 

3 Wis. food market was gained by wrapping 

the rail with butcher paper and stocking 

lunch meats on it. This practice served the 

double purpose of conserving space in the cooler and 

keeping a reserve supply of fast-selling lunch meats 

close at hand for replenishing the store’s display 
cases. 


(National Grocers Bulletin, Oct., 1952) 
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CONFIDENCE in a meat department can 

4 be created by prominently displaying an 

invitation to shoppers to inspect the depart- 

ment at any time. An Atlanta, Ga., mer- 

chant has used this technique with considerable suc- 

cess and has found the sign itself instills such confi- 
dence that few customers accept the offer. 

(Meat Merchandising, Nov., 1952) 


PARTY FOOD SALES can be greatly in 

creased by special attention to displays of 

these products in the store’s “busy” areas. 

Sales of party foods and snack foods in- 

creased 75% after only four weeks of displaying them 

in this new Youngstown, Ohio super market. The rack 

is located at the rear of the store in front of a row of 

self-service meat cases. Compartments along the bot- 

tom of the display are used for storage, and an identi- 

fying sign at the top of the rack draws shoppers’ at- 
tion to the special “section”. 

(Progressive Grocer, March, 1953) 


CONVEYOR SYSTEM and new produce 

cooler installed in the basement of an F1- 

gin, Ill.. market helped cut the store’s pro- 

duce losses to 1 or 144% of sales, and 

boost produce volume 20%, The 24x 8x 6 cooler re- 

placed a smaller and inadequate one in the back room. 

A skate wheel conveyor was installed to expedite han- 

dling of incoming merchandise, and a power conveyor 

to take processed and trimmed produce to the main 
floor produce sales area. 

(National Grocers Bulletin, Nov., 1952) 
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CHEST-TYPE CASES for frozen foods still 

7 can fill an important place in the store 

after they have been replaced by open-type 

display cabinets, Then they come in handy 

for extra-storage use. One neighborhood market, for 

instance, moved its closed-type chest into the meat de- 

partment to provide storage space for sea foods and 

meat left-overs. Another market, doing a sizeable 

home delivery business, uses its “extra” case to handle 

this trade — but has found that the new equipment 
has tripled its frozen food sales. 

(Meat Merchandising, Dec., 1952) 


UTILIZING EVERY INCH of space is ex- 

8 tremely important in the smaller market. 

One store in a Chicago suburb bracketed 

2 x 6-foot plywood shelves to the panels of 

one display case and used this extended surface for 

supplementary display. Space beneath these shelves 
was used for parking shopping carts. 

(National Grocers Bulletin, Oct., 1952) 


GROUPING OF ALL refrigeration equip- 


ment in one area is good planning, es- 


pecially in smaller stores where space is 
at a premium. It permits low-cost store con- 
struction, with wiring, drains, and other necessary 
facilities located together instead of being scattered 
over much of the floor area. This market with a sell- 
ing area only 54 ft. by 36 ft., has located the produce, 
dairy and frozen foods departments and part of the 
self-serve meat department along one side wall for 54 
ft. to present an interesting variety of merchandise at 
a glance. 
(Progressive Grocer, Feb. 1953) 
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LAST-MINUTE HOLIDAY RUSHES for tur- 

1 O keys are the bane of many a food market, 

but many stores now are minimizing this 

headache by getting advance commitments 

from shoppers on a simple “reservation type” order 
form. Pads of these order forms are attached to large ro rant 2 SEE wg 

display cards urging shoppers to order their holiday 

fowl in advance. These cards are prominently mounted 

in the meat department and in other strategic locations 


throughout the store. 
(Meat Merchandising. Nov., 1952) 


CHICKEN ON ICE is the “hottest” thing 
in the meat department of one Chicago 
super market. Use of this technique upped 
the store’s chicken sales from 26 to over 
150 birds a week. 

(National Grocers Bulletin, Oct., 1952) 


“GAINED SPACE" .. . four inches be- 

12 tween separators of two frozen food cases 

. . . sells one and a half wheels of ched- 

dar cheese a week for a Santa Monica. 

Calif., food market. The same item displayed in the 

regular case sells only half a wheel a week. the food 

store’s grocery manager says. The display in the 

“gained space”, therefore, triples cheddar cheese sales 

for the market. Most food stores have idle space just 

like this that they can use profitably to spot small 

displays and increase volume and profits of selected 
items. 

(Progressive Grocer, March, 1953) 
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INVERTED WIRE BASKETS from a dis- 

1 3 carded dry rack made excellent dummies 

for the new refrigerated case purchased by 

one small store. While minimizing the 

amount of product needed for display, these “ven- 

tilated” racks do not block circulation of refrigerated 
air and cut down “digging” by customers. 

(National Grocers Bulletin, Jan., 1953) 


EXTRA PROFITS in the meat department 


have been rung up by a Los Angeles food 
market by mounting wire baskets between 


sections of the self-serve meat cases and 
using them for special display purposes. At first the 
wire baskets were used only for luncheon meats and 
similar items, but now they are also used for kitchen 
gadgets having to do with meat preparation — roast 
meat therometers, garlic presses, meat skewer sets, etc. 
Housewives choosing meats pick up dozens of these 
non-food specialties each week, The units average 
about a dollar each, with a good profit margin for the 
store. 
(Meat Merchandising, Feb., 1953) 


MOST RETAILERS find that a sale of let- 
rt Pete Dart a ; ae tuce, tomatoes or other salad vegetable is 
“Ttr at a (f Osher es as good as two sales, because shoppers al- 
: - MT most always buy a salad dressing to go 
with those vegetables. But why, figure the operators of 
one Minneapolis super market, take the chance that 
people will remember to get the salad dressings at 
your store? It’s much easier to display the complete 
line of salad dressings right over the salad ingredients 
that way, no one forgets to pick up both. 
(Progressive Grocer, Jan., 1953) 
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DAIRY 8 BEVERAGE KEEP YOUR PROFITS Uj ? 


WITH 


COLDIN 


REFRIGERATORS 


FEATURE THE LINE THAT GIVES YOU A 
SATISFACTORY MARGIN...PLUS FEATURES 
THAT MAKE CUSTOMERS BUY! 


\ 
\ 


| LOW TEMPERATURE 
| BULL VISION DISPLAY 


NEW 
FROZEN FOOD 
MERCHANDISER 
MODEL FT 


SLANT TYPE 


FORMICA TOP 

FRONT SERVICE 
DISPLAY CASE AVAILABLE IN 

= 6 AND 8 FT LENGTHS 
REMOTE AND 


SELF-CONTAINED 


FORMICA TOP COUNTER 
& DISPLAY CASE 


COMMERCIAL 
STORAGE FREEZER 


FROZEN FOOD MERCHANDISERS 


ANGLE FROZEN FOOD 
MERCHANDISER 


DEALERS — WRITE FOR CATALOG AND INFORMATION 
YOUR KEY TO 
BETTER REFRIGERATION COLDIN CABINET CO. INC. 


2800 Webster Ave., N. Y. 58, N. Y. © CYpress 5-331) 
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SALES UP 33%, in one month is the record 

of a St. Louis, Mo. market following con- 

version of the store’s produce department 

to completely self-service operation. Pre- 

packaging of all produce has permitted larger displays 

and given the items more appeal. A decrease in spoil- 

age also has been reported. This market buys walnuts, 

broccoli, spinach, brussels sprouts, mushrooms, cole 

slaw, soup mix, tomatoes and carrots already pack- 
aged. All other items are packaged at store level. 

(Meat Merchandising, March, 1953) 


DOUBLE-DECK DISPLAY of turkeys in a 


self-service case has made this favorite bird 
a year-around best seller for a Richmond, 


Va., food store. Cut-up birds and parts in 
trays get top shelf position. Whole birds from small to 
large size get the lower shelf. By cutting up the larger 
birds and featuring turkey roasts, chops and cutlets, the 
market finds it can sell these parts to many more cus- 
tomers than would be interested in whole turkeys ex- 
cept for holidays. This market sells more turkey in 
summer than in winter. 

(National Grocers Bulletin, Dec., 1952) 


CUSTOMERS CAN BUY their green beans 
1 in a hurry or they can take their time and 
pick them out, one by one if they wish, in 
a Chicago super market. For the hurried 
market. For the hurried shopper, this dealer uses or- 
dinary paper food trays as a container — the same 
type trays used in the meat department. Beans are 
weighed and then shuffled to get them all lengthwise, 
and placed in the tray, A paper band on which the 
price is marked is pulled snugly around the tray. Only 
a few trays are prepared at one time by the store’s 
produce manager, who emphasizes that they must be 
packed full for customer appeal. Many impulse sales 
result from this prepared-in-advance practice, the store 
reports. 
(Progressive Grocer, Feb., 1953) 
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VALUABLE ASSET to any self-serve market 

1 9 is a bloom box in which meats are placed 
after cutting to be stored until packaged. 

Purpose of this box is to give red meats 

time to acquire the best possible bloom or brightness. 
Usually beef is left in the bloom box 15 to 40 minutes 
before packaging. Many bloom boxes are of the pass- 
through type so that they can be used as a partition 
between the cutting and wrapping departments, All 
cuts, ready for wrapping are placed on trays before 
going into the bloom box, Beef cuts, on which bloom 
control must be most exact, are all placed in one sec- 


tion and are worked at the height of their bloom. 
(Meat Merchandising, Oct., 1952) 


DEMONSTRATING TENDERNESS of bar- 


becued chicken paid off big for a market 
in Holland, Mich, A barbecue machine was 


placed directly in front of the display of 


chickens in the self-service case, and the store gave 


away barbecued chicken every hour on the hour. This 
promotional stunt helped sell more than 500 chickens 
at 59 cents a pound, despite a major competitor adver- 
tising frying chickens at 49 cents a pound! 

(National Grocers Bulletin, Jan., 1953) 


“MONEY OUT OF THE AIR" is how the 
21 owners of a Santa Cruz, Calif. food store 
classify the sales of canned ham from small 
ledges located on the back wall behind the 
service meat cases. From two 4-ft. shelves, the market 
sells 50 to 60 canned hams a month, the hams ranging 
up to 11 pounds in size, “Until we built these shelves 
especially for the display of canned hams,” the own- 
ers report, “we hardly sold any. Now we display about 
20 cans of ham on the ledges — different brands and 
sizes. In this instance, display at ‘head level’ instead 
of the normal ‘arm level’ is better, for women wait- 
ing for the butcher to cut or wrap their meat see the 
displays. Apparently the slant of the meat cases directs 
their gaze upward.” 


(Progressive Grocer, March, 1953) 
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TIE-IN DISPLAYS of related products have 

22 proved to be a business builder for one 
Texas food market’s dairy department. The 

owner has topped the full 40 feet of con- 

tinuous two-level dairy case with high-profit party 
items such as nuts, glazed fruits, popcorn, party 
snacks, and fancy breads. The impulse-sale effect of 
these items, combined with the wide variety of dairy 
goods displayed, has made this department a real 
money maker, One man in the stock department is 
specifically charged with the responsibility of keeping 
these displays fully stocked from opening to closing 
of the store. The department is strategically located 
between the produce and meat sections of the market. 
(Meat Merchandising, March, 1953) 


FOOD TRAYS inside labels and “breath 


ing” acetate film are the basic supplies 
used by one of New York City’s largest 


super markets in its successful program of 
prepackaging fresh fruits for self-service sale. This 
store’s produce manager reports spoilage down. sales 
and profits up, since the program was instituted four 
years ago. Packaging method on most items is the 
same — sheeted film, the diagonal wrap and a hand 
sealing iron to effect the seal under the tray, Price is 
marked in the label and placed on the fruit before 
wrapping. Items like watermelon and cantaloupe sec- 

tions require somewhat different handling. 
(Meat Merchandising, Nov., 1952) 


TO AVOID CARELESSNESS in storing 

24 merchandise in its walk-in cooler, the man- 
agement of a Cleveland chain outlet has de- 
partmentized the cooler. For instance, all 

beef is hung together, veal and lamb carcasses are 
hung in a separate location, and fresh pork is placed 
on shelving. With a general plan of this kind, air cir- 
culation is better, meat cutters don’t get confused, 
valuable cooler space is saved, and meat shrinkage is 


reduced. 
(Progressive Grocer, Nov., 1952) 
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Now GLOEKLER Offers A Complete Line of 
Refrigeration Equipment for Every Need 


No matter what the need for mechanical refrigeration, a Gloekler unit will 
do the job with maximum efficiency. 
Our newly expanded line includes all standard models in beautiful 
designs as well as a qualified engineering service for custom jobs. 
Gloekler Builds: Reach-Ins, Walk-Ins, Dual Temp Reach-In 
and Walk-Ins, Bakery Freezers, Double Duty Display Cases, 
Self-Serve Reach-In and Meat Cases, Bottle Coolers, Mortuary 
Refrigerators, Single Duty Cases, Delicatessen Cases, Ice Cream 
Hardening Rooms, Self-Serve Dairy and Vegetable Cases, 
Counter Top Display Cases, Self-Serve Freezers, Full Vision 
Cases, Three Level Produce Cases, Cook’s Tables, Chef’s 
Tables, Glass and Solid Doors, Fish and Poultry Display Cases. 
AVAILABLE IN THESE FINISHES 
Porcelain, Stainless Steel, Baked White Enamel, Galvanized, Air Dry 
Grey Enamel. 
Inquiries solicited for special and custom built refrigerators in either 
standard or low temperature. 
PROFITABLE FRANCHISES AVAILABLE 
Write us today for territories, details, and our new catalog with prices. 
Address your inquiry to: 


GLOEKLER REFRIGERATOR CO, 
2950 West 20th St. 
Erie, Penna 


[a 
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CLEANLINESS, as much as anything else 


26 can be a deciding factor in the success or 
failure of any food market. Fastidious cus- 
tomers simply won’t continue to shop in a 

market where fixtures, especially, are not kept spot- 
lessly clean and shining. Regular periodic ‘ 
should be a standard operating procedure. 
(National Grocers Bulletin, Oct., 1952) 


‘scrub up” 


DEMAND FOR MANY fish and poultry 

25 items is so light as to sometimes make it 

impractical to display them or to carry 

them in the case at all times. For those 

food dealers who have freezer storage space, however, 

there is an easy solution. Simply display a prominent 

sign stating that these infrequently requested items are 

in the store’s freezer at all times and are guaranteed 

fresh. With very little investment, it is possible in this 

way for a market to gain a reputation of carrying a 
full variety of frozen foods. 

(Meat Merchandising, Oct., 1952) 


MONOTONOUS APPEARANCE of dis- 

2 plays of pre-packaged bulk cheeses was re- 

lieved in a Harrisburg, Pa., market by the 

addition of a few artificial greens to separ- 

ate the different varieties. The simple little touch 

greatly enlivened the display, which resulted in pleas- 
ing the housewives and selling more cheese. 

(Progressive Grocer, Nov., 1952) 
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MIMEOGRAPHED LISTS of shopping re- . . r 2 CORAL IT FR TA 
minders placed in each shopping cart each 
28 day for about three weeks prior to each 
special holiday can do a great deal to 
build a food store’s seasonal business, These lists 
should include all conceivable items which might be 
included on a typical holiday menu, together with 


their various ingredients. 
(National Grocers Bulletin, Nov., 1952) 


PORTABLE FREEZERS have helped a Min- 


neapolis super market to build frozen food 
volume with end and spot displays of 
frozen food specials. Translucent letters 


and packaged reproductions attached to hard-surfaced 
white backboard, along with large price sign call cus- 


tomer attention to the spot displays, and extra im- 
pulse sales on specials are the result. 
(Progressive Grocer, Jan., 1953) 


FULLER LUNCH BOXES come from this 

idea used by a Kenosha, Wis., food store. 

O The merchant devotes almost a complete re- 
frigerated case to lunch box items, with 

five or six of the most popular cheeses getting “cen- 
ter of the case” emphasis. Surrounding the center fea- 
tured display are a full selection of ready-to-serve 
meats and sausage. This idea is one that will build 


lunch-box item sales the year around. 
(National Grocers Bulletin, March, 1953) 
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ONE WAY OF DIRECTING attention to 

31 any particular department is the use of 
“egg crate” drop ceiling to break up the 
monotonous line of the store’s interior. 

These should be lighted from above, preferably by 


fluorescent fixtures. 
(National Grocers Bulletin, Oct., 1952) 


SMALL, HARD-TO-STACK glass jars of 


32 process cheese are handled with a mini- 

mum of effort by a Cleveland super mar- 

ket. They are dumped into wire baskets 

which are propped up along the top of the dairy cases 

to provide an accessible and inviting array which can 
be maintained easily and quickly. 

(Progressive Grocer, Feb., 1953) 


BRIGHT-COLORED PRODUCE like 

3 3 oranges, lemons, and grapefruit should be 
displayed in alternating ribbons with green 

produce such as onions, peppers, and 
cucumbers, to lend maximum display effectiveness to 
each. Time and again enterprising food market opera- 


tors have proved that color contrasts can sell, 
(Meat Merchandising, March, 1953) 
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WHEN YOU WORK WITH REVERE 


REFRIGERATION TUBE 


DIRT AND MOISTURE 
ARE OUT BEFORE YOU START! 


When Dryseal Tube reaches you the inside is as 
smooth and shiny as the bore of a new shootin’ iron. 
For the last step in manufacturing Dryseal is to close 
both ends with a precise, mechanical, double-crimp 
seal. This bars the faintest trace of dirt and keeps 
Dryseal bone-dry. The seal is made in such a way 
that the diameter of the tube does not change, which 
permits Dryseal to be passed through any opening 
large enough for the tube itself. 

While Dryseal may be stubborn about keeping out 
dirt and moisture it’s a soft touch when it comes to 
bending. The soft temper of the copper used in 
Dryseal allows you to make the most intricate bends 
by hand. And its ductility and special temper make 
it extremely easy to flare for compression fittings 
without danger of splitting. Economical tube sizes 
range from 4” to %4” O.D. 

And, for your greater convenience, Dryseal is 
packed in a nifty-50 one-coil carton. This carton, 
which has been attractively designed for easy iden- 
tification in stock, contains one 50-foot coil of 
Dryseal...is easier to handle, light weight, eco- 
nomical and is sturdily made to assure protection 


of the tube. 


COPPER AND BRASS INCORPORATED 


Founded by Paul Revere in 1801 
230 Park Avenue, New York 17, N. Y. 
* . s 
Mills: Baltimore, Md.; Chicago and Clinton, I11.; Detroit, Mic: 


Les Angels and Riverside, CoV New Bedford, Mass.; Rome, N. Y.— 


les Offices in Principal Cities, Distributors Everywhere 


SEE REVERE’S “MEET THE PRESS’ ON NBC TELEVISION EVERY SUNDAY 
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SPECIAL DISPLAY EMPHASIS is lent to 


4 the increasingly popular “brown and serve” 
linees of rolls and breads at a Memphis, 
Tenn., market where they are spotlighted 

in a separate refrigerated display case adjacent to the 
regular bread display rack. The refrigerated case 
serves the additional purpose of prolonging the shelf 
life of those products and assuring their quality. 
(Progressive Grocer, Nov., 1952) 


} 


3 food market in Oakland, Calif. This store 

has found that keeping flowers in a regular 

open type refrigerated display case gives 

flowers a fresher, crisper look, cuts spoilage, and 
lengthens flower life. 

(National Grocers Bulletin, Oct., 1952) 


BETTER HANDLING of perishables is the 

3 6 one big chance of many grocers to improve 
their net profit picture. Some sort of pro- 

duce handling chart conspicuously posted 

in the store’s produce trimming area can help both 
new employees and veterans in their efforts to keep 
produce volume high, spoilage low. One such chart is 
available from Michigan State College, Cooperative 


Extension Service, Dept. of Agricultural Economics. 
(Meat Merchandising, March, 1953) 
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POWER OF SUGGESTION, a well known 

37 device of subtle salesmanship, helps a 
Whittier, Calif., super market to clinch 
“unplanned” or impulse sales. In the cheese 
department, for example, displays of various cheese 
varieties tapped with small talking flags help the cus- 
tomer to visualize the cheese on his own dining table. 
Many of the average customer’s purchases, the store 


believes, are made on impulse after she enters the 
store, and ideas such as this are designed to make the 
most of these impulses. 


(Progressive Grocer, Jan., 1953) 


ORDINARY GARDEN SPRAYER of the 


pressure type is used by a Milwaukee mer- 
chant to keep vegetables fresh and appeal- 


ing. He has a cork lined cooler for over- 

night care and says this day and night system has cut 
losses and markdowns to 2% of total produce sales. 
(National Grocers Bulletin, Jan., 1953) 


MORE CHICKENS THAN BEEF are sold 

3 by a market in Independence, Kans., in a 

reversal of the normal trend, A large share 

of the credit for this should be attributed 

to the fact that all poultry is carefully prepackaged 

and sold from an 11-foot open case which flanks the 

closed case in the store’s meat department. This case 

accounts for 65% of the total meat volume of this 

super market. A completely mechanized preparation 
room helps speed the packaging operation. 

(Meat Merchandising, March, 1953) 
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SMOOTH-FLOWING ARRANGEMENT 

4 is used by a large Columbus, Ohio super 
market in its meat preparation department. 

The meat comes out of the large walk-in 

cooler to the meat saw, then to the cutting block op- 
posite. From there it is put on trays, set on the lower 
shelf of a two-tier roller conveyor, and sent on to the 
store’s six wrapping machines, then to the scales for 
weighing. Labeling machines are used to prepare pack- 
age labels. The trays are placed on the upper convey- 
ors to be forwarded to the meat cases or storage re- 


frigerator until needed. 
(Progressive Grocer, Ort., 1952) 


SALES TESTS have proved that the volume 

Al of goods sold from a three-deck dairy case 
can be materially stepped up by the proper 

placement of profit items (cheeses, salads, 

etc.) with relation to the small-margin items like milk 
and eggs. The principles to follow are these. 1. As- 
sure a slow shopping of the case by proper placement 
of demand items. 2. Place the high-profit impulse items 
where they may most easily be reached — usually on 
the second shelf of a two-deck dairy case. 3. Keep 
displays well filled. 4. Place heavy, low-margin items 
low in the case. Bulky items like cartons of eggs and 
bottles of milk belong on the lower, more roomy shelf. 
5. As new stock is added, locate it at the rear of the 
case, moving the older merchandise toward the front. 
(Meat Merchandising, Jan., 1953) 


SWITCHING TO PRE-SLICED and pack- 

aged luncheon meats has increased this 

4 business 15% for a Hastings, Mich. food 

store. The merchant credits much of this 

vain to uniformity of slices and packages, being able 

to carry a large variety and not having to buy full 

loaves of slower moving items which often carry the 

best markup. The store sells luncheon meats from self- 

service cases, and has installed shelving in its walk-in 
cooler for reserve storage of pre-sliced meats, 

(National Grocers Bulletin, March, 1953) 
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Chase Refrigeration Tube is bright annealed, dehydrated 
and the ends are crimp-sealed at the same diameter as the 
rest of the tube. The ends don’t have to be cut off to pass 
the tube through small openings. 


This insures clean, bright, dry oxide-free tube. 
Extra Soft Chase Copper Refrigeration Tube is quickly 
and easily bent. Joined with Chase Solder-Joint fittings it 


forms leak-proof, pressure-tight connections 
that can’t be beat. 


Write for Free illustrated Book of useful information 
on Chase Copper Tube and Solder-Joint fittings for 
refrigeration and air-conditioning. 


. The Nation’s Headquarters for Brass & Copper 
R aout Cleveland Kansas City, Mo a York San Francisca 
ASC srass & copper = = = 


Minneapolis Providence 
Chicago Houston Newark Rochester t (T sales 
WATERBURY 20, CONNECTICUT © SUBSIDIARY OF KENNECOTT COPPER CORPORATION Cincinnati © indianapolis New Orieans St. Louis office onty ) 


Circle No. 35 on Reader Service Card 
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DOUBLING UP on refrigerated display 
43 space by using a single 9-foot double-pur- 
pose case for both dairy and produce dis- 
plays has made it possible for one Atlanta, 
Ga., merchant to build a $2200 weekly volume in a 
20 x 60-foot store. Some 15% of this volume is in 
dairy goods and 11% in produce. Because both dairy 
and produce displays hold well at about the same 
temperature (around 40 F) the combination case 
operates simply as a single-temperature unit. Full stor- 
age space below the display shelves is also held at 40 
F. This store gets produce deliveries four times a week. 
liems requiring refrigeration go directly into crates in 
the storage area of the case, to be trimmed and placed 
on display as needed. 
(Meat Merchandising, Oct., 1952 


A PRIZE WINNING DISPLAY of sausage 

44 built around a section of refrigerated meat 

case upped sausage sales tremendously for 

one Denver, Colo., market operator, Built 

around the use of sausage and similar meats for party 

treats, the display is labeled as a “Party Rally” and 

features a number of posters suggesting various ways 

in which sausage and other cold meats can be utilized 
in party menus. 

(Progressive Grocer, Nov., 1952) 
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CELLOPHANE WRAP for smoked meats 


4 in a service case pays in extra profits for 
5 a Kenosha, Wis. market, When packers’ 
labels become damaged, this market wraps 
smoked meats in clear cellophane, using butcher tape 
and sealing the package with transparent tape. Trans- 
parent tape is easier than using heat iron and there's 
less danger of burns on the hands. 
(National Grocers Bulletin, March, 1953) 


(More “Ideas” on page 102) 
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Never 

before, a 

line like this! 

Here, for the 

first time, from 

one manufacturer, 

are all the products 

...all the features... 

all the most wanted im- 
provements to help you sell 

every Jordon product on sight. 

it’s the biggest and best line in 
Jordon history... designed to give 
you more sales... more profits... 
than ever before! 


— 
veers 


H 
a Se. Model M-17 


’ = ~ Frozen Food 
2 . J and Ice Cream 
MEW irs RES ST Merchandiser, 
° a 0 : 
Model P-19 ! ‘ 


Frozen Food and Ice Cream Mer- 
chandiser with PANORAMIC 
Gloss Display Front. 


Model 41 


— 2s oo 
wre NEW! 2 a en 


Model 40 i | Wall Case 
F " Pine ; | withexclusive 
j ry Bever- Plastrone, 
; i sg o age Cooler | non-sweatin 
Glass Front, 4 < and All-Purpose Re- id f . 
Self-Service wan lyse 


frigerator. = Touch-'n-Go 
5 , doors on roller bearings; Jord-O- 
Model 14/6 — Matic, ceiling-mounted blower coil. 


Dairy Case. 


Two-temperature 


_Refrigerator. 
FROTEN FOOD - 
NEW! 
é Model OT-9 
| oe “Quickie” | 


Ez Merchandiser 
me i - == Model 60H — 
RS Reach-in Refriger- bat 


ator. 


ce gr or e - —— NE wi! Model CF-30 
* Guaranteed by ~ . 
Good Housekeeping = Upright Food Freezer. 
ner as doveenistd ae 
— 
AND JORDON BOOSTS 


- " a YOUR PROFITS WITH... 
GLAMOROUS GOLD-TONE 3 J. CONTINUOUS ADVERTISING! 


—— Room Air Conditi 
UPRIGHT FOOD FREEZER sa eee ada 2. READY-MADE FINANCING! 
Model J-22—holds over 700 Ibs. food able air-flow. 


Model J-16—holds over 525 Ibs. food 3. BIGGER MARK-UPS! 


Takes the freezer out of the basement and . 

into the kitchen! Sparkling white enamel, 7 REFRIGERATOR 
trimmed with gleaming Gold-Tone. Arctic NEW! j oO [oa Db re) COMPANY 
Blue interior trim. Plus 16 new, improved 


features including exclusive "Stow-Away” Model DE-11 58th & Grays Ave., Phila. 43, Pa. 


in, ” "Seql-O- Portable Dehu- 
ae, SNe Se Se", ae SO IF IT'S JORDON, IT'S RELIABLE REFRIGERATION! 


“1 


| : 


SEE JORDON AT THE RESTAURANT EXPOSITION, NAVY PIER, CHICAGO—MAY 11th-15th—BOOTHS 544-545 
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P COMMERCIAL REFRIGERATORS 


Sturdily built, efficient and economical to operate, 
the STA-KOLD name assures you of dependability 
and long life at modest cost. 


MODEL 
RA-42-S 
Self-Contained 
Complete with 
a's H.P. her- 
metically sealed unit. 


MODEL 
RA-65-S 
Self-Contained 
Complete with 
a “% H.P. her- 


metically sealed unit. 


Models from 20 to 70 cu. ft. 


CHOOSE FROM COMPLETE LINE OF STA-KOLD REFRIGERATORS 


Remote, Self-Contained and Pass-Through 


»mplete inf 


VICTORY METAL MANUFACTURING 


coRP 


1300 SOUTH FRONT STREET 


ORIGINATORS AND PIONEERS 

OF ALL-METAL CONSTRUCTED 

STAINLESS STEEL COMMERCIAL 
REFRIGERATORS 


PHILADELPHIA 47 PA 


Direct Factory Representatives and Dealers Throughout the World 
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INSTALLATION AT THE FAMOUS 


Svithiod Singing Club 


CHICAGO, ILLINOIS 


Constant, uniform low temperatures are maintained on this 


specially designed dispensing table by the use of DOLE 
Vacuum Cold Plates. Cold food preparations, placed in 
direct contact with the flat, intensely cold plate surfaces, are 
kept fresh and palatable until served. 

DOLE Vacuum Cold Plates are available in lengths and widths 
to fit any standard or special dispensing cabinets, tables, or 
shelves .... WRITE FOR CATALOG AAE. 


DOLE REFRIGERATING COMPANY 


5942 N. Pulaski Road, Chicago 30, Ill. 
103 Park Avenue, New York 17 
In Canada: Dole Refrigerating Products, Ltd. 
44 Elgin Street, Brantford, Ontario 


For All Refrigeration Purposes 


DOLE 


VACUUM COLD PLATES 
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MANN TO SELL G-E 
PARTS INVENTORY 

Mann Refrigeration Sup- 
ply Co., New York City, has 
purchased the complete in- 
ventory of General Electric 
commercial refrigeration 
compressors and condensing 
units originally taken over 
by Tecumseh Products Co. 
when G-E discontinued pro- 
duction of compressors for 
external sale in sizes 2 hp 
and below. 

This inventory 
maintained in stock, the 
Mann company says, and 
sold at factory prices as a 
service to manufacturers, re- 
frigeration supply whole- 
salers and dealers who re- 
quire G-E compressors and 
condensing units for replace- 
ment uses. 

The inventory, said to be 
valued at more than one-half 
million dollars’ consists en- 
tirely of new open and seal- 
ed water and air-cooled units, 
ranging in size from 1/6 to 
2 hp. 

Under the terms of the 
transaction, Tecumseh Prod- 
ucts Co. has guaranteed, 
under arrangement with Gen- 
eral Electric Co., to maintain 
a complete stock of replace- 
ment parts for a minimum 
period of seven years. This 


will be 


was part of the original 
agreement between Tecumseh 
and G-E at the time that G-E 
discontinued the external 
sale of condensing units. 


CORY WILL PROTECT 
DEALERS ON PRICES 

Cory Corp. has announced 
a price guarantee to cover 
distributors of Fresh’nd Aire 
room air conditioners through 
Aug. 1, 1953. 

In announcing the Fresh- 
‘nd-Aire price guarantee, J. 
W. Alsdorf, Cory Corp. presi- 
dent, said: “It is our opinion 
that when we ask distributors 
to do an aggressive job of 
stocking and selling mer- 
chandise which we manufac- 
ture, we have a definite obli- 
gation to protect their in- 
vestment in such merchandise 
and give them every possible 
cooperation. We have no in- 
tention of devaluing distrib- 
utor and dealer inventories. 

“This actual price guaran- 
tee policy will give any dis- 
tributor positive assurance 
that he can sell Fresh’nd- 
Aire air conditioners during 
1953 without fear of having 
any portion of his inventory 
devalued during the actual 
selling season. 


FEDERAL COMPLETES NEW FACILITIES 


ae 


NEW AND EXPANDED assembly facilities in the Madison, 
Wis. area have been completed at Belleville, about 15 miles 
from Madison, by the Federal Refrigerator Mfg. Co. The new 
one-floor modern advanced design building will house both 
general refrigerator and bakery refrigerator assembly lines. 
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REMA AND ACRMA VOTE TO MERGE; 
GEO. JONES, JR. TO HEAD NEW GROUP 


A proposed merger of the 
Refrigeration Equipment 
Manufacturers Association 
(REMA) and the Air Con- 
ditioning and Refrigeration 
Machinery Association (AC- 
RMA) was approved by the 
boards of directors of both 
Associations at meetings held 
in Hot Springs, Va., on 
March 29. 

George S. Jones, Jr., form- 
er vice president in charge 
of sales for Servel, Inc., will 
head the organization as 
managing director. 

The new organization, to 
be known as the Aircondi- 
tioning and Refrigeration In- 
stitute (ARI), will be set up 
as rapidly as the merger can 
be consumated and details 
can be worked out. 

Headquarters will be com- 
bined and remain in Wash- 
ington. 

In the meantime each As- 
sociation will maintain its 
staff and continue “as 
is” with Jones directing their 
activities as soon as he has 
completed personal arrange- 


own 


ments to take on the new as- 
signment. 

This assures the continua- 
tion of all activities now be- 
ing carried on by each as- 
sociation, with particular ref- 
erence to the 8th All-Industry 
Refrigeration and Air Con- 
ditioning Exposition to be 
held in Cleveland next No- 
vember. 

Official approval of the 
merger by the members of 
both Associations will be 
sought by mail ballot. 

The combined membership 
will exceed 150 firms, in- 
cluding practically all of the 
major companies in the in- 
dustries. 

Many advantages are to 
be seen in the merging of 
the two Associations. The 
purpose of the merger is: 


1.To insure the continu- 
ance of the mechanical 
cooling industry as a 
prime industry entity. 
.To effect a cooperative 
interchange of commer- 
cial developments with- 
in the art of mechanical 
cooling for general in 
dustry progress. 


Geo. Jones, Jr. 


3.To provide the means of 
employing prestige lead- 
ership and topflight as- 
sociations .with manage- 
ment. 

4. To provide such service 
facilities as may be neces- 
sary and to acquire the 
strength and prestige 
with which to attract new 
elements entering the 
industry. 

. To reduce the time bur- 
den on member 
sentatives 


repre- 
assigned to 
the administration of as- 
sociation affairs. 

.To eliminate costly un- 
necessary duplication of 
effort and expense. 

.To gain recognition as 
the official voice of the 
mechanical cooling in- 
dustry in all its relation- 
ships with other trade 
associations, the Govern- 


Continued on page 58 
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Now your EARS can "SEE" 
LD Ls 


... Cuts servicing and maintenance costs 


Most effective instrument ever developed 
for pin-pointing and identifying mechanical 
defects. Saves time and dollars tracking 
down troubles in bearings, gears, mechan- 
isms . . . detects leaks, knocks, piston 
slaps—any defects that make a sound. 

A precision instrument of Marsh qual- 

ity, sensitive to faintest sounds .. . Ask 
with handy probe and headband as 

illustrated. A remarkable tool, mod- for 
erately priced. 


MARSH INSTRUMENT CO. 


Sales affiliate of Jas. P. Marsh Corporation 
Dept. P, Skokie, Ilinois 


Circular 


DOUBLE YOUR SAVINGS 


in time and labor ... with 


the one-formula 


ye LTT 
PIPE-JOINT 
UU 


X-PAnoO 
at Ca 


thot wonderful refriger- 
ont Sealer that’s applied 
like putty, but is better 
than putty. Always re- 
mains pliable — yet it 


seals indefinitely, 
Contractors, Installation ond Ser- 


vice Men inthe refrigerant field; industry; 
government; the armed forces—oal!l agree 


Cavuxeal is the perfect 
seal for ducts, conduits, 


that X-Pando Pipe-Joint Compound is for 
superior to litharge and glycerine for 
freon, ammonia, brine and all refriger- 
ant liquids and goses. 


An X.Pando application costs less, 
goes much further; is less brittle and is 
easy to take oport. It ends leaks. It cor- 
tects thread imperfections; withstands de- 
flection, vibration, and extreme temper- 
oture changes 


air-conditioning units 
and innumerable other 
uses. It's simple, fast, 
economical, needing no 
special preparation, It's 
watertight, fume - proof, 
vermin-proof ond acid- 
resistont. It sticks to 
anything! 


You can’t waste Cauxeol. 


MERGER... 


Continued from page 57 


ment, the Press and the 
Public. 

.To preserve a dues 
structure which will as- 
sure small companies a 
continuance of the bene- 
fits from 
functions. 


basic service 

George S. Jones, newly ap- 
pointed managing director, 
is a former president of the 
National Federation of Sales 
Executives and served as 
president of the Air Condi- 
tioning and_ Refrigeration 
Machinery Association in 
1949. He has also been as- 
sociated with and active in 
REMA. Previous to joining 
Servel, Inc., he was regional 
manager and later director 
of public utility sales for 
Frigidaire. : 


TECUMSEH NAMES 
CHICAGO JOBBER 


L. W. Larsen, sales man- 
ager of Tecumseh Products 
Co., has announced the ap- 
pointment of the Fred C. 
Kramer Co., Chicago, as an- 
other wholesaler in the 
Greater Chicago area who is 
now carrying the full line of 
Tecumseh hermetic and 
open-type compressors, units 
and parts. 


M. A. Shantz, Chicago 
manager for Tecumseh, said 
that the growth of the re- 
frigeration market in this 
area made it advisable to 
increase the availability of 
Tecumseh equipment. There 
are now three wholesalers 
carrying the Tecumseh line 
in the Greater Chicago area. 

The Kramer company has 
served the refrigeration, air 
conditioning and heating 
market in the metropolitan 
Chicago area for 30 years 
and maintain a warehouse & 
show room at 128-138 S. 
Paulina St. Harry G. John- 
son is sales manager. 


HIRSH TO INCREASE 
FACILITIES BY 60% 


Production facilities of the 
S. A. Hirsh Mfg. Co., Skokie 
Ill. shelving manufacturer, 
will be increased by 60 per 
cent within a month, it was 
announced by Irwin J. Ferdi- 
nand, president. 

Finishing and packaging 
of all lines of Hirsh equip- 
ment will be handled in the 
new area, comprising 15,000 
sq. ft. of space near the pres- 
ent Skokie plant. 

The new facilities will be 
under the direction of Frank 
MacKintosh, formerly assist- 
ant superintendent at the 
Skokie plant. 


FIELD REPS HEAR LEHIGH SALES PLANS 


Simply put all excess 
X-Pando is the recommended ex- Covuxeal bock into the 
clusive compound STANDARD in the container for re-use ot 
refrigeration field. It is the ONLY com- any time. Store it any- 
pound thot exponds os its sets, You need @ where — it'll always re- 
only this ONE FORMUIA for all jobs. @ main ‘‘workable.’* 


PLANS FOR EXPANSION in both products and sales activities 
were outlined to field representatives of Lehigh Mfg. Co. at 
a recent three-day sales meeting at the plant in Lancaster, Pa. 
Attending the meeting were: Rear row, left to right: Leroy 
M. Bissett, general manager; A. A. McCormack, development 
engineer; Lew Russell, Russell Sales Co., Los Angeles; Allan 
Ruth, chief engineer; Mrs. Christine Furlow, assistant sales 
manager; Clyde Webb, Fort Worth; Harry Seese, Los Angeles; 
Bernard Packtor, New Haven; Chan Coombs, sales manager. 
Front Row, left to right: Lou Levy, Washington, D. C.; Ray 
Hohen, service manager; Ollie Kesti, Detroit; Bill Gullatt, 
Atlanta; Henry Gullatt, Atianta; Dick Ballinger, Seattle. 


if 81'S WORTH INSTALLING—IT’'S WORTH SEALING RIGHT~ 
WITH X-PANDO PIPE-JOINT COMPOUND AND CAUXEAL. 


N-Pando Products are always sold on a Money-Back Guarantee! 
Available at your local Refrigeration Wholesaler or your Indust- 
rial Supply House, Nationally distributed by York Corporation 
through their authorized outlets, 


X-PANDO CORPORATION 


Manufacturers of Quality Industrial Products for over 25 Years 


43-15 —36th STREET, LONG ISLAND CITY 1, NEW YORK 
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RESTAURANT SHOW 
IS MAY 11-15 

A preview of this year’s Na- 
tional Restaurant Convention 
for jobbers and dealers who 
represent exhibiting firms and 
contact the restaurant market 
directly will be held on Mon- 
day, May 11, the day before 
the exhibits are opened. 

This year’s convention, to 
be held at the Navy Pier, Chi- 
cago, will extend through 
May 15. A full program of 
talks and demonstrations of 
interest to restaurant opera- 
tors has been scheduled, and 
more than 390 firms have re- 
served exhibit space. This is 
100 more than were repre- 
sented in the 1952 show. 


BALLY EXPANDS 
FACTORY SPACE 

Bally Case and Cooler Co., 
Bally, Pa., has expanded its 
manufacturing facilities con- 
siderably to meet the de- 
mands of regular business 
and Army Quartermaster 
Corps contracts for walk-in 


coolers. 


To provide the needed 
manufacturing space in a 
hurry, Bally made a modern 
manufacturing plant out of 
a 90 ft. by 140 ft., fire-proof 
steel and concrete building 
formerly used for the stor- 
age of inventory. It stands on 
a six-acre tract occupied by 
the main plant. 

This converted structure, 
built in 1948, is now provid- 
ing 12,600 sq. ft. of floor 
space solely for the produc- 
tion of walk-in coolers. Mod- 
ern lighting and heating fa- 
cilities have been installed in 
the building, along wth a 
complete line of sheet metal 
working and welding equip- 
ment. 

After fulfilling the major 
Army contracts, Bally will 
use the building’s manufac- 
turing facilities for the pro- 
duction of the new Bally 
“Servicold” case and a new 
open style freezer. 

Inventory formerly kept in 
this building will be stored 
in a large new warehouse to 
be constructed later this 
Spring. Ground for the ware- 
house has been broken. 


NEW! CHECK-OUT COUNTER FREEZER 


In Remote or Self-Contained Kelvinator Hermetic Unit 


Sizes: 5‘-6'-7'-8'-9'- 10Ft. 
26" wide and 36°’ high. 


Model 3-6F _ 


Wall Beer Case 


Comb. with one-door 
freezer or without on 
bottom, blower cooled, 
4 in. insulation, 430 
stainless steel exterior, 
hard rubber sliding 
doors. 


6 Ft. size, 26" deep, 
75” high. 


Write for full information 
Illustrated Catalog Free! 


1 Sells On Sight ! 


Deluxe Model 8-7 D 


A self-service reflecting 
display case of matchless 
beauty and utility. Quilt- 
ed stainless steel, £430 
finish, fluorescent lights, 
4 in. insulation, vapor 
proof tank, bag racks at 
back, price panels, etc. 


COMBINATION FREEZER ond 
BEVERAGE or DAIRY CASE 


4-BROS. REFRIGERATION MFG. CO. 


Factory & Showroom: 


1427-31 So. 8th St., Philadelphia 47, Pa. 


Exclusive Franchise Available to Select Dealers & Distributors 
Circle No. 42 on Reader Service Card 
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Colder bottles 
mean more sales 


PARAGON: 


Pa 


Model No. TD-360 
Beverage Cooler ‘‘de-frost-it'® 


Only $9.95 List 


ds 


ELIABLE automatic defrosting 
keeps bottles at lower temper- 
atures than ever before with this 
Paragon ‘“‘de-frost-it’”” Model 
TD-360. 

Specifically designed for bever- 
age cooler applications, the Para- 
gon “de-frost-it” Model TD-360 
can be used with all makes, most 


lower temperatures 

than ever before 
with this 

Paragon ‘“de-frost-it” 


models. Compact, easy to install, 
it can be mounted in compressor 
compartment. It’s factory pre-set, but cycle is ad- 
justable from 1 to 5 hours. Up to 1/4, HP capacity, 


For full details or the name of your jobber write: 


PARAGON ELECTRIC COMPANY 


1688 TWELFTH STREET © TWO RIVERS, WISCONSIN 
They must be good. 96% of the manufacturers of commercial refrigera- 


tion equipment using automatic defrosting specify Paragon defrosters 
as standard equipment. © 1953 


Circle No. 41 on Reader Service Card 





OFFICERS COMPLETE BONNEY SALE 


FULL OWNERSHIP of Bonney Forge & Tools Works, Allentown, 
Pa., has been acquired by Miller Mfg. Co., Detroit. Here 
Miller president Joseph W. McDougal, seated left, accepts 
final papers from Bonney president Arthur J. Male. Standing 
left to right cre: Joseph E. Killian, vice president and sales 
manager, Buckeye Forging Co., a Miller subsidiary; Ellis J. 
Wright, Miller vice president and sales manager; Ralph W. 
Simonds, Miller board chairman; William J. Griffin, legal 
counsel; and Fred S. Durham Jr., Bonney vice president and 


secretary. 


7 a * 


BONNEY SOLD TO 
MILLER MFG. CO. 


Bonney Forge & Tool 
Works, a leading manufac- 
turer of 


mechanics’ hand 


tools, has been purchased by 


Miller Mfg. Co., Detroit. 
Announcement of the pur- 
chase of the Allentown, Pa., 
firm was made by Joseph W. 
McDougal, Miller president. 
Miller produces special serv- 
ice tools for 
industry. 

Bonney 


the automotive 


will be operated 
as a subsidiary of the Miller 
company. tools are 
distributed in the refrigera- 
tion, automotive, aviation, in 
dustrial, hardware, 
farm equipment markets 
through jobbers and dealers. 
In addition to the Bonney 
and Bon-E-Con lines, the 
company also makes welded 
fittings, called WeldOlets 
and ThredOlets, which 
used extensively in the fab- 
rication of pipe lines. 
Since Bonney was pur- 
chased in 1906 by J. Edward 
Durham, generations 
of the Durham family have 
participated in its ownership 
and management. Under 
Miller ownership, Bonney 
management will be directed 
by McDougal as president. 
Arthur J. Male, former Bon- 
ney president, will be chair- 
man of the board. Fred S. 


Sonney 


marine 


are 


three 


60 


Durham Jr., a grandson of 
the founder, will continue as 
vice president and secretary. 

Other Miller subsidiaries 
are Monroe Steel Castings 
Co., Monroe, Mich.; Preci- 
sion Mfg. Co., West Branch, 
Mich.; and Buckeye Forging 
Co., Cleveland, Ohio. 


RESCOR OPENS NEW 
OFFICE, SHOWROOMS 

Refrigerated Equipment 
Sales Corp., national factory 
representative for the Refrig- 
eration Div. of Brewer- 
Titchener Corp., held a grand 
opening of its new offices and 
showroom at 80 W. Broad 
St., Mt. Vernon, N. Y., on 
April 10 and 11. Guests were 
factory executives of Brewer- 
Titchener Corp., and refrig- 
eration dealers and ice cream 
companies in the metropoli- 
tan New York area. 

The company’s new offices 
and showrooms cover more 
than 5000 sq. ft. Charles Q. 
Sherman is president of the 
and Bernard A, 
Sherman is vice president. 

Refrigerated Equipment 
Sales Corp. is national factory 
representative for Brewer- 
Titchener’s Refrigeration 
Div. on dairy display cases 
and glass-front frozen foods 
cases, ice cube makers and 
medical refrigerators. 


company, 


McKESSON IS NEW 
REMA PRESIDENT 

L. C. McKesson, vice presi- 
dent in charge of sales, An- 
sul Chemical Co., was elected 
president of the Refrigera- 
tion Equipment Manufactur- 
ers Association at its board 
of directors meeting held in 
Hot Springs, Va., on March 
29. He succeeds John E. 
Dube, president, Alco Valve 
Co. 

Lud Emde, president, 
Temprite Products Corp. was 
elected president. 

Other officers elected were 
James Emmett, Jr., 
president of Jas. P. Marsh 
Corp, treasurer, and Cecil 
Boling, president, Bush Mfg. 
Co., secretary. 

These new officers with 
John E. Dube, retiring presi- 
dent, become the executive 
committee of REMA for the 
fiscal year beginning May 1. 

Newly elected directors of 
are: Fred 
Weldon, sales manager, Gen- 
eral Controls Co.; R. a 
Thompson, director of sales, 
FE. I. du Pont de Nemours & 
Co., Inc., Kinetic Chemicals 
Div., C. V. Gary, vice presi- 
dent, Henry Valve Co.; H. C. 
Patterson, 


vice 


vice 


the association 


commercial sales 
manager, Nash-Kelvinator 
Corp. 

Reelected to the board of 
directors were: W. F. Bakke, 
president, Sub-Zero Freezer 
Co., Inc.; Lud Emde, presi- 
dent, Temprite Products 
Corp.; and John E. Dube, 
president, Alco Valve Co. 

Others continuing to serve 
as directors are F. G. Cog- 
gin, assistant general man- 


ager of sales, Detroit Con- 
trols Corp.; A. J. De Fino, 
general manager, Fedders- 
Quigan Corp.; J. A. Dugan, 
refrigeration sales, Bundy 
Tubing Co.; J. W. Krall, ex- 
ecutive vice president, Tyler 
Fixture Corp.; and L. W. 
Larsen, sales manager, Te- 
cumseh Products Co. 

Advisory members of the 
board of directors, made up 
of past presidents are: R. H. 
Luscombe, general sales man- 
ager, Penn Controls, Inc.; 
H. F. Spoehrer, vice presi- 
dent, Sporlan Valve Co.; E. 
M. Flannery, vice president 
and secretary, Bush Mfg. 
Co.; H. F. Hildreth, man- 
ager, Refrigeration Special- 
ties Dept., Westinghouse 
Electric Corp.; K. B. Thorn- 
dike, vice president in charge 
of eastern regional office, De- 
troit Controls Corp.; R. H. 
Israel, sales manager, Re- 
frigeration Dept., Virginia 
Smelting Co.; and W. A. 
Siegfried, president, Superior 
Valve & Fittings Co. 


NOR-LAKE PLANT 
HAS 3 LEVELS 


Completion of a new, three- 
level manufacturing plant at 
Hudson, Wis., has been an- 
Nor-Lake, Inc.. 
manufacturers of commercial 
refrigeration equipment. 

The plant, located at 2nd 
Ave. and Elm St. in Hudson, 
contains 15,000 sq. ft. of 
production space, office and 
bookkeeping facilities and is 
provided with loading docks 
at all three levels. 


nounced by 


NEW REMA OFFICERS ASSUME DUTIES 


NEW OFFICERS of Refrigeration Equipment Manufacturers 
Association, who will take office on May 1. Left to right: 
James Emmett Jr., Jas. P. Marsh Corp., treasurer; L. C. Me- 
Kesson, Ansul Chemical Co., president; Lud Emde, Temprite 
Products Corp., vice president; Cecil Boling, Bush Mfg. Co., 
secretary; John E. Dube, Alco Valve Co., retiring president. 
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handy to the j« behind walls or 
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y water the 5 ? 

po time! Install ove rhea sehr oor space. 

on fixtures to conserve V@ ue 

under : 


oll FOR 


Profit Making 
TEMPRITE 


REMOTE 

re aes = ye i 4 4 

For schools, institutions, all type of buildings, V “ _ ERS 
wherever cool water is needed! No costly piping! 4 ¥, sma v 


No major overhauling! 


Install the versatile 
lemprite in any 
number of the most 
convenient loca- 
tions, in restaurants 
or cafeterias . . . for 
peak serving effi- 
ctency! Reduce 
wasted steps and 
wasted motion! 


Ideal for many commercial ] : BF és ie $ Compressor, conden- 
uses (e.g., photo & X-Ray & f t nas | ser, cooler and wiring 
developing) with its ac- Tag - Met all enclosed in attrac- 
curate temperature con- Ea 8 j be aad tive metal cabinet. 
trol. Cools light oils and 7 si ee Approved by Under- 
some chemicals. ee! | S writers’. 


: Sa, TEMPRITE PRODUCTS CORP. 
BY) 70) 4 i 3 =" P.O. Box 72-8 


Birmingham, Michigan 


Pm SV 
i— Send me data on remote type coolers. 
Self-Contained f ‘ . . Rail 
Stator Coalers Water Coolers Carbonators ! am interested ina franchise to distribute 
e; “ Temprite water coolers. 
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Haste: 


Morton H. Mordell has been 
appointed sales representative for 
Jordon Refrig- 

erator Co. He 

will cover east- 

ern Pennsyl- 

vania, southern 

New Jersey and 

Delaware. Mor- 

dell has had 10 

years experience 

in both sales 

and service. He 

will handle both the firm’s domestic 
and commercial lines of equipment. 


Charles F. Travis, commercial 
and parts sales manager in New 
York City for Kelvinator Div., 


Nash-Kelvinator Corp., died recently 
of a heart attack. 
firm in 1945 as a commercial sales 
representative after more than 25 
years in the appliance field. Travis 
was named commercial and parts 
sales manager in 1947. 


He joined the 


Alvin A. Schumann has been 
elected president of Lehigh Found- 
ries, Inc., and its affiliate Lehigh 


A. A. Schumann F. C. Krauss 


Mfg. Co., it was announced April 1. 
Frank E. Schumann, who has 
served as president since 1927, will 
assume the newly created office of 
chairman of the board. Alvin A. 
Schumann has been actively associ- 
ated with Lehigh Foundries, Ine.. 
since 1928, and has served as treas- 


62 


urer since 1934. He is a member of 
the Social Legislation Committee of 
the U. S. Chamber of Commerce and 
the Government Contracts Commit- 
tee of the NAM. Newly elected treas- 
urer of Lehigh Foundries, Inc. and 
its subsidiaries is Fred C. Krauss, 
who has been associated with the 
company since 1945 and has held 
the position of controller. Krauss 
is a member of National Association 
of Cost Accountants and is on the 
Employee’s Benefits Committee of 


the NAM. 
* 


Victor Products Corp. has ap- 

pointed A, B. MeKinley, commer- 

cial sales mana- 

ger. In addition 

to headquarters 

duty, he will de- 

vote part of his 

time to assisting 

and directing 

field sales repre- 

sentatives, work- 

ing closely with 

the firm’s dis- 

tributors of commercial products. 

In the refrigeration field for 20 

years, he was most recently sales 

manager for the Philadelphia 
branch of Frigidaire Div. 


William V. Mauer has joined 

Schnacke, Inc. as sales manager. He 

will direct sales 

of the firm’s 

compressors, 

condensing 

units, and air 

conditioners 

through 41 

representatives 

direct to air 

conditioning 

and heating con- 

tractors. He was formerly president 

of Mauer Electric Co., a post he 
held for over 20 years. 
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Norman K. Porter, who joined 
Temprite Products Corp. in 1949, 


L. J. Monti 


has just been 
promoted to as- 
sistant sales 
manager of the 
self-contained 
drinking water 
cooler division 
of the company. 
Leroy J. Mon- 
ti, who joined 
Temprite in 
1950, was re- 
cently appointed assistant sales man- 
ager of the standard refrigeration 
commodities such as the Temprite 
instantaneous liquid coolers, oil sep- 
arators, refrigeration accessories and 
carbonators. James Archibald, a 
Temprite employee since 1933, has 
been made regional sales manager 
of 19 eastern and southeastern states. 
Carl Stewart, who joined Temprite 
Products on Feb. of this year, is now 
representing the company in New 
York State, with the exception of 
metropolitan New York City and 
the immediate surrounding territo- 
ries. He will headquarter in Syra- 
cuse. Harry Laired, manufacturers’ 
representative, will represent Temp- 
rite in the eastern half of Pennsyl- 
vania and southern half of New Jer- 
sey, Washington, D. C., Maryland, 
Delaware and West Virginia. 


- 


J. Archibald 


Brunner Mfg. Co. has made two 
changes in its operational set-up. 
A. D. Sullivan has been elected 
vice president in charge of engineer- 
ing and Joseph Strafella has been 
advanced from assistant purchasing 
agent to purchasing agent. Sullivan 
has been with the firm for 7 years 
and was appointed chief engineer in 
1947. He was formerly connected 
with Frigidaire Corp. Strafella has 
been with the company for 15 years 
and is director of the Purchasing 
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A. D. Sullivan 


Agents Assoc. of Syracuse and Cen- 
tral New York. Sullivan is secretary 
of the Upstate New York chapter of 
A.S.R.E. 


J. Strafella 


F. F. House has been appointed 

sales manager for the Philadelphia 

territory by 

Mueller Brass 

Co. With the 

firm since 1938, 

he has been 

located at vari- 

ous times in 

Boston, Cleve- 

land, and Port 

Huron, Mich. 

He was moved 

to the Philadelphia territory in 

1944. His headquarters will be in 

the Beury Bldg., 3701 N. Broad St., 
Philadelphia. 


Bally Case & Cooler Co. has made 
two appointments in its sales forces. 
R. R. Slater has been appointed 


R. R. Slater E. J. Miller 


field representative and Eddy J. 
Miller has been named manufac- 
turer’s representative for the firm. 
Slater will cover the states of Wash- 
ington, Oregon, Idaho, Montana and 
British Columbia, Canada. He also 
represents other manufacturers of 
refrigeration equipment and com- 
ponents in this territory. Miller will 
cover southern Illinois and Indiana, 
western Kentucky, and eastern Mis- 
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souri. He has been in the refrigera- 
tion field for 15 years. 


Frank R. Hatfield has been ap- 
pointed district manager of the 
Cleveland office of Century Electric 
Co. Prior to this appointment, Hat- 
field had been representing Century 
in the San Francisco area. He has 
been associated with the company 
for 27 years. Century Electric Co.’s 
Cleveland office is in Room 666, 


Hanna Bldg. 


New Income-Booster. _ 


Tee TC: 


NOW. ee a complete self-service 


department in just one refrigerated 
case! Your customers can use the 
new Viking All-Purpose Case to 
display any combination of these 
products at the same time: vegeta- 
bles, fruits, dairy products, delica- 
tessen items, bottled goods, smoked 
meats. Viking Dew Mist Control 
allows positive moisture control. 


VIKING REFRIGERATORS, INC. 


Mills Industries has made four 
appointments within its managerial 
positions. Fred L. Mills, Jr., has 
been named vice president in charge 
of engineering, Walter F. Her- 
mann has been appointed vice 
president in charge of manufactur- 
ing, Roy E. Anderson is now 
quality control manager, and Ern- 
est J. Prisbe has been named 
supervisor of product development 
and research. Mills has been with 
the company for over six years, 
serving as vice president in charge 
of manufacturing for the past year. 


EEE 


es 


DISPLAY CASE 


Porcelain front and top, gleaming 
stainless steel trim. 8° and 10’ 
lengths. Self-contained . . . for 
easier, more economical installation 
. convenient moving to new lo- 
cations in the store. 
Offer your customers the profit- 
making case they want . . . the 
all-purpose Viking . . . and make 
more profits yourself! 


gs ee 


7508 Wilson Avenue 


Kansas City, Missouri 
© Send me more information about Viking’s 


new All-Pur; 


© Tell me abou 


my area. 
Name. 
Firm 


Case. 


t the availability of Viking franchises in 


Address 


City 


EFRIGERATORS, INC. 


7508 Wilson 


Ave., Kansas City, Mo. 
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Hermann was general works mana- 
ger during the past year. Anderson 
was formerly quality control engi- 
neer and Prisbe served as senior 
product engineer. 


Noah A. Bower has 
United Refrigerator Co., Hudson, 
Wis., as national sales manager. A 
key figure in the home freezer and 
food plan field, he will direct a sales 
program which concentrates on 
placing allocations of United units 


joined 


with department stores, distributors, 
appliance dealers and freezer-food 
plans. Bower formerly was vice 
president and sales manager of 
Renaire Corp., and previously had 
been vice president and national sales 
manager of Freshmaster Corp. 


Carl F. Zauner has been ap- 
pointed national service manager, 
Charles Cross service parts man- 
ager and H. D. Kline field repre- 
sentative of the Air Conditioning 


WAITING FOR YOU... 


A TWO BILLION DOLLAR 
a S. ed 


i Wiel 
in He 


@® SODAMASTER 


Self-Contained, 
Refrigerated 
Dispensers 


@ MIX-MONITOR 


5-in-| Faucets 
3 Flavors Plus Jet 
and Soda Stream 


@ SUPERCHARGER 
CARBONATORS 


100 Gals. Per Hour 


CHECK THESE 
ADDED 
ADVANTAGES 


MIX-MONITOR —_ 
5-in-1| Faucets 


SUPERCHARGER 


Patented, Exclusive 
CARBONATORS —_ 


Features 


Fully Warranted 


CARBONIC EQUIPMENT CLINCHES : 


Nationally Advertised 

A GREATER SHARE OF THESE Sadiadl iia a 
VAST POTENTIAL SALES FOR YOU. Service (anes 

FASTER OPERATING, TROUBLEFREE, Preferred by 

eading Users 

EASIER-TO-INSTALL AND USE. . 

Laboratory Tested 

and Approved 

WHEREVER SOFT DRINKS ARE SERVED— 


THERE IS A MARKET FOR 
CARBONIC DISPENSING EQUIPMENT 


MAIL THIS COUPON TODAY 


Please send me prices and literature out- 
lining the opportunity now open to make 
bigger profits selling Carbonic Beverage 
Dispensing Equipment. 


ARBONIC 


DISPENSER INC 


Name 
Address 


City State 
Circle No. 45 on Reader Service Card 


General Offices: Canfield, Ohio, and 
1851 Randolph St., Los Angeles, Calif. 


MAY, 1953 ° 


Div. of Remington Corp. Zauner will 
have charge of the company’s service 
program which extends field service 
on room air conditioners through 
distributors and dealers to customers. 
He was formerly with the service di- 
vision of Norge. Cross was also with 
Norge in the appliance service divi- 
sion. Kline will work in south and 
southwestern states. He was former- 
ly a service representative with a 
large air conditioning distributor in 
the Texas area. 


Appointment of Leo G. Saettele 

as factory sales representative in 

the northeastern 

states has been 

announced by 

Leon Prince, 

general sales 

manager of the 

Bally Case & 

Cooler Co., Bal- 

ly, Pa. Saettele 

has been with 

the sales depart- 

ment of the company since 1948. In 

his new position he will direct an 

extensive expansion program in his 
territory. 


Two new members of the Jordon 
Refrigerator Co. field sales force 
were announced 
by Harry Fogel, 
vice president in 
charge of sales. 
Edwin Finkel, 
recently return- 
ed from Army 
service, has 
joined the field 
sales force and 
will work out of 
the executive 
offices here, Fogel announced. Finkel 
has been assigned mainly to pro- 
motion of Jordon’s upright home 
freezer line. Before returning to the 
Army two years ago he had been 
in sales work and was manager of 
a finance company. Philip Benn, 
formerly in the appliance and whole- 
will work out of the 
home He will direct his at- 
tention to sales of both the com- 
mercial and domestic lines. 


sale business, 
office. 


BUY FROM YOUR 
REFRIGERATION WHOLESALER 
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THIS SPECIAL SECTION will be devoted to all phases of Air 


Conditioning — Residential, Commercial and Industrial, includ- 


ing both self-contained packaged units and central-station type 


equipment. 


It will include information on the merchandising, selling, installa- 
tion and maintenance of Air Conditioning equipment, reports on 
the New Products which are being introduced in this field, and 


announcements of Literature available from manufacturers. 


We believe our readers will appreciate this new service, and the 
convenience of being able to locate quickly all the information 


on Air Conditioning in each issue in this special section of 


COMMERCIAL REFRIGERATION AND AIR CONDITIONING. 





‘ 


Pre 
PLE 


4 we , ae 
RE rea ci Dt 


HERE'S THE HOUSE in which the summer cocling tests described in this article were conducted. 
It is a single story frame house of about 1000 sq ft. floor area, consisting of five rooms and bath. 


What Price Cooling? 


S the method that is currently be- 

ing used to calculate the cooling 
load for commercial structures real- 
istic for the average domestic sum- 
mer cooling installation? How large 
a cooling unit will be required for 
the average residence, and will its 
required capacity be such that the 
first cost would be prohibitive for the 
mass market? How effective cooling 
results can be achieved with a cool- 
ing unit tied-in to a distribution sys- 
tem primarily designed for forced 
warm air heating? Can the registers 
used for a warm air heating system 
be used for summer cooling, or 
must they be enlarged or possibly 
moved to other locations? What will 
be the operating cost of the average 
summer cooling system? 
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Finding and proving the answers 
to these and many more questions 
about residential summer cooling are 
the objectives toward which are aim- 
ed the current cooling investigation 
projects of the National Warm Air 
Heating and Air Conditioning As- 
sociation. Cooling system perform- 
ance tests are now being conducted 
as part of the Association-sponsored 
research program at the University 
of Illinois as well as in the field by 
means of the Association’s Mobile 
Field Laboratory. 

The first report on this project, 
covering the past summer’s testing 
at the University of Illinois was re- 
leased at the recent annual conven- 
tion of the association. 
Residence No. 2 


“>. 


Research 
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which the investigation was con- 
ducted, is a single story frame 
house of about 1,000 sq. ft. of 
floor area with a typical small 
house floor plan consisting of five 
rooms and bath. The outside of 
the house is covered with cedar 
shingles placed over 20 pound build- 
ing paper and wood shiplap sheet- 
ing nailed to the 2 by 4 studs. The 
sidewalls are insulated with 3°.” 
thick mineral wool blanket insula- 
tion and 5” of mineral wool over the 
ceiling. The inside wall surfaces are 
1,” thick plywood. It is built over 
a basement. 

The calculated heat loss from the 
first floor, which is the area that 
was cooled this past summer, is about 
31,000 Btu per hour. The basement 
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the University of Illinois, in 


which the tests described took place, is indicated on this floor plan drawing. 


(which has an unusually large 
amount of window area because it 
is also used as an office) added an- 
other 21,000 Btu heat loss making 
a total of 52,347 Btu for the entire 
structure. It is heated with a con- 
ventional forced warm air heating 
system with high sidewall registers 
placed on inside walls. Return air 
registers are placed in the baseboard. 

The gas-fired forced warm air 
furnace normally used is rated at 
90,000 Btu input and 70,000 Btu 
output with the output reduced to 
67,000 Btu. The distribution system 
consists of an extended plenum on 
either side of the furnace to which 
is connected a conventional trunk 
and branch system to the registers. 
The duct system was designed pri- 
marily for forced warm air heating 
and no changes were made in. it 
when the cooling equipment was in- 
stalled. 

Over 180 thermocouples were in- 
stalled in the residence to record and 


measure the performance of the cool- 
ing system. They were mounted at 
the floor, sitting, breathing, and 
ceiling levels in every room. Some 
were installed within the ceiling and 
others within the floor and _ still 
others on the floor and ceiling sur- 
faces. They were placed within the 
walls, on the outside wall surfaces, 
on the inside wall surfaces, in the 
attic, in the basement and in various 
locations out-of-doors. 


Performance Measured 


All of these were connected to 
indicating and recording instruments 
that could either be read directly 
by the research engineers or record- 
ed permanently 24 hours a day on a 
moving chart. Numerous other in- 
struments were used also such as 
wet bulb thermometers, humidity 
recorders, and heat flow meters were 
installed in the walls and ceiling to 
measure the amount of heat flowing 
through the walls from the outside 


to the inside of the test structure. 

The calculations for the cooling 
load were made in accordance with 
the methods and tables prescribed in 
the 1952 ASHVE Guide. The cooling 
load for the first story of the house 
was calculated to be 25,021 Btu per 
hour at 3 o’clock in the afternoon, 
based on an outdoor design condi- 
tion of 95 F dry bulb and 76 F wet 
bulb with indoor design conditions 
of 75 F dry bulb and 62.5 F wet bulb 
which corresponds, incidentally, to 
an indoor relative humidity of 50%. 
This cooling load also included the 
introduction of 120 cfm of outdoor 
air for ventilation purposes which is 
equivalent to one air change per 
hour. 

The cooling equipment used dur- 
ing the investigation consisted of a 
combination heating and cooling 
unit with the heating and cooling 
equipment in separate sections. The 
heating unit was rated at 100,000 
Btu input. The cooling unit, which 
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(__] - Distribution system delivering conditioned air to rooms. 


7o!- Collection system returning air to conditioner. 


DESIGN OF SYSTEM tested in the Research Residence is shown in this 
sketch. Although relatively simple, it produced excellent cooling results. 


was on the return air side of the 
furnace in a separate section, con- 
sisted of a water-cooled 2 h.p. me- 
chanical compressor using Freon-12 
and a water-cooled shell and tube 
type condenser. 

The blower had a 10” wheel rated 
to deliver 900 cfm at standard air 
conditions against 0.40” static pres- 
sure external to the unit. The com- 
pressor was rated to have a refrigera- 
tion capacity of 23,800 Btu per hour 
at ASRE standard air inlet conditions 
at 900 cfm, which according to the 
cooling load calculations was some- 
what undersized. The evaporator coil, 
filters, and blower were in the section 
of the unit in common with the com- 
pressor and the filters and blower 
were used for both the heating and 
cooling cycles. 

Only the first floor of the house 
was cooled with no attempt made to 
cool the basement. The house was not 
occupied. The cooling system was 
operated with all the doors and the 
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windows of the house closed and 
the venetian blinds on the windows 
were fully raised. The windows on 
the south side of the house, which in- 
cluded the large picture window in 
the living room, were partially shad- 
ed from the sun by a 3’ 10” roof over- 
hang. All the windows on the east 
and west sides of the house were 
equipped with canvas awnings. 


Setting of Thermostat 


The room thermostat was set to 
maintain an indoor dry bulb tem- 
perature of 75 F, which was the in- 
side design temperature, and no at- 
tempt was made to control the indoor 
relative humidity. The thermostat 
had direct control of the compressor. 


The blower was operated continuous- 
ly and independently of the operation 
of the compressor and moved ap- 
proximately 600 cfm or 300 cfm per 
ton of the rated capacity of the cool- 
ing unit. No changes of any kind 
were made in the duct system or reg- 
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isters or return air grilles when the 
cooling unit was installed. 

The tests that were made show 
clearly that there are some discrep- 
ancies between the method used to 
compute the amount of the cooling 
load and the performance character- 
istics of the system. The actual cool- 
ing load of the Residence as deter- 
mined by the amount of heat removed 
from the structure by the cooling unit 
was under continual observation and 
checked at frequent intervals. 

In order to provide accurate and 
dependable data two methods were 
used to make this determination. One 
was the heat balance method wherein 
the heat equivalent of the power in- 
put to the compressor, the amount of 
heat that was removed from the con- 
ditioned air at the evaporator and the 
total heat absorbed by the cooling 
water in the condensing unit were 
carefully measured and converted 
into total Btu by the application of 


Continued on page 80 
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By Wm. Henry Knowlton 


Residential Air Conditioning - 


Is the Public Ready to Buy? 


[ P TO the present time no one 
seems to know if the public is 
yet ready to accept year around 
residential air conditioning in vol- 
ume. Has the millenium the indus- 
try has been waiting for these long 
years finally arrived? Will the pub- 
lic accept summer cooling as it did 
automatic heating and winter air 
conditioning? The answers to these 
questions are worthy of careful in- 
vestigation at the present time, 

Every home improvement, and 
every major appliance for that mat- 
ter, has gone through three phases 
of sales development. First comes 
the introductory phase, with prices 
high and sales searce. Only the 
most optimistic and courageous spe- 
cialty salesmen like to tackle this 
kind of a market. Yet there are 
always a few buyers people who 
want to be first with everything 
in their community. 

The next phase of sales develop 
ment is acceptance by the public. 
In this type of situation all the 
manufacturers get on the band 
wagon, and salesmen have a hey- 
day. Sales are made at a fast and 
furious rate as the market assumes 
the proportions of a land boom. 
Many believe that residential air 
conditioning is entering this phase 
this year, and this may be true. 

The third phase of sales develop- 
ment of a new product is competi- 
tive. During this time products be 
come standardized, and everyone 
makes a strong fight for business. 
In this kind of a market sales de- 
pend upon price, terms and, with 
many products, trade-in allowance. 
The value of “big names” is felt 
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throughout the industry and lesser 
manufacturers, who have ridden 
the acceptance boom to success, 
may fall by the wayside. This has 
been true of everything from auto- 
mobiles to refrigerators, but it is 
well to remember that there is al- 
ways room at the top. 

Apparently the entire residential 
air conditioning industry today is 
attempting to determine just where 
it stands. Much of the current ex- 
citement is due to the fact that any 
number of far-seeing building con- 
tractors are now including summer 
air conditioning with the heating 


systems in their new houses. Mass 


EYE-CATCHER 


u 


LURING SECOND LOOKERS into the 
sales pitch, this lovely model high- 
lighted the display of Jackson Re- 
frigerator Service of Miami Beach 
at the recent Miami Home Show. The 
pause for the second look (at the girl 
and/or the bathing suit) gave Jack- 
son the chance to go into his sales 
talk explaining the works of the 
model air conditioning unit displayed 
neorby. 
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production builders in Kansas City, 
New Orleans, St. Louis, Short Hills, 
N. J., Miami, Fla., Oak Park, Mich., 
and Greater New York have all re- 
served seats on the air conditioning 
band wagon. 

The reason for this is known by 
every high grade builder who is 
selling homes in volume. He needs 
a “gimmick” —a device to attract 
the public to his homes. Through 
the years he has used certified wir- 
ing, full insulation, automatic heat- 
ing, winter air conditioning, all elec- 
tric kitchens, lavish basement recre- 
ation rooms, and so on and so on 

for all this same purpose. He 
wants the public to come and see 
his homes, and to buy. Summer air 
conditioning gives him a new hook 
upon which to hang his promotion. 

It is apparent that the high grade 
builder will be one of the first ob- 
jectives of the residential air con- 
ditioning industry. But with every 
improvement of this kind, cost be- 
comes an important factor. No 
builder wants to price himself out 
of his existing market. 

Up to the present time, however, 
few air conditioning people have 
been astute enough to make it a 
business to help the builder reduce 
his costs by the installation of sum- 
mer air conditioning. 

With the use of air conditioning, 
home planning becomes more flex- 
ible. Cross ventilation may be elim- 
inated in certain rooms, and expen- 
sive windows removed from the 
plans. It is possible to use more 
fixed windows which are, in them- 
selves, lower in cost. More wall 
space may be provided in any num- 
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high efficiency 


The Ingersoll-Rand 


Advanced design by Ingersoll-Rand gives 
7OU ... 


LOW FIRST COST—Designed for higher effi- 
ciency, I-R Motorpumps often permit use of 
lower hp pumps to handle jobs normally 
requiring larger size regular pumps! 
HIGHER EFFICIENCY—Tests prove these 
pumps to be among the most efficient units 
on the market today! 

SPACE SAVING I-R MOTOR PUMPS—Compact, 
light-weight, require minimum mounting 
space. 

EASY INSTALLATION—Compact design saves 
extra piping costs. Pumps bolt in any posi- 
tion to floor, wall or equipment. No special 


the most talked about 
pump in the 
air conditioning industry 


foundation needed. No coupling needed, no 
alignment problem! 
LONG, TROUBLE-FREE MAINTENANCE-~— Put in 
these rugged pumps and forget them. Motor- 
pumps have been sold for air conditioning 
service since 1929! 
AVAILABLE FOR RUSH DELIVERY—Call the 
nearest Ingersoll-Rand branch office. 
@ SIZES: % to 50 hp. 
@ HEADS: to 650 ft. 
@ CAPACITIES: 5 to 1800 gpm. 

For complete details 

write for Bulletin. 


Ingersoll-Rand 


925-9 11 Broadway, New York 4, N. Y. 


Low Maintenance 
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*..- Just Plug It In” 


667 FY HERE’S no installation problem at all with a room air conditioner 
—all you have to do is just plug it in.” 

How often you hear salesmen using this approach, now that room 
coolers are being promoted as a mass market appliance. But some of the 
most persistent difficulties experienced by this fast growing industry 
stem from the fact that far too many room coolers are “just plugged in” 
without any regard for the adequacy of existing electrical circuits. 

To help combat this evil through dealer education on proper installa- 
tion procedures, the Air Conditioning and Refrigerating Machinery 
Association has prepared a pamphlet entitled “Room Air Conditioners 
are ‘Plug-In’ Appliances, BUT . . .”. 

Stressing the fact that proper installation and service of room air con- 
ditioners is an important factor in building customer good will and 
product acceptance, this booklet sets forth six simple rules for insuring 
satisfactory electrical connection of room coolers. 


Be Carefully follow the manufacturer's installation instructions as to 
2 wiring, fusing, etc. sa ; 

e Be sure the characteristics of the available electric power (voltage, 
alternating or direct current, phase, cycles) are suitable for the 
particular room air conditioner being installed. 

Check the power supply. For satisfactory operation, the voltage 
supplied to the unit should be within 10% of the nameplate voltage. 
Voltage should be checked with a good voltmeter while the unit and 
all lights and appliances on the same circuit are operating. If the 
voltage is too high or too low, check over the power supply and the 
branch-circuit wiring. 

Be sure the wiring to the unit is adequate. Wiring too small, or 
overload, is a potential fire hazard—so make certain that the branch 
circuit serving the unit is properly sized. Units under 34-hp can 
usually be installed without difficulty on existing 14-gage circuits. 
Larger units almost always require heavier wiring (12 gage) or are 
applied on 230-volt circuits. Never use ordinary household extension 
cords—the wire is too light. If an extension cord must be used, it 
should be at least 14-gage wire, or larger, depending upon the re- 
quirements of the unit. The extension should be as short as possible 
and have good connections. 

Be sure the electrical circuit serving the unit is properly and safely 
fused for the job. 

W ork closely with the local power company and city authorities. Be 
familiar with local regulations. 
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ber of rooms, because openings for 
ventilation are no longer required. 
Baths may be located on inside 
walls, 

Too often, however, the air con- 
ditioning contractor attempts to fit 
his equipment into existing plans, 
with the result that the cost is raised 
to a point where he is unable to 
close the deal. By working with 
the architect and working with the 
builder to reduce other costs, he 
stands a far better chance of sell- 
ing the equipment the public wants 
and needs. 

As a rule, builders are interested 
in improving the product they have 
to offer, and summer air condi- 
tioning is the newest — and, in 
many cases, the best — way to do 
it. They need the help of the air 
conditioning industry to put resi- 
dential air conditioning across. 
There are ways to cut first costs, 


Teach Proper Use 


In last month’s issue we reported 
the experience of a number of users 
of residential air conditioning, go- 
ing back over ten years. In the 
great majority of instances, the op- 
erating costs were found to be sat- 
isfactory. Yet a mass circulation 
national magazine recently stated, 
“generally, the air conditioner will 
cost more for cooling two months 
than for heating seven months.” In 
certain cases this fact will be true, 
yet manufacturers today insist that 
the “average home” can be cooled 
for about $29 per month. 

As our last article pointed out, 
the “use factor” based on the hab- 
its of the family is all important 
in the cost of residential air condi- 
tioning. If operating costs are to be 
kept down to the level desired by 
the manufacturers, the users must 
be taught not to expect too much 
of their air conditioning systems. 
When these systems are misused, 
they waste electricity and water. 

We started out by asking if the 
public was ready to accept residen- 
tial air conditioning in volume. The 
answer is YES, provided we can 
help the builder cut his costs to the 
point where the public can afford 
the original cost of a residential 
air conditioning installation, and 
provided we can teach the public 
how to use their residential systems 
so that operating costs will not be 
excessive. 
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This bank solved its 


modernization problem with 


42 TONS OF 
PACKAGED 
EQUIPMENT 
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MAIN BANKING AREA of the Eastchester 
Savings Bank, Mt. Vernon, N. Y., where 42 tons 
of packaged air conditioning equipment have 
been installed. Air conditioning outlets are 
located at the front and rear of the bank. 


ONE OF TWO I1-hp air conditioning units 
located in the basement. Placing units at the 
front and rear eliminated large ducts in the 
low-ceilinged basement. A 15-hp unit was 
placed at foot of the bank's central stairwell. 


_ recent modernization program of the East- 
chester Savings Bank, Mt. Vernon, N.Y., included 
the installation of 42 tons of packaged air conditioning 
equipment. The units were sold and installed by the 
Admiral Air Conditioning Corp., Yonkers Chrysler Air- 
temp dealer. 

Three of the packaged units, used to condition the 
main banking area, are located in the basement of the 
building. 

One 11-h.p. air conditioner was placed in a file room 
at the front of the building. A 15-h.p. unit was located 
in the basement stairwell at the building’s center. A 
third 11-h.p. unit was placed in the stock room at the 
rear of the building. The fourth unit, 5-h.p., was placed 
on the balcony between the president’s office and the 
conference room to provide individual temperature 
control for this area. Electric strip heaters were in- 
stalled in this air conditioner to temper the outside air 
for winter ventilation in the conference room. 

By locating the units in the three basement positions, 
the use of very large ducts — which would have made 
50% of the basement unusable due to low ceiling height 

— was eliminated. Also, the need for ducts running 
the length of the ceilings and walls in the main banking 
area was eliminated. 

The conditioned air is distributed from the front 
and rear of the bank. No structural changes were neces- 
sary to install the equipment. 
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World's smatiest aw con 
ditioner, yet packed with more ‘h-"r & 1 HP 
Capacity per horsepower MODELS 


DEERING hes it AGAIN! 


THE ONLY ROOM AIR CONDITIONER TO 
FIT ALL STEEL AND ALUMINUM CASE- 
MENT WINDOWS 


It will be orchids to you, to make the DEERING 
your complete room air conditioner line. The 
only air conditioner that can be installed in just 
one window opening as small as 1014," high and 
14.” wide. It can be installed in less than 30 
minutes by either service man or customer. It 
requires no special framing, window brackets 
or wing adapters — no installation kit needed. 
Just slide-in . . . hook-in and plug-in. No win- 
dow mullion and muntins altered, mutilated or 
destroyed, no drilling, cutting or filing. 


AVAILABLE IN 


Get your franchise TODAY for the only room 


air conditioner that meets all demands, because... 
THERE IS NOT A WINDOW MADE (CASEMENT 
OR DOUBLE HUNG) THAT THE DEERING WILL 
NOT FIT. 


Thedesning RON kD 


ACT NOW! : | 


PROFIT IN 1953 FROM A BRAND NEW 
DIMENSION IN ROOM AIR CONDITIONING 
Yes! 
Name 


fi am interested in a franchise for the 
DEERING casement window room air con- 
ditioner. Please rush me full information. 


Position 
oa 4 Zone 


MAIL TODAY TO 
THE DEERING AIR CONDITIONING COMPANY 
1069 CELESTIAL AVENUE * CINCINNATI 2, OHIO 
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USEFUL LITERATURE 
Air Conditioning 


FILTERS FOR PACKAGED AIR CONDITIONERS and domestic 
heating installations are described by Research Products Corp. 
in the company’s catalog sheet Form No. 1174. Featuring the 
“Alumaloy E Z Kleen” air filter, the release describes and 
illustrates cleaning and recharging procedures, Illustrating how 
the baffle pattern cleans the air, the sheet also lists specifica- 
tions and dimensions. Information on the adhesive and odor- 
removing adhesive for recharging after cleaning is included. 
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AIR DIFFUSERS are fully described and illustrated in selection 
manual 45 available from Anemostat Corp. of America. Ap- 
plication tables, neck velocity graphs, performance charts and 
complete dimensions are given. Drawings show installation 
dimensions and photographs illustrate possible air diffusion 
patterns, Static pressure factors in graph form and an acces- 
sory selection guide are also included. 
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REGISTERS, GRILLES & DIFFUSERS for air conditioning and 
heating installations which are made by A-J Mfg. Co. are dis- 
cussed in a 24page booklet offered by the manufacturer. In- 
cluded are photographs of all types described. Drawings show 
typical applications. 
grilles, 


Cut-away views show vane placement in 
Complete price lists are also presented. 
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AIR HANDLING UNITS are described by Bush Mfg. Co. in a 
2-color, 20-page catalog. Catalog contains complete specifica- 
tions on central station air handling units and all accessory 
equipment. Also listed is complete information regarding unit 
selection as well as rating tables for direct expansion, water 
and steam coils. 
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WATER COOLING TOWERS for residential and business serv- 
ice made by Marley Co. Inc., are featured in the 4-page 
brochure available from the company. Information on a me- 
chanical draft cooling tower, the “Aquatower”, and a natural 
draft model is included. Photographs illustrate both units and 
show various applications, A chart points up savings possible 
with the addition of a cooling tower to an air conditioning 
system. 
Circle No. 185 on Reader Service Card 


CENTRIFUGAL FANS with airfoil shape blades are featured 
in an 8-page bulletin issued by Sturtevant Div., Westinghouse 
Electric Corp. Catalog 1320 contains a graph of the certified 
horsepower, efficiency and pressure ratings. Brief descrip- 
tions of each of five classes of fans available are also included, 
giving maximum wheel speeds, total pressures and volume 
ranges. The optional inlet vane control and construction fea- 
tures of component parts are described. 
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The 1953 line of Marley cooling towers offers everything 
you need to cash in on the tremendous market for resi- 
dential cooling towers. It’s the only complete small-tower 


line—designed, manufactured, tested, guaranteed, and “pre- 


sold” by the world’s leading manufacturer of water cooling 


equipment. 


If the job calls for an Aquatower? Marley has them—a 
complete line of sizes and models for indoor or outdoor 
services from 2 to 60 tons. If you need natural draft towers, 
Marley has them—in a wide range of sizes and styles... 
built of only heart quality redwood . . . equipped with 
patented Marley non-clog spray nozzles. And whatever 
your requirements, you can count on over-the-counter 


delivery from Marley stocks in 30 cities. 


To make sure that you get your share of “the Marley 
market,” get in touch with your nearest Marley representa- 
tive for expert assistance in tower selection and informa- 
tion on the complete Marley line. 


The Marley Company 


KANSAS CITY, MISSOURI 


“Registered trade mark 
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Window Conditioning Unit 
Product: Model RAC-60 room 
air conditioner is addition to line 
of window-ltype conditioners. 
Manufacturer: Kelvinator Div., 
Nash-Kelvinator Corp., Detroit, 
Mich. 


Features: Unit has '/,-hp sealed 
unit, rating of 6,000 Btu’s per hour 


and moisture removal capacity of 
13, pints an 
cooled, completely self-contained 
unit is 28-3 16” long, 24-1/16” wide 
and 1344” high. Unit projects only 


hour. Electrically 


914” into room, will condition ap- 
proximately 300 sq. ft. area. Fits any 
double hung window from 25 to 48” 
wide. Can be installed from inside 
room. Brace holds unit to outside 
wall for safety, no screws required 
for either sill or outside wall. Con- 
trols on front panel for accessibility. 
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Residential Conditioner 

Product: Model 2 S-W residen- 
tial year-round air conditioner. 

Manufacturer: Typhoon Air 
Conditioning Co., Inc., Brooklyn, 
N. Y. 

Features: Unit occupies only 
D sq. ft. of floor area, has cooling 
capacity of 2 tons, heating capacity 
up to 100,000 Btu, Furnished for 
either oil or gas, refrigerant con- 
denser can be water or air cooled. 
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Does not require dampers, damper 
controls, or damper motors. 
Equipped with special safety burner 
control which eliminates gas leak- 
age if constant pilot light goes out. 
Changing from cooling to heating 
accomplished by single switch. 
Dimensions are 50 x 37 x 70” over- 


$22 


all. Cooling side alone can be 
supplied for installation with exist- 
ing warm air furnaces. All-copper 
condenser minimizes possibility of 
refrigerant leaks. Oversized com- 
pressor is easily accessible. Seam- 
less copper tubing cooling coils 
have bonded helical fins for maxi- 
mum heat transfer. Other models in 
S-W line available in 3 and 5-ton 
cooling side capacities, heating side 
capavities up to 112,000 Btu. 
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Room Air Conditioner 

Product: Air conditioner with 
%-hp. capacity. 

Manufacturer: Jordon Sales 
Co., Philadelphia, Pa. 

Features: Four-way adjustable 
air flow through air vents on face of 
conditioner which can be moved to 
direct air flow upward, downward, 
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to right or left. Vents can be indi- 
vidually adjusted. Contains Tecum- 


seh hermetically sealed compressor. 
Unit finished in gray Hammertone 
baked enamel, carries l-year guar- 
antee, plus l-year warranty on her- 
metic unit. Inside cabinet is 2714,” 
across, 1514” high, protrudes 1114” 
into room. Complete installation kit 
furnished. 
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Summer Cooling Units 

Product: Air conditioning units 
for residential and commercial in- 
stallations. 


Manufacturer: Thatcher Fur- 
nace Co., Garwood, N.J. 

Features: Semi-hermetic com- 
pressor bolted to spring-supported 
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WE TAKE OUR OWN MEDICINE... 
AND EVERY DAY, TOO! 


Temperature control is the key to precision manufacturing. That’s why 
every Chrysler Airtemp Compressor is machined, assembled and tested 
in a completely Air Conditioned Factory! 


What's the result? The best air conditioner made today . . . one that gives 
year after year of trouble-free, dependable operation. Here’s why: 


e@ Dust and dirt—enemies of trouble-free operation—cannot get into the 
compressor during assembly. 


e@ Components do not rust or corrode from contact with moist hands 
during either manufacture or assembly. 


@ Tools, jigs and fixtures remain constant regardless of temperature vari- 
ation . . . thus assuring quality that is always the same day after day. 

@ True precision assembly . . . better work . . . result from high employee 
morale at Chrysler Airtemp. This is due to elimination of excessive heat 
and humidity. 


Features like this are your assurance that you're selling the best when you 
sell Chrysler Airtemp. Get all the facts now. 


“Packaged” Air Conditioners 
Six models from 2 to 
15 H. P. capacity meet 
most cooling needs. 


AIR CONDITIONING ¢ HEATING 
for HOMES, BUSINESS, INDUSTRY 
Airtemp Division, Chrysler Corporation, Dayton 1, Ohio 


const oe sttume o> 
Povarroed by > 
Good Housekeeping 
Nes AovraTist® ees 
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Airtemp Division, Chrysler Corporation CREAC-5-6 
?.O. Box 1037, Dayton 1, Ohio 


Please send full details on the Chrysler Airtemp Comfort Zone 
“Packaged” Air Conditioning proposition. 


Phone 


a a | 


en 4 0ne__.... State 





base for silent operation. Firmly 
mounted blower for cool air de- 
livery. Tappings for water at either 
side. Heavily insulated to prevent 
external condensation. Home units 
which are intended for installation 
in existing heating unit on one 
common duct system with damper 
arrangement are equipped with a 
heating-cooling thermostat with re- 
lays. Store units furnished with 
three-position switch with tempera- 
Refrigerant is F-12. 
Finished in maroon and gray. 


ture control. 
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Home Conditioning Unit 

Product: Residential air condi- 
tioning unit, Model RU-31, which 
takes less space than average re- 
frigerator, 

Manufacturer: Westinghouse 
Electric Corp., Pittsburgh, Pa. 

Features: With rating of 36,000 
Btu per hour, unit is especially 
suited for use in conjunction with 
forced warm air heating systems. 
Can be used independently with its 
own fan and duct work. Motor-com- 
pressor unit is refrigerant cooled. 
Conditioner can be located in 


Evaporative Condensers 


(in sizes up to 260 TR) 


Cooling Towers 


(in sizes up to 225 TR) 


... In single, factory-assembled units 


B.A.C. offers the world’s widest range of Evaporative Condensers 
and Cooling ‘Towers in single, factory-assembled units . . . regardless 
of size! This exclusive B.A.C. feature simplifies your installation, 
and greatly reduces your installation cost. 


MOST POPULAR SIZES AVAILABLE FROM STOCK 


WRITE FOR FREE BOOK: 


“Evaporative Condenser Installation & 


Operation Manual and Maintenance Manval” a @ 


BALTIMORE AIRCOIL _ 
COMPANY, INC. + 


2615 Mathews Street 
Baltimore 18, Md. 
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closets, under stairways, in attics, 
etc. Requires 220 volt connection, 


water and drain connections, mini- 


mum duct work when used with 
forced air warm air heating sys- 
tems, Can be thermostatically con- 
trolled. Suitable for commercial in- 
stallations. 
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Air Conditioner Line 
Product: 13 air conditioning 
units ranging in size from 14 to 
2 hp. 
Manufacturer: 
York, Penna. 
Features: All units have her- 
metically sealed refrigeration cir- 


York Corp., 


cuits backed by 5-year protection 
plan. The 14-hp unit has 4-way ad- 
justable air distribution grilles, dis- 
posable type filters, easily acces- 
Motor has external 


: | 


sible controls. 


starting relay and overload protec- 
tion. Centrifugal blower type fan 
for quiet operation. The 1 -hp unit 
is available in standard and deluxe 
styles; standard model has no visi- 
ble grilles. Deluxe model designed 
to harmonize with any room setting 
has rotary grille, pump-out controls 
for clearing stale air quickly. Five 
models of 34-hp conditioner are 
available. Rotary grille featured 
on standard model. Window-type 
model features reverse-cycle heat- 
ing, was designed to heat a room 
effectively for at least two months 
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YOU PROFIT BY 


2S ys 


of Packaged Air Conditioning Pioneering 
One of the First in the Industry 


EXPERIENCE 


Curtis units that were installed back 

in the days when packaged air conditioning 
was a novelty are still giving faultless 
service. Today’s Curtis packaged units 

are better than ever... perfected by 

15 years of experience. 


YOU'LL SELL more packaged units when 
you sell these Curtis advantages: 


Long life, slow speed operation 

Quiet and dependable 

5 year warranty 

Easy installation 

Attractive, modern appearance 
Complete range of sizes — 2, 3, 5, 71%, 
10 and 15 tons 


Nationally Advertised in THE SATURDAY 
EVENING Post, TIME and NEWSWEEK. 


CURTIS REFRIGERATING MACHINE DIVISION 
of Curtis Manufacturing Company 
1915 Kienlen Avenue, St. Lovis 20, Missouri 


MAIL THIS COUPON 
WITH YOUR LETTERHEAD 


1 am interested in direct factory franchise. Send complete details. 


For Full Information | 


Company Nome...... 


Street 
CURTIS REFRIGERATING MACHINE DIVISION 
of Curtis Manufacturing Company (Since 1854) 

1915 Kienlen Avenue «* St. Louis 20, Mo. 


ee ee ee 


Circle No. 51 on Reader Service Card 


and AIR CONDITIONING * MAY, 1953 





of the year. Console 34-hp unit can 
be suspended from window or in- 
stalled in any windows which open. 
Air intakes do not protrude beyond 
window sill. Four models of 1-hp 
are offered, including two window 
and two console units. Modulation 
control, which prevents units from 
over-cooling, offered in 34, and 1-hp 
size models. Both %4 and 1-hp con- 
sole units finished in natural ma- 
hogany. Self-contained 114% and 
2-hp console units equipped with 
“step-matic” control, functions as 
humidity balancer. Can be equipped 
with duct work attachments. Selec- 
tor switch controls alternate “fan 
or cooling” operation. 
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Air Diffuser 

Product: “Kno-Draft” type KU 
air diffuser for attachment to down- 
blow unit heaters. 

Manufacturer: Conner Engi- 
neering Corp., Danbury, Conn. 

Features: Discharge through the 
inner orifice and return through the 
outer prevents merging of the two 
air streams. Takes place of simple 


supply diffuser and one or more 
return grilles, reducing cost. The 
combination of a unit heater and 


— al 


HEATER 


SEY bi 


com - ; . ~ =a 
» SAS... aan STF 
neruaen {  —™ ) rerven 
air SUPPLY AIR ain 
diffuser is used in hard-to-heat spots 
such as vestibules, corridors, ete. 
Diffuser fits any standard unit 
heater. Available with supply necks 
of 11 to 22” in diameter. 
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Room Air Conditioner 
Product: Type RMC Chelsea 
room air conditioner for cooling 
rooms from 1840 to 3600 cu. ft. 
Manufacturer: Chelsea Fan & 
Blower, Inc., Plainfield, N. J. 
Features: Available in three 
sizes. Unit powered by Tecumseh 


REPLACING OLD Worn, 


compressor driven by spring mount- 
ed capacitor start motor, uses Freon- 
12 refrigerant. Two fans operate at 
1050 rpm. Compressor fan is pres- 
sure type blower wheel; condenser 
fan has overlapping blade, pressure 
type propeller design. Both fans rust 
proof. Aluminum mesh filters easily 
removed for change and inspection. 
Grille has wide deflector vanes to 
eliminate drafts. Cabinet painted 
two-tone gray enamel. Each unit 
furnished with complete accessory 
kit and detailed instructions for self- 
installation. 
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Window Type Air Conditioner 

Product: Model G1OA air con- 
ditioning unit suitable for extra 
large rooms in homes, stores, busi- 
ness or professional offices. 

Manufacturer: Quiet Heet Mfg. 
Co., Newark, N. J. 

Features: Cools up to capacity of 
550 sq. ft., circulates air at rate of 
310 cfm, adds fresh air at 80 cfm. 
l-hp. hermetically sealed Tecumseh 
motor compressor unit is mounted 
on springs and rubber, uses Freon-22 


OUT MOTORS 


Looking for help in replacing those old worn-out motors? Dis- 
tributors of Redmond products are centers for information on 
how to apply Redmond Micromotors and Blowers to obtain best 
results. They will help you make the right selection from the 
wide variety of Redmond models. Shaded pole Micromotors for 
AC operation are in sizes up to 1/10th horsepower, and Blowers 
turn out up to 220 cubic feet per minute. 


REDMOND DISTRIBUTORS, Inc. 
420 Lexinaton Ave., New York 17, N. Y. 
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refrigerant. A 1/10 hp fan motor 
drives both evaporator and condenser 
fans at 1080 rpm for quiet operation. 
Controls on front of cabinet for ac- 
cessibility. Thermostat optional 
equipment. Overall dimensions are 
2814” wide, 1434” deep. Unit ex- 
tends 1434” into room, 16” outside 
window line. Available for 60/230 
or 50/230 current. High grade steel 
cabinet is rustproofed and finished in 
corrosion resistant enamel in brown 
or ivory. Plastic grilles used to elimi- 
nate moisture condensing on grill. 
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Blower Line 

Product: Models DD9-6, DD9. 
9 and DD9-10 direct-driven blow- 
ers for furnaces. 

Manufacturer: Lau Blower Co., 
Dayton, Ohio. 

Features: Applicable in fur- 
naces with 50,000 to 125,000 Btu in- 
put. Available with 5-speed control 
for easy balancing of heating sys- 
tem, and with 4 angles of discharge. 
Compact, can be used in furnaces 
designed for minimum of floor 
space. Trouble-free, units have only 
one moving part. 
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Packaged Water Chiller 
Product: ‘‘Cold generator” 
packaged water chiller for medium- 
sized air conditioning systems. 
Manufacturer: Trane Co., La- 
Crosse, Wis. 


quires only simple plumbing and 
electrical connections. Multi-step re- 
ciprocating type compressor has 
plastic coated valves. Power and 
water consumption automatically 
adjusted to demand for cooling. 
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Air Circulator 

Product: “Fresh nd-Aire” Model 
C-77 portable room circulator. 

Manufacturer: Cory Corp.. Chi- 
cago, Ill. 

Features: Has same 17” patented 


plastic propeller used in deluxe 
chrome line. Special closed type grill 
for safety in any installation. Fin- 
ished in light green baked enamel. 
Propeller moves 3500 cu. ft. of air 
per minute. Three speeds (high, me- 
dium and low) plus slow speed over- 
all cooling and special low speed for 
slumber cooling. Fingertip direction- 
al control allowing air to be directed 
straight down. May be used as floor 
model, table model or hassock type 
in any position from straight up to 
floor fan. Unit retails for $44.95. 
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Are your air conditioning jobs 


Features: Designed to provide 
a single-unit source of large quanti- 
ties of cold water for air condition- 
ing systems requiring between 10 
Self-con- 
tained unit combines compressor. 


and 50 tons of cooling. 


condenser, liquid cooler, controls, 
motor and accessories in single fac- 
tory-assembled and tested unit. Re- 
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the apple of your eye? 


You can eye every installation with pride when you sell usAlRconditioning, 


usAlRco’s complete “packaged” refrigeration line in- | 
cludes a store conditioner, with engineering quality 
resulting from unhurried manufacturing . . . window units 
in % and % ton... and Refrigerated Kooler-aire, a 
complete package unit in 3 ; 
to 50-ton models, requiring 


only 3 simple connections. 


Write Department (Rt 553 about 


dealer franchise plan. EVERYTHING IN AIR CONDITIONING 


FL fa 


NOT THE MOST BUT THE BEST 


UNITED STATES AIR CONDITIONING CORP. 


MINNEAPOLIS 14, MINNESOTA 


- 
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WHAT PRICE COOLING? .,, 


Continued from page 67 


a suitable mathematical formula. 

The other method, which was con- 
sidered to be reliable only when the 
compressor was operating for long 
periods of time, involved measuring 
the sensible heat removed from the 
air as indicated by the drop in dry 
bulb temperature of the air passing 
through the evaporator and measur- 
ing the latent heat by collecting and 
weighing the moisture condensed on 
the coil. This was then translated into 
terms of Btu and the total of the latent 
and sensible heat was the actual cool- 
ing load of the Residence at the par- 
ticular hour at which the observa- 
tions were made. Both methods were 
in close agreement. 

The maximum cooling load of a 
structure does not occur at the same 
time that the outdoor temperatures 
and the sun effect on the outside sur- 
faces of the walls of the building 
reach their maximum value. It takes 
some time for the heat thus imposed 
upon the outside wall surfaces to 


flow through the walls to the inner 
wall surfaces and thus affect the 
cooling load. This is known as 
“time lag.” This “time lag” is an 
important consideration in the cal- 
culation of cooling load because 
its maximum or real load must be 


REPRINTS AVAILABLE 


Reprints of the special 32-page 
Packaged Air Conditioner Speci- 
fications Section which was pub- 
lished in the April issue of COM- 
MERCIAL REFRIGERATION AND 
AIR CONDITIONING are now 
available. These reprints are 
priced at 25 cents per copy, in 
any quantity desired. 


The Specifications listings 
cover 157 models of 43 makes of 
window type air conditioners, 
and 101 models of 19 makes of 
commercial type store air con- 
ditioners. 


Shipment will be made the 
same day orders are received. 


determined for the hour of the day at 
which this heat flow from the outside 
has moved through the walls and 
thereby affects the indoor tempera- 





tures. The heat flow from the outside 
through the walls was carefully 
measured by the heat flow meters in- 
stalled in the walls and ceiling and 
it was found that this time lag varied 
from day to day and was not con- 
sistent for reasons not readily ap- 
parent. 

The test observations on this house 
indicate that the time lag of heat flow 
through the walls was from two to 
three hours instead of the five hours 
used in the cooling load calculations, 
and consequently the maximum ef- 
fect of outdoor temperatures and 
solar radiation was felt by the cool- 
ing equipment about 2 hours sooner 
than anticipated. This time lag will 
likely vary other 
types of wall construction and with 


somewhat with 


heavy masonry walls it may be some- 
what longer. It does appear, however, 
that in general the 5-hour time in- 
terval is an unrealistic one for do- 
mestic jobs. It was also noted that 
the calculated heat flow through the 
walls exposed to direct solar radia- 
tion was less than the measured heat 
flow, and greater for those walls that 
were not exposed to solar radiation. 


This equipment, which was some- 


UNIT AIR CONDITIONERS 


Are now available in three sizes—3, 5 and 
7'/p horsepower. These superior Units have 
extra-large refrigerating surfaces: they de- 
liver more cooling effect per dollar, and we 
can prove it! Built into them are 70 years’ 


experience. 


DEPENDABLE REFRIGERATION SINCE 


a still larger air conditioning system, ask for 
Bulletin 504. Branches and Distributors in 
principal cities, the world over. 


Eee 


RICK sr0. 
Get the full facts on Frick Units before WAYNESBORO, PENNA. Ge U.S.A. 
you buy: write for Bulletin 522. If you need Also Builders of Power Farming and Sawmill Machinery 
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what undersized according to the 
cooling load calculations, did an ex- 
cellent job of maintaining indoor 
temperatures. On one specific day the 
outdoor temperature reached 94 F 
dry bulb and 78 F wet bulb by 11 
a.m. and by noon had risen to 95 F 
which was the design temperature 
used in the cooling calculations. This 
outdoor temperature of 95 F con- 
tinued until about 4 p.m. and then 
dropped steadily to a temperature of 
84° at 7 p.m. During this 8-hour 
period of from 11 a.m. to 7 p.m. the 
compressor operated continuously 
even though the outdoor temperature 
had dropped almost 11° during the 
last 3-hour period of from 4 p.m. to 
7 p.m. This illustrates the time lag of 
the building. 


Data on Operation of Unit 

In the morning prior to 11 a.m. 
and in the evening after 7 p.m. on 
this specified day, the compressor 
operated intermittently. For example. 
after 7 p.m. the frequency and length 
of compressor operations decreased 
as the outside temperature continued 
to drop. At no time during the period 
of continuous operation of the com- 
pressor did the indoor temperature 
rise more than 1” above the 75 F 
thermostat setting. and the relative 
humidity was always well below the 
desired 50‘~ . During the intermittent 
period of operation the indoor tem- 
perature had a cyclic variation of 
slightly more than L° between com- 
pressor operations. 

The total amount of heat removed 
from the house on the day referred 
to above from 6 a.m. when the system 
was started until midnight was about 
16% less than the amount calculated. 
The actual cooling load on this day 
which was at design outdoor tem- 
perature and “over design” outdoor 
relative humidity was measured to be 
20,400 Btu. The calculated cooling 
load for this “over design” day was 
28,000 Btu which is about one-third 
greater than the amount actually re- 
moved. 


During the morning and evening 
periods the situation was reversed 
with the actual heat removed greater 
than the amount calculated but dur- 
ing those periods the cooling equip- 
ment was not operating at anywhere 
near its capacity. The significant op- 
erating period with respect to the 
adequacy of the cooling equipment 
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occurred at the peak period between 
11 a.m. and 7 p.m. 

Some variation was found in the 
temperatures maintained in each of 
the several rooms but not enough to 
be significant. These differences be- 
came more pronounced during the 
periods of peak load. These varia- 
tions were readily understandable 
and were attributed to periods of 
increased exposure to solar radia- 
tion. 

(Part 2 of this report will appear 
next month.) 


SARASOTA AUDITORIUM 
TO BE CONDITIONED 

The City Commission of Sara- 
sota, Fla., has awarded a contract 
for air conditioning the Municipal 
Auditorium to Air Comfort. 
of Sarasota, for $58,250. 

Other firms bidding on the proj- 
ect were Gulbreath Whitehead, 
Bradenton, $60,667; Gulf Refriger- 
ation, Bradenton, $63,984; D. L. 
Rathbone, Bradenton, $64,980; 
Tampa Armature Co., $69,218; and 
J. H. Cobb, Sarasota, $69,588. 


Inc., 


When you encounter a moisture problem, you might as 
well clear it up as promptly as possible. Why wait for the 
moisture to be picked up ? 

Thawzone travels with the refrigerant to every part of the 
system where moisture may be. The entire refrigerant charge 
is in contact with Thawzone after a minute or two of “on cycle”. 


CORROSION 
TEST 


Here is another test that shows how 
Thawzone prevents corrosion. Both tubes 
contain 25cc of “Freon” 12, .025cc water, 
4cc oil, and steel strips. Tube No. 3 also 
contains 1% Thawzone. Tube No. 27 con- 
tains 1% antifreeze instead of Thawzone. 
This unretouched photo shows how the 
metal protected by Thawzone remained 
free of corrosion. 

Besides preventing corrosion by 
DESTROYING water, Thawzone neutral- 
izes acids that promote corrosion. 


THAWZONE 


The Only Product That 
Destroys Water... 
and Goes to All of it 


1. Reaches all parts of the unit. 
2. Actually destroys moisture .. . not 
a mere antifreeze. 
3. A patented invention . . . 
copied. 
. No pressure drop possible. 
. Not subject to oil clogging. 
. Neutralizes acids, helps prevent 
corrosion. 
. Helps prevent copperplating. 
. Prevents moisture trouble in new 
units, too. 
9. Costs less. Only about 8¢ per Ib. of 
refrigerant treated. 
10. One product for all “Freon” and 
1] 


cannot be 


methyl units. 
. Only % oz. per lb. of refrigerant 
required. 


Practically every wholesaler carries 
Thawzone. 


Highside Chemicals Co., Clifton, N. J. 
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DRILL CONCRETE 


a 


LETS:-C 


ATALOGS | 
RCD Drill Bit for use with 


rotary electric or air drills 


The publications listed below are available to readers without charge. Simply 
Drills —. pean — circle on the postcard in this issue the key numbers of the items you wish to 
even in reinforced concrete. receive. Your requests will be forwarded directly to th 
etal oak com a ectly to the companies concerned. 
hole in 1 minute!) Pays for 
itself in time-savings. Made 


Widely used for the past 
five years by most ofthe ANHYDROUS AMMONIA VALVES and steel fittings are fea- 
largest U. S. corpora- tured in catalog No. 801 presented by Henry Valve Co. This 16- 


tions, manufacturers, page, 3-color catalog contains illustrations and drawings of the 
and utilities, as well as 


valves and fittings. Complete specifications are offered in 
thousands of smaller chart form. A separate table lists discharge capacity require- 
firms, installation men, ments of pressure relief valves. 
contractors, electri- 
cians, plumbers, ete. Circle No. 111 on Reader Service Card 
Superior concrete 
drilling plus longer 
GEES factors se. AIR-COOLED HEAT EXCHANGERS for industrial cooling and 
sharpening service condensing applications made by Fluor Corp. are described 
keeps them sold. and illustrated in a 12-page bulletin offered by the company. 
Personalized guarantee given The bulletin describes the “Fin-Fan” heat exchangers of the 
to every RCD Drill Bit user forced draft type. Applications and “exploded” views are in- 
if dealer cannot supply (or service), buy direct. cluded which show versatility and simplicity of construction. 
Send for illustrated literature and price list A cut-away illustration points out many design features. 


ROTARY CONCRETE DRILL CO. 


Circle No. 112 on Reader Service Card 
650 S. Arroyo Parkway, Pasadena 1, Calif. 


WRAP-AROUND INSULATION for hot or cold pipes of all 
sizes is described by Owens-Corning Fiberglas Corp. in an 
8-page booklet. Advantages of “Aerowrap” insulation in diffi- 
cult applications are covered. Illustrations show the step-by- 


f xT R u SION S step procedures employed when applying to hot lines. Selection 


of type and material tables are also included. 
a DOOR GASKETS 
. ODUCT Stats 
* WEATHERSTRIP 


* FLEXIBLE TUBING ARC WELDING ACCESSORIES are described in a 12-page 
@ GLAZING CHANNELS booklet (B-5451) available from Westinghouse Electric Corp. 


Products vary from electrode holders and ground clamps to 
protective clothing and headgear. All accessories are illus- 
trated and complete specifications are supplied. Special ap- 
plications characteristics of various models are also described. 
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Jarene “BY” Vinyl Plastic is an exclusive 
aan Sonne aaa ook ee DRIP-PROOF INDUCTION MOTORS manufactured by Lima 
on atime ony degree from - a. eonbinied. Electric Motor Co. are presented in a brochure offered by the 

‘ company. The _ illustrated 
Offered in a wide 


brochure includes speed-torque 
choice of colors. 


curves, frame number charts, dimensions and specifications 


for motors from 4 to 150 hp. Also covered are descriptions 


of variations for optional mounting and special applications. 
cations. 


Circle No. 115 on Reader Service Card 
Our plant is geared for small runs as well 
as large. All new, modern equipment is 
operated by skilled plastic craftsmen with V-BELT CATALOG for servicing light duty, fractional horse- 
many years experience, power applications is available from Manhattan Rubber Div., 
Our 25th Year 


Raybestos-Manhattan, Inc. Belts are listed according to new 
Serving The Refrigeration Industry industry-standard numbering system. Various type machines 


are listed together alphabetically by company or trade names 
ARROW PRODUCTS for convenience in determining the proper belt. 
pt ml en nny 
ind x > 
_ 
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We wanted Proo f 


Read H 
“,.. Addie % Seas oe 
and ine nd merchandising, rapid 
reased Profits” in Frozen a 
s 


and Vern'’s Shoppies Center 


+ Operating Louis Stores @ 
Eancuet 71-4948 


- Terernors 8 


ouis STORES. INC. 


«: 3201 Swatrec® Avene 


Beacccet 5, Carironst* 


Orrc 


May 15, 1952 


Mr. J. A- Warren, Jr. 

-Kelvinator gales Corp- 
2325 East 12th 
cama Calif 


Dear Mr. Warren: 
to find out if your **gpot 5 special’ 
anesye e us the sales in- 


ing cabinets would giv 


Chicken Pies 
Chicken ala King 
Frozen Pies 
strawberries 
whole Chicken gales increas’ 
e are more ane pleased w with the results 
t ‘‘spot special’”’ display 


oe = onvinc 
nator cabine ets -- add up to sound me rch- 
increased P rofits. 


TererHore LAcenvuast 3-6620 


ALaMeEos. Cartrounts 


Wantnovst: 1918 Pass Sracet 


Profit Today.. 


44 


Mr. T. E. Lou 
Louis Sere | aa 
oan an Sotheley 5, Calif. 


Louls STORES 


Lovis Store, San 
ae oe 


San Lorenzo . alous, Mgr. of 
Kelvinator Lovis Store—with Sa 
KM-6 Frozen F 


You can increa 
se 

as your profits t i 
pe Frozen Food ate, — 
. ese Ne is a prospect! See them ian 
ache 8 ne 6 to 20 cubic feet® at ; 
ao vik wtor or Zone office ... o aie 
aaa r, Division of Nash-Kelvir aan 

ion, Detroit 32, Michigan eee 


The Name 
that Sells ...The Name that Satisties ! 


ire € ‘i e e e ce 
1 ] . DD R a 1 a d 
( rele N 60 d ro serv Ci r 
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Federal . . » ONE OF THE MOST COMPLETE 
LINES IN THE INDUSTRY . . . PRESENTS 


NEW Improved models, 


for every food refrigeration need. 
VISIT OUR BOOTH AT THE SUPER MARKET SHOW, 
BOOTH 549, CLEVELAND, MAY 24TH. 
Write for Direct 
Factory Franchise. 


FEDERAL 
REFRIGERATOR 
MFG. CO. 
WAUKESHA, 
WISCONSIN 


Now your EARS can "SEE" 
those hidden troubles 


... Cuts servicing and maintenance costs 


Most effective instrument ever developed 
for pin-pointing and identifying mechanical 
defects. Saves time and dollars tracking 
down troubles in bearings, gears, mechan- 
isms . . . detects leaks, knocks, piston 
slaps—any defects that make a sound. 

A precision instrument of Marsh qual- 

ity, sensitive to faintest sounds. . . Ask 
with handy probe and headband as 

illustrated. A remarkable tool, mod- for 
erately priced. 


MARSH INSTRUMENT CO. 


Soles offiliate of Jos. P. Marsh Corporation 
Dept. P, Skokie, Illinois 


ES LR LT 
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REMOTE & SELF-CONTAINED display cases manufactured by 
General Refrigerators Corp. are featured in catalog sheets 
available from the company. Describing models MM4 and 
MM45C “Full-vision” cases, these sheets contain photographs 
of the units. Sectional drawings of the cases show coil loca- 
tions and other construction features. Also described is the 
firm’s slope-front, self-serve, counter high freezer. Dimensions 
and specifications of all models are included. 
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ENGINEERING MANUAL and V-drive catalog for fractional 
horsepower to 10-hp applications is offered by Maurey Mfg. 
Corp. The manual shows how to select the right fan and V- 
drive for refrigeration installations. Contains special section 
on refrigeration fans and fan V-pulleys, Catalog also features 
fan rating tables, pulley and belt selection charts. 
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IF A TEMPERATURE RECORDER is one of your needs, you'll 
want to read the information on recorders listed in leaflet 
13-652 issued by Beckman & Whitley, Inc. Highlighted in 
the leaflet is a sensitive, portable rapidly recording tem- 
perature indicating instrument. Included in the leaflet are 
listings of the various applications, tabulation of specifica- 
tions, data on average accuracy, battery type, operating life, 
connecting cable details and response time, 
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STEAM & LIQUID CONTROL equipment is described in a 
catalog offered by O. C, Keckley Co. Complete specifications, 
operational data and prices are included for the complete line 
of pressure regulators, combination pressure and temperature 
regulators, diaphragm, motor operated, float, pop-safety and 
relief valves, strainers, solenoid and motor valves and water 
gages. Capacity tables are presented to simplify the selection 
of proper sized regulators for steam, water and air services. 
Flange charts, a table of steam pressures and corresponding 
temperatures, and a table of water heads and equivalent pres- 
sures are included, 
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INDUSTRIAL AND LABORATORY chilling units manufac- 
tured by Sub-Zero Products Co. are described in a new 12 
page brochure. Specific treatment and heat-cold cycles for 
transformation of austenite to martensite are given for water 
and oil hardening tool steel, alloy carburizing steels, high 
alloy die steels and high speed and moly type steels. Units 
are illustrated and described with detailed specifications. 
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CAUSES OF FAILURE in threaded pipe joints have been studied 
by Chicago Gasket Co. and their findings are available in Bul- 
letin No. B7A, which also contains information on “Graycote” 
plastic sealing compound. This 4-page, 2-color bulletin con- 
tains illustrations of common failure situations and shows how 
“Graycote” sealing compound remedies these failures. When 
and where to use the compound is listed and details of the 
unconditional guarantee for the product are included. 
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(More Useful Literature on page 86) 
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TO HELP YOU 
SELL MORE 


Ga 


MOTORS 


ty Century Branch Offices 
e Century authorized service shops 


There’s no costly delay or confusion, should a NATION WIDE 
Century Motor ever need service. A glance at this map = 
will show you why. 
Hundreds of trained electric motor repair men in established 
independent service organizations are located convenient to AUTH ORIZED 
motor users throughout the United States. They are equipped 
to give Century Motors the same kind of skilled care that is 


used in their manufacture. SERVICE 


They carry a stock of Century Motor parts, and also some 
standard motors to be used as replacements. These authorized 


Century service shops are authorized to render immediate ORGANIZATION 
decisions regarding warranty service on Century apparatus. 
Your customers will appreciate this reliable service organization. 


For a list of service stations—or for more information on your 
opportunities for success with Century Motors, write us today. 


Gp 
CENTURY ELECTRIC COMPANY «© 1806 Pine Street, St. Louis 3, Missouri 


ves Offices and Stock Points in Principal Cities 
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THERE IS ONLY ONE GENUINE USEFUL LITERATURE . . . 


Continued from page 84 


‘ANGLE VISION’ |} 


chronous or non-synchronous motors are presented in the new 

"Successor to catalog issued by Gleason-Avery, Inc. The catalog lists many of 

the unusual applications for these motors. Photographs, sche- 

the Flat Top” matic drawings showing mounting dimensions, lists of nominal 

Originated ond Manutec- motor speeds, ratings for reversible and non-reversible types 
tured Exclusively By and pull-out torque tables are included. 


F 0 G f i Circle No. 123 on Reader Service Card 


Mecnhie a einaend oth LIQUID LEVEL GAGES are described and illustrated in nine 
Formica top, as wall case catalog sheets offered by Jerguson Gage & Valve Co. Complete 
set in shelving or as island specifications are given for both tubular and flat gages, regu- 
display. ; lar, offset and with union connections to gage. Illustrations 


show cross sections, roughing dimensions, standard and option- 
FIELD TESTED FOR 10 YEARS ' 


al connections available. 
Your assurance of positive dependability 


CUSTOMER ACCEPTANCE : Circle No. 124 on Reader Service Card 


An established market. ‘‘Leads"* developed through national 
consumer advertising 


FOUR MODELS : SECTIONAL VIEWS of its complete line of “Renewo” valves 
6° and 8" length; unitized or remote are offered by Lunkenheimer Co. in the firm’s circular No. 577. 
@ PROMPT DELIVERY Dimensions and features of the line are described. Also detailed 


Made possible by continuous production are views of the iron-bodied “Ferrenwo” and the bronze 
Gee Gematate tefermaiten Wh@e, Wine, Pete Renewo” valves in globe and angle fullway, throttling types, 


FOGEL REFRIGERATOR Co. 3)| “"'""“* 


Monufacturers of Quality Commercial Refrigeration Since 1899 Circle No. 125 on Reader Service Card 
Cable Address 
5400-C EADOM ST. **FOREFCO" PHILADELPHIA 37, PA. 
TEMPERATURE CONTROLS designed by Burling Instrument 


Co. are described in a 4 page, illustrated catalog now available 


— 


SOSCOSHSSSOSSSSSSOSESOSOOEEOEESE*S from the firm. Included in catalog G-18 are the one, two, and 
: three-switch models, some suftable for 1800 F. Also detailed 


are all electric temperature controls made by the company as 
well as a separate description of pneumatic and valve type 
controls. 


heavy duty, large capacity water level con- 
trols? Maid-O’-Mist’s No. 6900 series fluat control dia- 
phragm valves are especially designed for air condition- 
ing equipment, evaporative coolers, air washers, etc., 
and will accurately control water at any level. Water 
can be discharged upward or downward as specified. 


WATER LINE 


FLOAT CONTROL 
VALVES 
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ILLUMINATED WATER GAGES are described in a new catalog 
sheet available from Jerguson Gage & Valve Co. Mercury 
vapors are used to brilliantly illumine the water level. The 
release points out various applications, such as use in areas with 
high dust content or poor lighting. Pictures of illuminators as 
well as sectional views are provided, Complete dimensions are 
also listed. 
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INTERESTED IN AIR CONDITION- 
ING? If so, then turn to page 72. There, 
in the special Air Conditioning Section 
which begins in this month’s issue, 
you will find a separate column of 
“Useful Literature” items pertaining 
specifically to various types of air con- 
ditioning equipment and techniques. 
See your jobber or write —The Editors 
MAID-0’-MIST, Inc. citcaco at. “tumors 
DD EABEEE 55. ARTE LLL ALPINE LER BEES 
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J CAPACITIES: 


1% gals. to 
6 gals. per minute 


J/ CAST BRASS BODY 

J/ COPPER FLOAT BRASS 

J NEOPRENE DIAPHRAGM MOUNTING PLATE 
J INLET AND OUTLET Available for special 


TAPPING mountings 
Me" LP.T. 





Wey “it nr mm 


can answer any 
truck refrigeration 
Med) 


driver. It is driven from a live axle, propeller shaft, or 
power take-off and engages and disengages without 
shock to the engine or transmission. A specially de- 
signed “Hydro-Pack” Blower is available for use with 
this system in high temperature application. 


Whether you have a truck or a trailer to refrigerate, 
whether you want a semi-automatic or fully automatic 
operation, Kold-Hold can give you a better answer to 
your refrigeration problems. The addition of Kold- 
Trux “Mobilmatic’” Highside Units to the proven line ee a i h a a 
of Kold-Hold Lowsides provides several ways to re- iz For nbn arama ee ee 

: : ‘ : on Hold-Over’” Plates can be used with a mounted com- 
frigerate transportation equipment efficiently and eco- : eee 
nomically. Kold-Trux Units can be used with “Hold- pressor or make-and-break connections to maintain 
Over,” Thin “Hold-Over” or Quick Action Plates to predetermined truck temperatures for day-long trips. 
supply completely automatic and thermostatically con- Whatever your truck refrigeration needs, you can 
trolled refrigeration requiring no attention from the be sure of the right answer from Kold-Hold. 


Which of these methods is best for you? 


Which do you prefer . . . Mobile or Hold-Over truck re- 
frigeration? Kold-Hold can give you either or a combination 
of both. 

When your weather worries start, pick out the routes with 
the biggest refrigeration problems and call on Kold-Hold to 
give you a satisfactory solution. They will give you the right 
combination for your needs from such highsides as the Kold- 
Trux Mobile Unit, a mounted compressor, or make-and-break 
assemblies, coupled to such lowsides as Kold-Hold Hold-Over 
Plates, Thin Plates, Serpentine Quick-Action Plates, or 
Blowers. 

Why not give us the details of your problems and let our 
engineers find the most efficient solution fur you. Write 
today for details. 


HOLD-OVER PLATES 


Tell us your truck refrigeration 
problems and send now for com- 
plete data and literature. 


.ircle | 
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45 


ver 2,190,000 


MUELLER BRASS CO. driers 


have been installed! 
AND WITH GOOD REASON... 


| 
a 


— 
aed 


a - ~ 
AN 


~ 


i} 
Fe 


To date, more than 2,750,000 Mueller Brass Co. Driers 


have been installed in commercial refrigeration systems 


* 


x 


all over the world. The completely satisfactory service 
they have given wherever they were installed is proof 


enough that you just can’t buy a drier anywhere at any 


‘> 
wee =.) 


~~ 


ee | 


Ee 


price that will keep your refrigerant so thoroughly 
dry, so scrupulously clean and free from foreign 


— 
matter. @® Many extravagant claims are En 


ir 


made regarding the moisture absorbing capa- 


) 
cities of desiccants. The property that is 1 


most important to the refrigeration in- 


- 


dustry is not the total amount of 
water that a desiccant will absorb, 
but rather it’s the end-point 
dryness of the refrigerant 
that really counts. End-point dryness is 
the amount of moisture left in the 
refrigerant after the drier has absorbed 
its capacity. Tests prove that Silica Gel has 
the capacity to absorb and hold twice as much mois- 
ture, by weight, as other commonly used refrigeration 
desiccants while maintaining a fixed end-point dryness. 
Hundreds of thousands of Silica Gel granules manufactured to 
a special size and sealed into a 12 cu. in. Mueller Brass Co. 
Deluxe Drier provide over 600,000 sq. ft. of the best drying surface 
you can get— more than enough to keep your refrigerant thoroughly 
dry at all times. Mueller Brass Co. Driers are available in capacities 


from 3 cu. in. to 242 cu. in. Order now from your refrizeration wholesaler. 


MUELLER BRASS co. PORT HURON 10, MICHIGAN 
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For further information on any of these products, simply circle on the postcard 
provided in this issue the key numbers of the items in which you are inter- 
ested. Your requests will be forwarded directly to the companies concerned. 


Centrifugal Pumps 

Product: New \ine of close- 
coupled centrifugal pumps. 

Manufacturer: A. Y. McDonald 
Mfg. Co., Dubuque, Lowa. 

Features: New Series 7520 
pumps are being produced in sizes 
from 11% to 4” with motor 2 to 60 
hp, inclusive. Each pump in new 
line, when properly backed with 


maximum size motor, easily deals 
with pressures to 100 psi with nom- 
inal suction lift, manufacturer 
claims. Construction is cast iron and 
bronze fitted. Series 7520 has 
flanged discharge and suction con- 
nections. Pumps are suitable for 
water supply, irrigation, boiler feed, 
wet process manufacturing, and may 
be fitted for brine and hydrocarbon 
derivatives. 


Circle No. 151 on Reader Service Card 


Walk-In Cooler 

Product: Model 63 “Thrifti- 
Cooler” self-contained walk-in 
cooler. 

Manufacturer: Sherer-Gillett 
Co.. Marshall, Mich. 

Features: Available in only one 


size, 6'3” square x 6'6” high. 


Easily erected by two men, includ- 


and AIR CONDITIONING ° 


ing placement of plug assembly 
which comprises refrigeration coil 
and semi-hermetic condensing unit. 
Cooler shipped with valves open; 
power line and drain connections 
are all that’s needed to put cooler 
in operation. Holds total of 25 10- 
gallon cans for installations in ice 
cream stands, 68 beer cases or 18 
half-kegs stacked two high in 
taverns. Can be equipped with 
meat rails for small grocery. 
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Vegetable Case 

Product: Model OCLOR “Open- 
view” meat case. 

Manufacturer: Friedrich Re- 
frigeration, Inc., San Antonio, Tex. 


Features: Redesigned air-flow 
permits use of case for vegetables 
as well as for meat and dairy prod- 
ucts. Display refrigerator has been 
put through country-wide tests 
which indicate its application for 
all-purpose duties. 
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Inner-Finned Tubing 

Product: Inner-finned tubing 
for air conditioning and refrigera- 
tion equipment. 

Manufacturer: Bush Mfg. Co., 
West Hartford, Conn. 

Features: Principle of the inner- 
fin is the introduction of a longi- 
tudinal finned surface within a tube 
in addition to the arrangement of 
a series of individual fins around 
the outside of the tube. This princi- 
ple affords increased efficiency and 
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substantial space saving. Extensive 
application testing was carried on 
before incorporating the tubing in 


standard products. Being used ex- 
tensively in various types of pack- 


aged air conditioning equipment. 
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Desiccant-Drier 

Product: New moisture absorb- 
ent desiccant, “An-Drite”, and “T- 
Flo” drier. 

Manufacturer: Ansul Chemical 
Co., Marinette, Wis. 

Features: The desiccant, “An- 
Drite”, is the drying material in 
the new “T-Flo” drier. Both are 
said to have important implications 
not only for refrigeration industry 
but for other industries in which 
excessive moisture affects machine 
performance. T-Flo drier embodies 


Due to inter- 
changeability of all size driers and 
connectors, it is easy to install or 


new design principle. 


replace. Connectors need not be re- 
moved from line when changing 
driers. Drier is leak-tested with 
nitrogen at 300 |b. pressure, may 
be hand or wrench tightened due 
to new gasket principle which 


89 





makes 100% seal with minimum 
pressure. Can be installed by either 


standard flare or solder connections. 


New dessicant is a chemically 


treated gelatinous aluminum oxide 
hydrate in form of 14” diameter 
spheres. Powdering eliminated by 
special process on which Ansul pat- 
ent is pending. Material will not 
plug or channel, company says, and 
is efficient at temperatures up to 140 
F. It is non-corrosive and removes 
acid from refrigeration systems. T- 
Flo Drier available in 8, 12, 20 and 
30 cu. in. sizes, with seven sizes of 


connectors from 4 to 5”, making 
possible 28 different drier combi- 
nations. This facilitates stocking 
for service contractor. Will be sold 
exclusively through refrigeration 
wholesalers. 
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Packaged Carbonator 


Product: “Bantam 100” self- 
contained, fully automatic, pack- 
aged carbonator for use in vending 


machines, restaurants, bars, soda 


fountains, etc. 


390 
VOLT - AMP - WATTMETER 


Simpson 390 Volt-Amp- 
Wattmeter embraces two 
ranges each of voltage and 
current providing four watt- 
age ranges which cover 
practically all types and 
makes of appliances. Pre- 
ferred by most servicemen. 


RANGES: A. C., 60 cycles—Volts: 
0-150, 0-300; Amperes: 0-3, 0-15; 
Wotts: 0-300, 0-600, 0-1500, 0- 
3000; price with Break-In plug and 
leads, and Operator's Manval $39.50 


SIMPSON ELECTRIC COMPANY 
5200-18 W. Kinzie, Chicago 44, Il. 
in Canada: 
Bach-Simoson, Ltd., London, Ont. 


"i. 
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Manufacturer: Temprite Prod- 
ucts Corp., Birmingham, Mich. 

Features: Unit includes car- 
bonator and standard 14-hp motor 


with pump and relay, mounted to- 
gether on sturdy metal base. Car- 
bonator has no moving parts, can 
be combined with any type of cool- 
ing system. Produces 100 gallons of 
carbonated water per hour. Unit 
weighs 28 lbs., is 1314” long, by 
91%,” wide and 12” high. Operates 
independently of outside water pres- 
sure and without CO, gas waste 
through vents or purging devices. 

Circle No. 156 on Reader Service Card 


Test Equipment 
Product: High and low temper- 
ature environmental test equipment. 
Manufacturer: Tenney Engi- 
neering, Inc., Newark, N. J. 
Features: Standardized line of 
equipment permits purchaser to 
select chambers from existing speci- 


fications, eliminates cost of custom 
built models. Comprises both the 
Tenney “Servo” unit and companion 
test chamber. Equipment furnishes 
controlled temperatures for con- 
ducting weathering, aging and other 
physical tests. Units may be pur- 
chased singly or collectively. Servo 
unit is a portable air conditioning 
unit which provides air circulation 
of 40 cfm. At -lOOF, circulation 
will absorb 1700 Btu per hour. At 


temperatures to 185 F, unit will 
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— Quick, Easy Seating 
—} Positive Shut-Off , 


3 
¥ 


432 LT 


® Solid TEFLON Diaphragm gives added 
assurance against leakage or failure. 
Chemically stable. Impervious to all 
refrigerants. 
Will withstand unlimited openings and 
closings. 
Soft seat provides positive shut-off and 
extreme ease of operation. 
® Can be soldered into line without dis- 
assembly of valve. 
© Inlet and outlet ports in line. 
© Extremely low height in all sizes. 
" ‘a of highest quality brass Solid TEFLON Diaphragm Refrigerant confined in 
© Triple-Seal feature on flare connections —— ae , ae 
¥y” and larger. 


The IMPERIAL BRASS MFG. CO., 536 S. Rucine Ave., Chicago 7, Ill. See Your Dobler 
In Canada: 334 Lauder Ave., Toronto, Ontario 


Ask for Bulletin 103 B-REF and Catalog 80 


FITTINGS © VALVES © DRIERS 
CHARGING LINES ® TOOLS for Cutting, Flaring, 
Bending, Pinch-Off, Swedging 
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deliver up to 5,000 Btu’s heating 
effect. 


17 x 17 x 31” size weighs 165 Ibs.. 


Comes in two sizes. The 


has dry ice capacity of 50-70 Ibs.. 
temperature range between -L00 and 
200 F. The 21 x 25 x 33” 
weighs 200 Ibs., has dry ice capa- 


model 


city of 150 lbs., with temperature 
range from -100 to 200 F. Com- 
panion test chamber in which tests 
are conducted is available in three 
sizes: 18 x 18 x 18” (3 cu-ft.). 
24 x 24x 24” (8 cu.ft.), and 36 x 
36 x 36” (26 cu.ft.). Chamber has 
stainless steel liner, door with multi- 


pane inspection window, can be in- 
stalled so door will hinge upward 
or to one side, Optional equipment 
includes electrical connector panel, 
turning shafts, coaxial cable, utility 
ports and high voltages. 


Circle No. 157 on Reader Service Card 


Reach-in Refrigerator 


Product: Mocal 3001A-001 4- 


door reach-in refrigerator. 


Manufacturer: McCray Refrig- 
erator Co., Inc., Kendallville, Ind. 
Features: Capacity of 53 cu.ft. 


More beer sold from every keg 
with Biverage-Cee DRAFT SYSTEMS 


It's a fact! Thousands ot satisfied users over the country are claiming 20 to 
30 more glasses of beer from each keg with Beverage-Air Draft Systems 

. more and more breweries are selecting Beverage-Air equipment for 
use in visitor's rooms and at trade conventions. 


Why? Because Beverage-Air Draft Systems are designed to eliminate 


waste through... 


@ Patented “air-conditioned” faucets that keep the beer cooled to 


the correct serving temperature... 


stale beer. 


never any wild, warm or 


® Unrestricted, one-size flow lines and tap rods assure a smooth 


even flow of beer 


... less than 1 oz. of beer contained in the lines 


from the faucet tip to the keg, the perfect storage place. 


With these economy features, Beverage-Air installations pay for themselves 


in no time at all. 


WRITE TODAY FOR COMPLETE INFORMATION ON BEVERAGE-AIR EQUIPMENT 
AND DIRECT MAIL LITERATURE FOR MAILING TO YOUR CUSTOMERS. 


THE PUNXSUTAWNEY COMPANY 


PUNXSUTAWNEY, PA. 
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Unit uses 14-hp remote compressor, 
has 8 adjustable steel rod shelves 
giving total shelf space of 50.7 


| 


™~ — 


ee —— 


sq.ft. Equipped with chrome plated 
heavy commercial hardware, 
“Styron” door liners, built-in steel 
“bow-springs in doors for tight fit. 
Choice of two finishes: high baked 
enamel exterior and porcelain in- 
terior or in all stainless steel ex- 
terior and interior. 
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Ice Cube Maker 

Product: Automatic ice 
maker. 

Vanu facturer: LaCrosse Cooler 
Co., La Crosse, Wise. 

Features: Unit measures 24” 
long, 30” deep and about 40” high. 


“cube” 


The 14-hp. compressor carries 5- 
year warranty, is installed with all 
other controls on panel which slides 
out from the front for easy servic- 
ing without disconnecting plumbing. 
Insulated, large size storage com- 
partment of polished stainless steel. 
Only 5 qts. of water consumed 
during each 30-minute freezing and 
Produces 2000 
round, clear “cubes” measuring ap- 
proximately 144 x 1%¢” high dur- 


ing 2 }-hour period. 


harvesting cycle. 
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Beverage Cooler Line 
Product: 
“Speed- Freeze” 


Complete line of 
remote and _ self- 
contained beverage coolers. 
Manufacturer: \|deal Coole 
Corp., St. Louis, Mo. 
Features: All| units incorporate 
*Artic-Fin” 


quires no defrosting, offers rapid 


evaporator which re- 


cooling. greater storage in less 
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space, use of smaller compressors. 
Army style dry beverage cooler 
available in 6 and 8’ sizes. Self- 


contained, ready to plug in. The 6’ 





model holds 31 cases of 

bottles, the 8’ cooler holds 45 cases. 
Remote units available in 4, 6, and 
8’ sizes which hold 28, 42, and 56 
cases respectively. Both self-con- 
tained and remote units finished in 
baked-on silver gray hammered 
enamel on rustproofed steel. Flat 
top beverage cooler comes in 6 and 


8’ sizes. Self-contained, ready to 


plug in, units store 24 and 36 cases 
respectively. Beverage cooler with 
water station comes in 2 models 
both 8’ long. One model holds 42 
cases. has 20-gallon water station, 
the other holds 33 cases, has 10- 
gallon water station. 
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Water Cooler-Carbonator 

Product: “Super Max-I-Flow” 
plain and carbonated water cooler. 

Manufacturer: Liquid Carbonic 
Corp. Chicago, Il. 

Features: Increased cooling 
capacity on steady draw is result of 
two-stage cooling system. System 
pre-cools and stores the tempera- 
ture-controlled cooled water in a 
brass tank which eliminates use of 
surge tank for the compressor. 
When needed for fountain use. 


cooled water is drawn throuch Now you can diagnose trouble calls at a glance, without 
auxiliarv cooling coil before it goes | sh¥tting down equipment or making ammeter connections. 
F Just snap the Amprobe around one conductor (insulated or 
uninsulated) and you have an accurate current reading. 


Walk in with this pocket-size snap-around volt-ammeter, and a 
Storage tank spac ed from stainless “you're the doctor."’ Write for Catalog. 


steel coils to eliminate freeze-up. Dept. CR53,Pyramid Instrument Corp., Lynbrook, N. Y. 
Control is both by pressure, limit- {Export Div.: 458 Broadway, N. Y. 13.) 


into the glass. Two-walled_ thick- 


ness between refrigerant and water. 


ing refrigerant temperature to above Amprobe “300” 0-6/15/30/60/150/300 omps A-C 
o ‘ 0-150/300/600 volts A-C. Complete with cowhide cose ond 
32 F, and by thermostat to start and voltage test leads: $49.50. Amprobe ''600"' (to 600 amps A-C) 


ss : ‘ $59.50 complete. Amprobe 1200 (to 1200 amps A-C) 
stop condensing unit. All intake $67.50 complete. 
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and outlet connections located on 
one header plate permitting easy 
servicing. Unit is tin-dipped for add- 
ed bond between coils, added dura- 
bility and greater sanitation. 
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Adjustable Valve Wrench 
Product: Adjustable valving 
wrench designed specifically for in- 
sertion of valves in cylinders. 
Manufacturer: Superior Valve 
& Fittings Co., Pittsburgh, Pa. 


Features: For inserting or re- 
moving high pressure cylinder valves 
or bottled gas valves from cylinders. 
Wrench is of tough steel alloy case 
hardened for long life. Handle can 
be fitted with either of two jaws. 
One is adjustable from 1%. to 
1344”, the other from 15344 to 17%4¢” 
It is necessary to attach a 1” steel 


What is a Dryseal Pipe Thread? 


Simply, it’s a pipe thread that is specifically designed 
to insure a leak-proof connection without the use of 


sealing or luting compound. 


Ordinary American Standard Pipe Thread Form 


On an American Standard Taper 
Pipe Thread a spiral cavity oc- 
curs between the crest and the 
root of the thread. As shown, this 
void must be filled with a luting 
compound to insure a tight joint, 


Why a Superior Dryseal Thread? 


1, Now, with Superior Dryseal Pipe 
Threads, the crest and the root are 
flat, as shown here. The roots of the 
thread of one part have o wider 
flat surface and thereby crush the 
sharper crests of the mating part. 
There is no void left to form a leak- 


ing joint. 


4. In addition, Superior Dryseal 
Pipe Threads insure a more positive 
seal because the length of the 
threads has been increased. 


3,. When lubricants are used with 
Superior Dryseal Pipe Threads, it 
is to insure against galling or bind- 
ing of the mating parts. 


Dryseal Pipe 
Thread Form 


Specify Superior Dryseal Pipe Threads on all your fittings— 
get them from your wholesaler! 


e 
Su erlor valve and fittings co. 


1509 West Liberty Avenue e 


Pittsburgh 26, Pa. 
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pipe extension to the wrench. The 
length of the extension governs the 
amount of torque applied. 
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Service Truck Improvements 
Product: New features and im- 
provements in “Service-Master” 
service truck bodies. 
Manufacturer: McCabe-Powers 
Auto Body Co., St. Louis, Mo. 
Features: Capacity of lower 
rear compartment increased. Rede- 
signed double-pane] doors. Re- 
arrangement of parts bins and 
shelves with hinged cover over parts 
bins provides additional shelf space. 
Bodies made to fit 14, 34, 1, and 
114-ton chassis. Exposed sections 
sanded and sealed for smooth ex- 


terior finish. Edges on doors, shelv- 
ing and bins are safety rolled. Com- 
partment doors fitted with recessed, 
slam-action catches and cylinder 
locks, keyed alike. Available in 
prime for shipment, or painted and 
installed on user’s truck chassis. 
Ladder rack is optional. 
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Dry Bottle Cooler 

Product: “Lo-Boy” dry bottle 
cooler line. 

Manufacturer: Nor-Lake, Inc., 
Hudson, Mich. 


Features: Available in three 
sizes, both remote and_ self-con- 
tained units have capacities rang- 
ing from 16 to 30 cases. Adjustable 
bins, heavy gauge stainless steel top, 
glass rail at 
doors and 


rear, disappearing 
baked enamel finish. 
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COMPARE 


SERVEL SUPERMETIC 


WITH ANY OTHER COMMERCIAL 
REFRIGERATION UNIT... 


Fixture Manufacturers: 


SERVEL’S 5-YEAR* 
FACTORY WARRANTY 
and nation-wide network of 
authorized wholesale suppliers 


ASSURE customer satisfaction . . . relieve 
you of field replacement and parts inven- 
tory problems. When need arises, users 
deal through local service firms with near- 
by Servel parts suppliers. 


* Available on steel-case models up to 1 HP 
lorger models warranted 1 full year 


... and you'll see why 
Servel gives you 


* LONGER LIFE 
* GREATER ECONOMY 
* MORE DEPENDABILITY 


Where else can you find such a combination of tried and 
proved advantages? Each is in itself a highly desirable 
feature. Together they combine to give you today’s most 
economical, dependable and smoothest-performing electric 
condensing units — 32 models for every commercial refrig- 
eration requirement from Vs HP to 3 HP. 


SERVEL, Inc., Electric Refrigeration Division, Evansville 20, Indiana. 
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In connection with our EASY-FLO and SIL-FOS low-temperature silver 
brazing alloys we offer you the services outlined below — all without obliga- 
tion. They place at your call the most comprehensive fund of technical 
knowledge about silver alloy brazing and the broadest practical experience 
in its application available today. Here’s why it will pay you to take 


advantage of these services. 


FROM rue Dollars” 
STANDPOINT . . . . 


They will save you days and even weeks 
in applying low-temperature silver al- 
loy brazing to your particular needs, 
and will assure you of getting the full 
benefit of the amazing speed and econ- 
omy inherent in this modern metal join- 
ing process. 


COAST-TO-COAST SERVICE 


Wherever you are there's a specially 
trained and experienced H&H Dis- 
tributor nearby, ready to give you 
complete EASY-FLO and SIL-FOS serv- 
ice. And backing him are our own field 
service engineers, our engineering 
department and our research labora- 
tories. Use them. 


“ “e 
FROM THE Sense 
STANDPOINT. . . . 


It’s quite possible that low-temperature 
brazing will do a better, faster job on 
some of your metal joining jobs and cut 
costs. So you can’t lose, but may gain 
a great deal by availing yourself of 
these free services. 


DEMONSTRATIONS of EASY-FLO and 
SIL-FOS brazing in your own shop. 
SURVEYS fo determine if, where and how 


EASY-FLO and SIL-FOS brazing will benefit 
you. 


ENGINEERING AID to help work out 


details of applying the process to your 
particular jobs. 


SAMPLE BRAZING by our laboratory 


of parts you supply, to determine the best 
way to braze them. 


PRODUCTION AID to help devise the 
procedure that will give you the brazing 
output you need, at lowest cost. 


EMPLOYEE TRAINING of your key men 
in our brazing schools, or by a training 


program we help you set up in your plant 


GET BULLETIN 20. i: contains the whote ve- 


markable EASY-FLO and SIL-FOS story and a lot of 
useful info about fast production brazing. Write for a 
copy today. 


General Offices: 82 Fulton S1., New York 38, N.Y. 
DISTRIBUTORS IM PRINCIPAL CITIES 


OFFICES and PLANTS 


HANDY & HARMAN sce 


CHrcaco, tt 
CLEVELAND, ONO 
OFTROIT, micH 
LOS ANGELES. Can 
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TORONTO, Canada 
mOnTetal, Canada 


High velocity blowers and heavy 
duty coil speed cooling by provid- 
ing continuous cold air flow around 
bottles. All models are 3514” high 
to insure fit behind bars, counters 
etc. Remote units range in length 
from 48 to 92”. 

units are 22” longer. 


Self-contained 
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Sound Detector 
Product: 
scope” 


Sound- 
portable tool for locating 
and diagnosing mechanical troubles. 


“Serviceman 


Manufacturer: Jas. P. Marsh 
Corp., Skokie, Il. 

Features: Picks up sounds of 
leaking valves, defective bellows, 
wrist pin and bearing knocks, piston 
slap, etc. Consists of earpiece con- 
taining sound-box system and trans- 
mitter, with sensitive diaphragm 
capable of picking up sounds in- 
audible to the human ear and am- 
plifying them to the audible range. 
Compact instrument comes packed 
in a plastic carrying case. 
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Drill Attachment 
Product: “Korner King” right 


”” 


angle attachments for 4” drills. 


Manufacturer: R.CS. Tool 
Sales Corp., Joliet, III. 

Features: Offered in kit with 
10 “Super Speed” bits. Unit is 
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capable of drilling 2 9/16” hole circuits and devices. Pocket-size 
through hardwood with heavy duty 4 tester weighs only 21% ounces. Sig- 
1,” drill. Attachment triples range —= nal light on tip at point of contact 
of drills by adding two more speeds ° makes circuit tracing fast and 
to operation, converts 1,” capacity ‘ . : accurate, 

drills of 2000 rpm to 1000 rpm with . 2 Cirele No. 168 on Reader Service Card 
80% more power. Reverses gear 

ratio by simply snapping off and on 

for high speed drilling of sheet . Display Case 

metal, etc, Compact right angle Product: Model SS275-S glass 
design allows drilling in tight, sion makes the unit either a high front frozen food display case. 
cramped spaces. Special shaft ex- or low voltage tester on live circuits Manufacturer: Brewer- 
tensions of bits permit penetration or a continuity tester for dead cir- Titchener Corp., Binghamton, N. Y. 
of any thickness and alignment of cuits. Unit tests live circuits between Features: Powered by *°4-hp 
holes through any series of obstruc- 2 and 600 volts as well as dead Kelvinator hermetic compressor, the 
tions. Bits range from 5g to 2 9/16” 

in diameter, feature patented curved 


mice, | PAINE 
Poe | EVER Na 


Upright Food Freezers 

Product: Mode} CF-30 large- 
size upright food freezer for instal- 
lations requiring large capacity 
freezer. 


| NN 
PT RU TTY 
AY A acs TNA 


Manufacturer: Jordon Refrig- 
erator Co., Philadelphia, Pa. 

Features: Exterior approxi- 
mately 71” high, 54” wide, and 32” 


deep including door and hardware. CHECK THESE ADVANTAGES AGAINST 
ae” lean, Rec nvathe co, | ANY OTHER LIQUID LINE FILTER-DRIER 


deep. Removable cover at 


bottom provides access to motor ae —— —— ae ss . 

I . a AMAZING PRICE: Check SUPER-FLO’S price, for both original equipment 
compartme nt. nite betel is oe t - and replacement, against ordinary driers which do not have massive depth filters, 
tirely of aluminum. Self-aligning molded drying elements, and spun-end copper shells. 


door. DEPTH FILTERING: A massive fiberglas bag, with unsurpassed depth filter- 


ing efficiency, to remove unprecedented quantities of even the most minute 
foreign particles. 
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MOLDED DRYING: The famous Avaliable te the trade through 


Circuit Tester | molded Remecal drying element, field- wholesalers everywhere. 


Product: “Desco Circuitracer proven most effective for permanent re- 
3-in-one quick-change tester. 


frigerant drying, even at liquid-line tem- 
Manufacturer: Delta Electrical peratures. Strong, stable, won't powder. iS E M  ¢ Oo 
Specialty Co., Pasedena, Calif. 
Features: Used to locate vom. - - Quen’ Seer eee Bathe tit... <a 
grounds, opens, or shorts in dead - Free Flow . . . Sizes Thru 5-hp. 


or live circuits. A simple conver- 


ZELIENOPLE, PENNSYLVANIA 
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16 cu.ft. case has a capacity of 720 
standard frozen food packages. 
Proper uniform temperature main- 
tained by BTC metallized envelope 
plate liner with 5 lateral freezing 


plates. Quadruple fog and frost 
free “Thermopane”™ glass front plus 
| extra baffle glass. “Hide-A-Way” 
lid slides out from top deck for a 
night cover. Dimensions are 7514,” 
long. 35” wide; height, including 


54”. Available 


illuminated 


superstructure, is 


with 5-picture super- 
structure. 
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Hermetic Compressor 

Product: Hermetic refrigeration 
compressor for small units in 
homes, stores and offices. 


Photegraphio—X-ray Ceeler 


Typical ‘‘Packaged” 
Cireulating Chilled Water System 


Sell your cendensing unit with 


remote models for new and re- 
placement jobs--all applications. 
Capacities 10— 1000 g.p.h.; stor- 
age 7 -300 gals. Filters, Rectiher- 
Dechiormators available for all 
sizes 


Promote your own condensing unit sales with 
Filtrine's 20-year-life construction... high capacity 


.. + Super Storage . .. more than 40 years’ de- 
pendability. 


COOLERS FOR MESS HALLS — CAFETERIAS 


Conform with Fed. Spec. 00-C-566b 


COOLERS FOR X-RAY & PHOTOGRAPHY 


CHa ee ee Aid 


REMOTE COOLERS FOR ALL USES 


Sell your condensing unit with Filtrine 
Stainless Steel or Duco finished cabinets, 
equipped to suit with top/side shelves, bub. 
blers, glass-fillers. Can be Taste-Master 


equipped to remove chlorine, rust, sediment 


from water. Taste- master 


Sell your condensing unit with Filtrine models re- 
peatedly named by V.A., Signal Corps, Air Force, etc. 
for X-ray, and photo-labs. Under counter design and 
floor-mounted models with stainless steel work-table 


top. Filters (extra) to prevent scratched and pin-holed 
negatives. 


Sell your condensing unit! Systems for drinking or 
processing water—completely packaged with pump, 
controls, your condensing unit factory installed. Ca- 
pacities 5-400 g.p.h.; storage 5—150 gals. Filters and 
Rectifier-Dechlorinators (extra) to insure iaste-free, 
sparkling water 


Remote Model Coolers 


Write for Catalog and Specification Guide 


FILTRINE MANUFACTURING COMPANY - BROOKLYN 5 - Nv. Y. 


“Water Coolers and Filters for 40 Years” 
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Manufacturer: Trane Co., La 
Crosse, Wis. 

Features: Already \ab and field 
tested, 


compressor available in 5 


and 71%-ton capacities using F-22 
and in 3-ton capacity using F-12. 
Designed for self-contained air con- 
ditioning units, compressor com- 
with 
lubricant ac- 
cessibility. Aluminum pistons and 


bines hermetic construction 
valve, strainer and 
connecting rods for quiet operation. 
Cast iron crankshaft is statically 
and dynamically balanced. All 
parts of all models except motor 
and crankshaft are interchangeable. 
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Line Of Pumps 
Product: “Apco” V-type close- 
coupled turbine-type pumps. 
Manufacturer: 
Co., Aurora, Ill. 
Features: Line has mechanical 
seals, 3 to 30 


Aurora Pump 


with heads 


from 0 to 250’. Pumps available 


g.p.m. 


with self-priming features where de- 


sired. Pump and motor shaft are 
integral, coupling noise and mis- 
alignment troubles avoided. Four 
different positions for suction and 
discharge connections. Cover, inner 
ring and impeller are only moving 
parts, are made of bronze to resist 
Suction lift of 28’ (at 


sea level) with reduced capacities 


corrosion. 
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above 22’. Pumps handle vapor en- 
trapped in liquid without losing 
prime, will not vapor bind. 
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Stainless Steel Solder 

Product: No. 430 silver-bearing 
stainless steel solder for application 
at low temperatures on copper tub- 
ing and refrigeration coils, ete. 

Manufacturer: All-State Weld- 
ing Alloys Co., Inc., White Plains, 
Pees 

Features: Containing neither 
lead, zinc, nor cadmium, solder is 
“soft”. Applicable with soldering 
iron or torch at 430 F. Deposited 
solder color closely resembles stain- 
less steel, is non-toxic and not brit- 
tle. Designed to operate at tempera- 
tures too high for lead-tin solders. 
Available in 1/16”, 3/32”, and 14.” 
wire on 1l-pound spools and in 5- 
pound ingots. Used with All-State 
430 flux. Other sizes and forms can 
be supplied. 
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Dairy Products Case 
Product: Full vision display 
cabinet suitable for dairy products. 
Manufacturer: Ace Cabinet 
Corp., New Bedford, Mass. 
Features: Heavy duty evapora- 
tor with fan and motor provides 
positive air circulation. Outside 


all-welded 
steel, rust-proofed and finished in 
high-gloss double-baked white en- 
amel. Exterior dimensions are 
541%,” high, 3214” 


deep. Height less superstructure is 


shell is constructed of 


5614” long, 


361%”. Top is highly polished stain- 
less steel. Low thermal conductivity 
cork board and glass fiber insula- 
tion. The 3-ply “Thermopane” front 
affords large front product display. 
Heretically sealed condensing unit 
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CLEANS...DRIES...PROTECTS 
REFRIGERATION SYSTEMS 


better than ever before! 


¥ check quality! 
¥ check price! 
¥ check trouble! 


Processed Under Patent 
No. RE-22465 


Here's the refrigera- 
tion dryer with all 
the “top-design” advantages 
you want—selling at a price 
you can’t afford to overlook! 


EXTRA-STRONG — One-piece 


shell formed from seamless hard drawn 
copper tubing. Brass fittings silver- 


soldered to shell. EFFECTIVE— 


avison’s 


Pa-100 Silica Gel ~- highest and fastest 


pickup of any common 
packing, channeling refrigerants, etc. Entire 


essicant. No age 
y 


non-corrosive. FACTORY-SEALED—with two forged flare nuts and 
two copper seal bonnets. FREE-FLOW FILTERS—Special design 
provides maximum particle stoppage, minimum drop in line pressure. 


PRICES AND SPECIFICATIONS 


S.A.E 
Fittings 


Capacity HP 
Part No. Cu. In. Rating 
609-F2 To 
610-F2 To 
610-F2C To 
612-F2 To 
612-F2F To 
613-F2 
614-F2 9 
615-F2 12 
615-F3 12 
616-F2 18 
616-F3 18 
616-F4 18 
617-F3 30 
617-F4 30 


¥%, SAE 
V4 SAE 
Yq SAE 
Y, SAE 
Ym SAE 
Vz SAE 


Write for Your Free Copy 
of Catalog No. 531 


Shell 
Diameter Price 


V4 SAE ¥,” 
V4 SAE “wy 
4 SAE x Compression 1” 
V4 SAE WW,” 
Yq SAE x '/g FE. SAE 11/2” 
Yq SAE WW,” 
Yq SAE WV,” 
V4 SAE 


List 


$1.60 
2.00 
1.90 
2.30 
2.50 
2.60 
2.90 
3.35 
3.55 
3.95 
4.15 
4.35 
5.35 
5.55 


Especially designed for her- 
metic units up to 3 H.P, 
Leakproof, one-piece shell is 
made from hard drawn seam- 
less copper tubing. Filled 
with fast-acting Davison's 
PA-100 Silica Gel. Every dry 
er triple-seal packed at fac- 
tory against dirt, moisture. 


YOUR WHOLESALER HAS BLUE STREAK DRYERS...try one on your next job! 


FORGED FITTINGS © STRAINERS 
OIL SEPARATORS + CAPILLARY 
TUBES * SOLDER-TYPE DRYERS 


2300 SOUTH WESTERN AVENUE e 


EXPORT DIVISION. 13 East 40th Street, New York 16, New York, U.S. A 


CHICAGO 8 


Circle No. 81 on Reader Service Card 


MAY, 1953 


99 





is mounted on mechan- 
ism for cleaning and servicing. 
Condensation kept at minimum by 
addition of 


“olide-out” 


low wattage heating 
element in rubber moulding around 
front of “Thermopane” 
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Refrigeration Compressor 
Product: Model CLS-2100 her- 
metic four-cylinder V-type refrig- 
eration compressor. 
Manufacturer: Westinghouse 
Electric Corp., Pittsburgh, Pa. 


Mills All-Purpose Pump Model with 
refrigerated Mix Cabinet. Cabinet holds 
two 10 gallon mix containers. Mix fed 
automatically to freezer barrel. Makes 
all continuous custards and batch ice 
creams. Capacity up to 30 gallons of 
product per hour. 


mitts 


MILLS INDUSTRIES, Inc. 


4104 FULLERTON AVENUE 


Features: Develops 56.8 tons 
(at ASK Group 4 conditions), has 
dual voltage — 208/220/440 — 60 
cycle motor which can be field con- 
nected for any one of the three volt- 
ages. Adaptable to part-winding 
starting on 208/220 volt service. 
Compressor available with 3-phase, 
50-cycle motor. Automatic reset, 
spring-loaded, high-to-low side re- 
frigerant relief valve furnished as 
standard equipment. Compressor 
has reversible oil lubricating pump 
which supplies oil regardless of 


motor rotation direction. Com- 


Mills Hopper Model 
pumpless) makes both 
continuous soft frozen 
products and regular 
batch ice cream. Re- 


frigerated Hopper holds 4 . 
4 gallons of mix. Ca- Mills Masterpiece Twin- 


: Head Freezer for producing 

FP ocker at wonderful continuous fla- 

; vored custards. Each borrel 

operates independently for 

perfect flavored product 

production. Capacity 7 to 

10 gallons of product per 

hour. Available in floor 
and counter models. 


@ Mills Freezers are specifically tailored to 
fit your selling needs. Three models cover the 
entire field! The Mills Line is easy to stock, 
easy on the pocketbook, easy to install and 
EASY TO SELL. Your discounts assure you the 
biggest, sweetest profits you've ever seen, — 
yet Mills selling prices give you a tremendous 
competitive advantage over every freezer 
on the market! 


And Mills Freezers provide your customers 
with the means to make big profits, and pay 
for their equipment quickly. No other freezer 
offers such clean, modern beauty, simplicity 
of operation, durability, and such amazing 
high quality at so low a price. 


Mills Freezers can point to 20 years of un 
interrupted successful manufacture and sales 
to recommend it! Now with a booming soft 
products multi-flavored trend to back you, 
cnd the biggest Mills promotion in years in- 
cluding The Saturday Evening Post and a long 

st of trade publication advertising, you can 
MAKE BIG MONEY! Write Mills Freezer Divi- 
sion NOW! Get the full details of choice ter- 
ritories FIRST! 


CHICAGO iy ILLINOIS 
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pressor completely accessible for 
field service and maintenance. Uses 
F-12 refrigerant. 
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Bobtail Fountain 
Product: New “Bob-ette” 
cost miniature fountain. 
Manufacturer: Kelvinator Div., 
Nash-Kelvinator Corp., Detroit, 
Mich. 


low 


Features: Designed for use with 
Kelvinator double row ice cream 
cabinets in restaurants, confectionery 
stores, delicatessens and similar es- 
tablishments where space doesn’t 
permit full sized fountain. Compact 
design, two syrup dispensers, four 
“wells” for crushed fruit and cold 
beverage department, each on a sep- 
arate “step”. Unit fits with either 
single or double width sleeves of ice 
cream cabinets. When used with 
double width sleeve, single width lid 
fits next to it to fill opening. 
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Ice Cube Maker Line 

Product: Five models in “Ice- 
Flo” line of fully automatic ice 
cube makers. 


Manufacturer: 
o., Esmond, R. I. 


Esmond Mfg. 
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Features: Models turn out from 
150 to 650 pounds of ice cubes 
every 24 hours. Units range in size 
from 14 to 114-hp. All models 
stand 54” high except 14-hp (Model 
V-33) which is 48” high. Each is 
281%” deep and vary from 39” to 
75” wide, Units deliver from 2,590 
to 11,500 cubes daily. Built-in, pull- 
out storage cabinet holds from 8 
to 12 hours production, depending 
on the model. Powered by Cope- 
land condensing units. 
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Re-circulating Water Pump 

Product: “Axial-Flow” Pump for 
re-circulating water for the cooling 
of compressors in residential and 
industrial air conditioning installa- 
tions. 

Manufacturer: Dayton Pump & 
Mfg. Co., Dayton, Ohio. 


Features: Single and multi-stage 
models affording a wide choice in 
capacity and pressure available in 
wide range of horsepower. All pump- 
ing parts made of brass instead of 
usual iron castings. All water pas- 
sages micro-smooth, reducing fric- 
tional loss. New design increases ef- 
ficiency up to 20% over similar 
horsepower pumps and is up to 50% 
lighter and smaller than pumps with 
similar capacities. 
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Silver Brazing Flux 

Product: “1200” flux, all-purpose 
compound for universal application 
with silver solders in brazing ferrous 
and non-ferrous metals. 

Manufacturer: American Plati- 
num Works, Newark, N. J. 

Features: May be used on meta's 
at all temperatures common to silver 
brazing. Mixture of fluoride and bor- 
ate salts, flux melts at lower tempera- 
ture than alloys employed, forms 
coating of fused salts over brazing 
area. Covers work and brazing alloy, 
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cleans and 
floats off dirt or oxides, reduces sur- 
face tension of molten alloy. Smooth 
paste easily removed after brazing 
by washing with water. Available in 
1%, 1, and 5-lb. jars, 30-lb. containers 
and 65-lb. pails. 


preventing oxidation, 
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Automatic Ice Machine 
Product: “Crystal Tips” ice 
maker, furnishes fresh batch every 
30 minutes designed for restaurants, 
bars, soda fountains. 


Manufacturer: American Auto- 
matic Ice Machine Co., Fairibault, 
Minn. 

Features: Powered by 42-hp her- 
metically sealed c¢ ompressor. Ca- 
pacity up to 360 lbs. (3300 “tips”) 
daily. Storage bin holds 110 lbs. Con- 
nects to 4x” water connection, 34” 
and 4” water drains. Requires 115- 
volt, 60-cycle, single-phase current. 
When storage bin is full, thermostat 
shuts off machine. Unit takes 734 
sq. ft. of floor space, is 38°34” high, 
47” wide and 2354” deep. 
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g Ua | RY Replacement 


AVAILABLE FOR 
MORE THAN 


COMPRESSOR MODELS 


The original precision-built replacements 
for Commercial, Semi-Commercial, Air 
Conditioning and Home Refrigerator 


Te 


Easy to 
Install 


YY 
Simple in 
Construction 


. Proven by outstand- Fag Y 


Compressors . 
~% ing performance for over 20 years! 
» Units are available for all 
standard makes. 


AT ALL 
LEADING 
JOBBERS 


"Seal with 


Efficient in 
Operation 


Y 


Economical 


Certainty!” 


2020 NORTH LARRABEE STREET 
CHICAGO 14, ILLINOIS, U.S.A. 


CANADIAN AGENT: 2025 ADDINGTON AVENUE 
MONTREAL 28, QUEBEC, CANADA 
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TO CL SAVE 


FREEZER TAPE, which is 

46 somewhat elastic and 
does not leave traces 

when pulled off glass, 

makes an ideal holder for plastic 
price tags, a St. Louis super market 
finds. The appropriate tag is placed 
in front of each meat display. The 
tags stay in place and do not have 
to be moved around as the displays 


are sold out. The tape sticks to the 
glass in spite of condensation, yet 
is easily removed. Stores that pack- 
age meat for freezer owners usually 
have an ample supply of this kind 
of tape. 


(Meat Merchandising, Feb., 1953) 


SLIDING PANELS in the 

47 windowed canopy of the 
self-service meat cases of 

an Omaha, Neb., market 

makes it a simple matter to restock 
these cases from the packaging room 
in the rear, without disturbing cus- 
tomers. The windows are transpar- 


ent. 
Food Topics, Oct., 1952 


MEAT PREPARATION 

is concentrated along a 

A three-level, 48-foot, grav- 
ity conveyor line in a 
Whittinsville, Mass., super market. 
An overhead track transfers side of 
meat from storage to a power cutting 
table. From there, cuts move along 
an upper conveyor. Cutters remove 
chops, steaks, other 
items. When ready for sale, cuts are 
then moved in individual containers 
to one of four wrapping tables. Pack- 
agers return wrapped and labeled 
units to scales via a middle conveyor 


roasts, and 


(Continued from page 54) 


for pricing. Finished items are pass- 
ed along a lower conveyor to restock- 
ing clerks who store temporary sur- 


pluses under the refrigerated cases. 
Food Topics, Oct., 1952 


BETTER packaging sells 
A9 more cube steaks. The 
meat manager of a Mus- 
kegon Heights, Mich., 
super market has increased volume 
by packaging three cube steaks to a 
tray, instead of displaying cube 
steaks individually. Each steak is 
rolled; to wrap, the tray is turned 
over on a sheet of cellophane and 
the four corners sealed on the back 
of the package with an iron. Fast 
turnover eliminates discoloration. 
(National Grocers Bulletin, March, 1953) 


SAMPLE AND SELL is 


the practice used by a 

5 Salt Lake City food 
market to boost its sales 

and profits in the cheese depart- 
Mass displays and “letting 
the customer taste the cheese” are 
the techniques that do the trick. The 
store finds that it can easily sell 
several hundred pounds of a 
featured 


ment. 


cheese in one week, in 
addition to all other brands and 
packs, A typical display used by 
the store has a turntable fixture at 
the center of a self-service case, and 
three dishes filled with toothpicked 
cubes of cheese. The dishes are 
labeled “mild”, “sharp” and “extra 
sharp”. 
like a cheese, he keeps on buying 


Once a customer gets to 


it, the store finds, And sampling is 
the most effective way of selling 
cheese. 

(Meat Merchandising, Feb., 1953) 


MASS DISPLAY promo- 

1 tion of specials is an al- 
5 most sure way to de- 
velop extra volume on 

the featured products, and it need 
not be a complicated job. In the 
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meat department, it’s another way 
of keeping cases “interesting” to 
shoppers. For example, if pot roast 
is a week-end feature, these roasts 
get from two to three times the 
tray space normally allotted to that 
cut. Other roasts, however, are not 
neglected, although they are limited 
to one row of trays, instead of two, 
during the “push”, The same ex- 
panded display treatment is given 
other “featured” meats in other 
cases. 

(Chain Store Age, March, 1953) 


SMALLER BIRDS for the 

2 smaller family have 

% proved to be a sure fire 
means of boosting poul- 

try sales in a Minneapolis market. 
This store keeps one refrigerated 
display case full 
turkeys in 4 to 6-pound sizes, along 
with other smaller birds such as 


duck, capons, geese, and chickens. 
(National Grocers Bulletin, Oct., 1952) 


of oven-ready 


BROKEN CARROTS are 
a problem in most 
grocery store produce 
departments, but a 


Nashua, N. H., food market oper- 
ator has almost eliminated this by 


slipping a rubber band over the 
end of the carrot bunch. This keeps 
the bunch intact just as the tie keeps 
the greens together. Customers can 
pick up a bunch of carrots now 
with no danger of one snapping off 
and breaking on the floor. Besides 
saving losses due to breakage, the 
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rubber bands make the carrots 

easier to handle and to display in 

the store’s produce cases. 
(Progressive Grocer, Feb., 1953) 


FIVE DEPARTMENTS 

4 sell frozen food ina 

5 Rockford, I1l., super 
market. Instead of 

grouping all types of frozen items 
in one location, the operators use 5 
separate frozen food cases, exclusive 
of the ice cream case, totalling 39 
linear feet. This enables the store to 
spot specific types of frozen goods 


near similar but unfrozen items. For 


example, adjoining sections of low- 
temperature case include 8 feet of 
frozen pastries and 8 feet of frozen 
fish and poultry. The pastry case is 
back-to-back with the fresh pastry 
department ; frozen meats are near 
frozen fruits 
and vegetables are adjacent to fresh 


fresh meat counters: 
produce displays; and frozen juice 
case is placed between unfrozen 
fruit juice display and the dairy 
department. 

(Meat Merchandising, Nov.. 1952) 


DISPLAYING 


goods with standard 


fancy 


brands, instead of in a 

separate “gourmets de- 
partment”, is an excellent way to 
attract upper-income bracket cus- 
tomers to your market for all their 
food needs, partners in an Upland, 
Calif., market find, So they display 
fancy chutney sauce, from India. 
right alongside other sauces; im- 
ported cocoa is part of the regular 
section and is shown with domestic 
cocoas; frozen squab is in the same 
self-service display case with frozen 
chicken items. Instead of funneling 
their gourmet-minded customers to 
one section of the store, this prac- 
tice attracts them to all parts of the 
establishment. 


(Progressive Grocer. Jan.. 1953) 


and AIR CONDITIONING °* 


ADEQUATE STORAGE 

facilities are a “must” 

- 6 if the average food store 
is to realize its potential 

in frozen food merchandising. Sales 
invariably suffer when inventory is 


Often this 
happens on the store’s busiest days 


allowed to run down. 


unless earlier arrangements have 
been made for special orders from 
the food distributor. With a chest 
or upright storage case in the back 
room of the store, or perhaps even 
a walk-in freezer in the case of 
larger markets, the food merchant 


For it takes a combina- 


tion—a well integrated 
team of sound engineer- 
ing and quality crafts- 
manship — to produce 


the most efficient and 


durable Coil and Pan 
Combinations. That’s 


why, for either stand- 
ard or special installa- 
tions, it pays to ‘take 
it to TENNEY.” 


is in a position to carry his own 
inventory for maximum efficiency. 
Nothing takes the place of adequate 
on-the-spot frozen storage facilities. 

(Meat Merchandising, Jan., 1953) 


FLEXIBLE FIXTURES 

7 that allow store facilities 

5 to be increased and con- 
tracted to operate effi- 

ciently in both rush and off hours 
have been adopted successfully by 
a suburban Chicago food market. 
For instance, metal slat shelves in 


“some combinations 
can't be beat!” 


1. Copper-welded connections’ 2. Super-sensitive fins 3. Electro- 
tin-plated tubing 4. Mechanically molded bond of facetized fin 
to tube 5. Louvers of heavy aluminum alloy 6. Scientifically 
placed louvers for improved air circulation 7. Louvers tempero- 
ture-equalized to prevent dripping 8. Adjustable pull hook 
hanger for easy installation and cleaning 


Coils And Coil & Pan Combinations 
For 8 ft Walk-in-Coolers 


Coils And Coil & Pan Combinations 
For 10 1 Walk-tn-Coolers 


A complete range of standard sizes 


Special sizes built to order 


Ces wrt WT 
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produce cases are adjustable to 
different angles for deep end-of.- 
week displays, or shallow displays 
on days when business is slack. 
This arrangement allows the dis- 
plays to appear “full” at all times, 
regardless of how much or how 
little merchandise may be in the 
racks, Dividers in frozen foods 
cases may be used for similar 
purposes. 

(Chain Store Age, Feb., 1953) 


BUY FROM YOUR 
REFRIGERATION WHOLESALER 


After 2 years’ research, McIntire Chemists bring you 


The thirstiest desiccant 


for liquid line drying— 
ANHYDROUS 
CALCIUM SULPHATE 


y, S. PAT. N 


Fastest, safest, high capacity de 


PORTABLE CASES with 
~ o elevated shelves are used 
by a new super market 
in North Fort Wayne., 
Ind., to capitalize on traffic in 
its self-service meat department. 
Located in the wide lane in front of 
the meat cases, the modern refrig- 
erated cases draw attention to spe- 
cial promotions. Shelf goods and 
advertised specials are easy to see 
in the wide aisles, and sales of the 
products featured are invariably 
increased. 
(Chain Store Age, March, 1953) 


—in its most 
effective form— 
GRANULAR 


©. 262616 


siccant for liquid line drying 


he patented PERMAGRAN 
process hardens each indi- 
vidual granule of desiccant. It 
will not powder or breakdown 
under any refrigerating condi- 


tions. Each granule provides 
maximum surface area for dry- 
ing. Space between granules 
assures maximum flow of re- 
frigerant, minimizes pressure 
drop. Dries to minus 60° dew 


@ Positively no pow- 
dering or dusting 

© Notaffectedby water, 
acids, alcohols, oils, 
refrigerants or high 
liquid line tempera- 


point on first pass. Moisture tures 
pick-up 20 drops per cubic inch. 


© For all refrigerants 


Now available at your wholesaler 
in Mcintire DC Filter-Driers 


*Trademark Reg. U.S. Pat. OF 


Mcintire Connector Co., Livingston, N. J. 


e 
| 


a 


DRIERS —Moisture Control Units Pe 
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PROPER PLANNING is 

5 9 all-important in the de- 
velopment of successful 

frozen food merchandis- 

ing. One large grocer’s group has 
spent considerable research on this 
problem, and makes the following 
recommendations: (1) Have enough 
display space, but not too much, As- 
sume frozen food sales will be 5% 
of store volume and allow 1 lineal 
foot of case for every $25 of antici- 
pated weekly business. (2) Avoid 
“eats and dogs”. Stick to known 
brands and high-demand items. (3) 
Display ice cream separately from 
frozen fruits and vegetables. (4) 
First item customers come to in 
passing frozen food case should be 
item that sells best. (5) Fruits 
should follow this “stopper”. (6) 
Next should come vegetables. Space 


allotted for these should approxi- 
mate that devoted to juices, fruits, 
and meat specialties combined. (7) 
Frozen meats should be last in line. 
(8) Allow display space for items 
roughly in proportion to their sale. 
(9) Two deliveries a week should 
suffice. (10) Don’t permit soiled 
packages to remain in cases. (11) 
Delegate management of frozen food 
case to one employee. 

(Meat Merchandising, Oct., 1952) 


COMPRESSOR location 

60 should be given careful 
consideration in food 

store installations. It’s 

too easy to put them where they 
soon become so crowded around 
with excess stock, empty cartons. 
etc., that it’s almost impossible for 
them to function properly. Try to 
approach this problem from the 
retailers point of view; locate com- 
pressors where they will function 
properly, and still not interfere with 
the store’s food retailing and han- 
dling efficiency. One food dealer in 
Carrolton, Mo., after discussing this 
problem with his refrigeration 
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dealer, decided to locate his com- 
pressors on top of his 8x 10 meat 
walk-in. There’s plenty of room 
there, he finds, and the units can be 
serviced just as easily as before. 
Talk it over with your food store 
customers you may solve their 
compressor location problem in this 
or some similar way. 

(Progressive Grocer, Feb., 1953) 


ICE MAKERS on the 
61 premises make icing per- 
ishable vegetables easy 
and fast for food stores 
doing a large volume in produce 
items. One Florida market has its 
ice making unit in the produce 
preparation room directly behind 
the wall produce rack. Ice is fed 
directly into an insulated container 
which is under the rack, and easily 
accessible at the front of the case. 
When additional ice is needed. the 
clerk simply opens a door at the 
front of the produce case and 
shovels out as much ice as he needs 
for display purposes. 
(Chain Store Age, Jan., 1953) 


EGGING SALES ON by 

62 stacking cartons in rows 

atop a long line of refrig- 

erated self-service cabi- 

nets holding prepackaged breakfast 

and luncheon meats is a successful 

merchandising trick practiced by a 

food market in Chattanooga, Tenn. 

This massed array of “day old” eggs, 

which supplements stocks in the 

store’s dairy section, is to have boost- 
ed impulse purchases by 48%. 

Food Topics, Mar., 1953 


TIEING IN current 

events with a store pro- 

63 motion is a smart mer- 
chandising move that 

cashes in on public interest to at- 
tract attention to displays. Invari- 
ably, such a promotion will more 
than pay off in higher sales of the 
featured product. A Denver super 
market owner climbed on_ the 
political bandwagon last year with 
a special meat department promo- 
tion during the national conven- 
tions. He went all out, with “plat- 
forms”, “candidates”, “campaign 


and AIR CONDITIONING °* 


Titik Ui 1 


P 
ip 
Fir? 


| 


1 i 


L a Tae 
STOPS CONDENSATION DRIP 


Yes, indeed, it takes care of the vexatious drip problem connected with cold 
water pipe installations. NoDrip Tape is pliable, cork-filled, 2'' wide . When 
wound around pipes, it forms a tight fitting, moisture-proof jacket. Holds 
temperatures steadier, eliminates icing and frosting, prevents rusting, keeps 


pipes and floors dry. 


Just the thing for pipes and suction lines run- 
ning from refrigerating machines to condensers. 


Use on refrigerant lines in air conditioning 
systems, walk-in freezers, deep freezers and 
on basement cold water pipes. 


EASY TO APPLY 

You don't need tools, brads or experience 
to apply NoDrip Tape. Just wrap it around 
pipes and press into place with your hands. 
Anybody can do it. Try a roll on a short 
section of pipe and compare with uncovered 
portion. 


CONTRACTORS — Include NoDrip Tape 
protection in your estimates to stop drip, 
preserve pipes and fittings and also for good 
appearance. NoDrip is brown in color, but 
can be painted any color with cold water 
paint. 

EFFECTIVE IMMEDIATELY Rell covers chow (16 8. 5 69 
Follow the easy application directions on of '/" i.d. iron pipe or 13 e 

the package and you'll be surprised at re- ft. of 2" od. copper Higher west 


sults. You'll not be bothered with drip any tubing. ’ inom . 
more. 


ORDER THROUGH YOUR SUPPLY HOUSE ene ee 


SERVICE ENGINEERS 


Write for Interesting Circular NoDrip Tape has been used 
for years on production lines 


J. W. MORTELL CO. of leading refrigeration 


equipment manufacturers. 
Investigate its many advan- 
Technical Coatings since 1895 . 


tages. 
| 533 Burch S¢t., Kankakee, Ill. 
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slogans” and other political trap- 
pings. Similar promotions based on 
local, state or national happenings 
of prominence, 
up with the 
nation. 

(National Grocers Bulletin, March, 1953) 


can readily be set 
aid of a little imagi- 


REMOVAL of the illumi- 

64 nated color photographs 
mounted in the canopies 

of two open-type frozen 

food cases made room for a 32-foot 
party food section in a suburban 
New York food market. The change 
resulted in improving the sales of 


both lines. 
Food Topics, Jan., 1953 


DIETETIC FOODS are 

6 5 increasing in popularity 
since so many people in 

all age groups are be- 

coming diet conscious. A Detroit 
super market chain capitalized on 
health 
locating them in heavy traffic areas, 
such as the meat department or 


the interest in foods by 


dairy department, with 


accessory 
displays nearby. 


Displays are 
located atop the cases, with signs 
calling attention to the special de- 
Range of dietetic items 


has been extended beyond popular 


partment. 


canned fruits and vegetables and 
gelatines to tuna fish, cereal prod- 
ucts, jellies and popular brands of 
fat-free dried milk. 


(Chain Store Age, Jan., 1953) 


EXTRA DISPLAYS of 


meat on case tops of 
66 self-service departments 
help to build impulse 
sales, and activities like this help a 
Cleveland super market chain keep 
its meat department “alive” and in- 
teresting to shoppers. This method 
applies best to seasonal, holiday and 
all-time meat favorites like hams, 
shoulders, wieners and pre-cooked 
sausages, Special promotions like 
this add zest to shopping and in- 
crease interest, with the result that 
more customers buy more meat, and 
casual buyers become regular, fre- 
quent buyers, 


(Chain Store Age, March, 1953) 


CONDIMENTS sell bet- 

ter when displayed next 

6 7 to salad dressings, a Van 
Nuys, Calif., grocer has 

found. By displaying mayonnaise 
and salad dressing among barbecue 
mustard and other 


sauces, catsup, 


items used in “outdoor living’, he 
has increased sales of these items 
by 45%. Mustard sales, for ex- 
ample, have doubled as a result of 
the switch. Increases have also been 
registered in such high-margin lines 
barbecue sauces, a 
large selection of salad oils and 


dressings. 


as meat and 


(Progressive Grocer, Oct., 1952) 


MORE THAN ONE 


food merchant has made 

6 & extra service pay off in 

extra profit. One 

Dubuque, lowa merchant offers a 

catering service for local civic or- 

ganizations, serving as many as 300 

meals at a time. He prices this 

service to make a moderate profit, 

and of course makes an additional 
profit on the food “purchased” 


regular mark-up through his own 


ey Mauss in Cool 


STANDARD 
TEMPERATURE COOLERS 
MULTI-~TEMP COOLERS 

WALK-IN FREEZERS 


Unifiow specializes in 
meeting your unusual and 
ieee ie eel 
us your problem and our 
Engineering Department 
will furnish recommenda- 
tions, quotations and blue 
prints within forty-eight 
hours. 

BO itm Oa ia) liad lhe 
to use our facilities to bid 
on businesses you were 
Toile Cm lee 


Write to THOMAS A. MARTIN 
APT mar ure 


UNIFLOW 


MANUFACTURING CO. 


This is the famous Uniflow A 


9’x12'x7'7" Walk-in Cooler 


er ee tee ae 
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departments. To help him handle 
this catering business, the merchant 
has walk-in freezer storage facilities 
in his basement where he can main- 
tain plenty of stock to take care of 
virtually all demands. 

(Meat Merchandising, Jan., 1953) 


BULK CHEESES, sliced 
69 and packaged in the 

store, form a profitable 

part of the delicatessen 
business of a Cedar Rapids, lowa, 
super market. The manager of the 
store’s meat department prepares in 
advance a generous quantity of such 
staples as New York, aged and mild 
longhorn, brick, American, and 


Swiss cheeses. After being priced 
and packaged, these sliced bulk 
cheeses are displayed in an ample 
section of a 3-tier dairy case, adja- 
cent to displays of commercially 
packaged cheeses. 

(Meat Merchandising, Nov., 1952) 


SCHEDULING displays 


in self-service cases is 
one of the most im- 


portant factors in meat 
merchandising. Too much meat 
cannot be displayed during slack 
periods without excessive spoilage, 
but there must be enough meat to 
maintain selling displays. Many 
stores, on early days of the week, 
pack the self-serve cases with cold 
cuts, cut-up poultry, steaks, chops, 
etc. All of these are relatively fast- 
moving items. Few roasts or cuts 
of that nature are displayed early in 
the week. On week ends, heavy dis- 
plays of all cuts are shown, with 
roasts, legs of lamb, etc. occupying 

one third of self-service space. 
(Chain Store Age, Nov., 1952) 
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SELF-SERVICE meats can 
71 be a source of additional 

profits in any food store, 

regardless of the size of 
the town it’s in. Remodeling his 
market last year, a merchant in a 
town of 1100 people went to self- 
service in his meat department, in- 
stalling four refrigerated cases. The 
result? Meat volume has doubled 
and now represents 35% of the total 
store business. It was 19° of busi- 
ness when the meat department was 
a service operation. The store had 
been self-service in its other depart- 


ments before the remodeling pro- 
gram. One thing about the change 
since the switch to self-service meats 
customers buy higher quality 
grades than they did under the 
service-type department operation. 
(Progressive Grocer, Jan., 1953) 


REFRIGERATED cases 

7 for frozen foods and ice 
cream are used by many 

super markets as 
“springboards” for impulse sales of 


Yes, Sir, too many repeat calls can put 
you out of business, too! ! 


Use “Addit 88" for preventive main- 
tenance and cut call backs on all instal- 
lations by as much as 88%. 

Tested by the New York Testing 
Laboratory ... “Addit 88"" was shown 
to cut down friction by 46.7%! And 
don't forget it’s usually friction that 
causes breakdowns and means call backs 
But that’s not all... There are other 
things you should know about “Addit 
88"' — results have shown high stand 
ards in B.T.U. efficiency and good 
performance in current consump 
tion — even on brand new 


units — Also its highly penetrating film 
prevents the formation of carbon sludge 
deposits on bearing surfaces and will 
increase the film strength and, oh yes, 
‘Addit 88" will also remove any de- 
posits of carbon and sludge if they have 
already formed, thereby eliminating the 
necessity of complete overhauls 

There are ten more things about 
Addit 88" that means efficiency and 
darn few call backs . 
and be convinced. 


if any. Try it 


W rite for more information about 
this remarkable oil additive. 


SEALED UNIT PARTS CO., INC. 


261 East 161st Street 


New York 51, N. ¥. 
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Hand Aspirated Psychrometer, Model HA/2, is ideal 
for taking humidity readings in confined areas 


Want an accurate means of proving 
the need for air conditioning? Want 
an easy way to check the system after 
installation? 


A Bendix-Friez Psychrometer can 
vive you the answer on both counts. 
The Hand-Aspirated Psychrometer, 
for example, furnishes fast and accu- 
rate humidity readings, yet requires 
no special skill to operate. In addi- 
tion, it comes in a pocket-size plastic 
carrying case, making it an especially 
»ractical tool for air conditioning and 
Resting engineers. 


The complete line of Bendix-Friez 
Psychrometers—both hand and 
motor-aspirated—assures you of 
getting the exact type that will serve 
you best. Check your needs with 
Bendix-Friez today. 


BENDIX-FRIEZ 
PORTABLE TEMPERATURE 


AND HUMIDITY RECORDER 
Mode! 160 


Another outstanding Bendix-Friez instrument for 
proving the need and checking the installation. Pro- 
vides 3 x 5° charts, 10 or 30 hour records. Built to 
U. S. Weather Bureau standards. 


FRIEZ INSTRUMENT 


DIVISION OF 


a 


AVIATION CORHORATION 


1410 Taylor Avenue 
Baltimore 4, Maryland 


EXPORT SALES: Bendix International Division 
72 Fifth Avenue, New York 11, N. Y. 


Circle No. 84 on Reader Service Card 


108 


other foods, most of them of the 
type that carry higher than normal 
profit margins. In the frozen food 
section of Paul market, 
built-in center shelves immediately 
above the low temperature cases are 
used for display of imported table 
specialties, high profit items. On 
top of the cases bottled soft drinks 
are displayed as impulse items, 
(Chain Store Age, Nov., 1952) 


one St. 


GOOD NEIGHBORS at 


73 one Tennessee super 
market are bottled bev- 
erages and dairy prod- 
ucts. Store officials reported sub- 
stantial volume increases in both of 
these departments after setting up 
these adjacent displays to relate the 
items for party giving. 
Food Topics, Mar., 1953 


FISH SHRINKAGE has 


74 been completely elim- 
inated at one Texas mar- 

ket by the simple expe- 
dient of quick-freezing fresh fish 


Hundreds of thousands of these handy 
voltage indicators are in everyday use. A 
proved, useful tool that takes the place of 
costly, delicate instruments. Once you try 
it — you'll never want to be without it. 
RUGGED! Neon lamp indicator stands 
overloads, mechanical shocks. Lasts a life- 
time. Measures AC or DC from 60 to 660 
volts. Practically indestructible. 
ACCURATE! Indicates 2-3 volt difference 
at 110 volts. Use for checking fuses, con- 
tinuity, shorts, live lines, grounds, voltage 
drops, etc. Over 1000 uses! 


Model 400B. Includes 12°' insulated leads 


$3.00 LIST 


Order from your jobber. 
Write for free catalog .. . 


MU Ca Cements 
EDGEWATER II,N. J. 
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shipments as they arrive at the store. 
As soon as the fresh fish are de- 
livered, they are laid out on platters 
and immediately placed in the sharp 
freezer, where they remain from 6 
to 8 hours at -10F. The fish then 
are taken out, dressed as necessary, 
and wrapped for the self-service 
case which is maintained at zero F. 
Code marks on the labels tell the 
date of wrapping. The case is in- 
spected daily and any packages 
which have been wrapped as long 
as 3 weeks are re-weighed and re- 
wrapped, a slight weight loss some- 
times occurs. 

(Meat Merchandising, Mar., 1953) 


SHOPPING CARTS can 

- be put to a good many 
extra uses in the food 

market, especially in 

those busy places that do a con- 
siderable amount of their merchan- 
dising through self-service. Meat 
department managers, for instance, 
find 5 or 6 shopping carts useful 
in their self-service sections, where 
considerable quantities of product 
must be packaged ahead of time on 
busy days. The empty cart is filled 
at the wrapping table, wheeled into 
the cooler, then taken to the display. 
(National Grocers Bulletin, Dec., 1952) 


PREPACKAGED and re- 
frigerated produce has 
more than doubled in 
sales volume for a New 
York City super market in the last 
six years. While produce sales have 
increased 100%, total store sales 
have gone up about 33%. Losses 
due to spoilage have been cut from 
10% to 2%, and refrigeration and 
prepackaging have added four to 
six days to the shelf life of perish- 
ables. Prepackaging allows more 
customers to be handled; the pre- 
packaged stock is easier to rotate 
properly; it is easier to display 
effectively, and there is no un- 
trimmed bulk to take up space. Pre- 
packaging does add about 3% to 
department operating expenses, but 
by increasing sales 100% and cut- 

2%, the 
more than 

operators 


7 


ting spoilage losses to 
additional 
justified, the 
believe. 
(Progressive Grocer, Feb.. 1953) 


expense is 
market's 
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CONVENIENCE for 

shoppers is accented by 

7/7 one New York City mar- 
ket which hangs a special 
compartment for extra-strength bags 
on the front of its produce cases. The 
bag racks bear signs urging cus- 
tomers to use these bags for wet 


produce. 
Food Topics, Oct., 1952 


TO SAVE TIME and 
steps when cutting meat, 
7 a Mishawaka, Ind. food 
store owner has moved 
his electric saw inside his walk-in 
meat cooler. Working from cooler 
hook to electric saw saves time and 
many steps. When totaled, these 
savings mean lowest possible operat- 
ing costs and increased efficiency. 
In the opinion of this merchant, 
these steps can very well spell the 
difference between profit and loss in 
the operation of the department. 
(Progressive Grocer, Dec., 1952) 


SEASONAL FOOD sales 


can be built up greatly 
by special displays. For 


instance, a simple sign 
“Suggestions for Lent”, helped one 
store build higher sales of cheese, 
fish, and other foods which are par- 
ticularly in demand during the 
Lenten season. The dairy depart- 
ment gained added business by 
tying cheese in with the Lenten pro- 
motions, Spot displays, tables and 
gondola ends throughout the grocery 
department were used effectively to 

boost such seasonal items. 
(Chain Store Age, Feb., 1953) 


WHERE TO LOCATE 

the frozen foods depart- 

4 ment is often a problem, 
especially in the smaller 

food stores. One expert advises it 
should be at the “end of the line” 
in the produce section of the store. 
By making the frozen food depart- 
ment the last one visited, the store 
owner will boost produce and 
frozen food sales with a minimum 
of back-tracking and less confusing 
traffic sensitive produce items 
will ride better on the top of the 
‘ead. and allow the frozen foods to 
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be kept in the case as long as possi- 
ble, so that their quality is main- 
tained better. 

(Meat Merchandising, March, 1953) 


GAINING DISPLAY 
space is an especially 
81 tough problem for the 
smaller food store, but 
there are ways to get around this, it 
has been demonstrated by a South 
Bend, Ind. merchant, Squeezed for 
space, he gained an additional 12 
sq. ft. from the area 18 in wide by 
8 ft. long above the refrigerated 
area of his case. How? By remov- 
ing the superstructure mirror. Since 
the store was only 14 ft. wide, this 
“gained space” was important. 
(National Grocers Bulletin, Dec., 1952) 


DAIRY DISPLAYS in 

carefully selected loca- 

82 tions, and with sufficient 

refrigerated case capa- 

city to allow the stocking and dis- 
play of a wide variety of dairy 
items, are helping to make this 
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TERMINALS 


@ SEAL 
TERMINAL 
LEAKS 


FASTER 


DELAVAN replacement ter- 
minals seal leaks in hermetic 
units permanently. No need 
to remove unit. No special 
tools required. 


Write for Catalog 50B 


DELAVAN 


MANUFACTURING CO. 


GRAND AVENUE & 4TH ST 
WEST DES MOINES, IOWA 


The. FAMOUS P-Ho Mane 'N 7 Moves 
DRY BEVERAGE COOLERS 


CHOICE OF PORCELAIN OR STAINLESS STEEL EXTERIORS 


For fast, economical, uniform cooling you can't beat the new P-H Dry Beverage Cooler. 
In over 20 years of field testing the patented P-H forced updraft cooling system has been 
proved superior to any other type. Models with black porcelain exteriors have stainless 
steel working surfaces. Choice of 50”, 6’, 8’ or 10’ models, bar tops if desired .. . 


remote or self contained. SEE YOUR NEAREST P-ii DEALER . . 


. orn Write — 


GRAND HAVEN, MICHIGAN 


Gy PUFFER - HUBBARD MFG. CO. @ 


New York Export Office—Puffer-Hubbard International 
440 Lafayette St.. New York City—Cable Address ““MANREFSUP’’ 


Underwriters 
Approved 
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LESS THAN 3 FEET HIGH! 


Se 


REMCOR 


SAVES FLOOR SPACE! 
SETS STYLE PACE! 


Modern styling, quiet, efficient, 
sturdy construction. Hermetically 
sealed condensing unit with mo- 
tor driven fan for maximum con- 
denser cooling in hottest climates. 
Fully guaranteed. 


New style and low price permits 
sale or rental to meet and beat 
competition. 


Write for complete information 
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REMCOR PRODUCTS CO. 


Refrigeration Maintenance Corp. 


— » 
NEW COOLER CUB— 
ONLY % THE SIZE! 
SAMS CAPACITY! 


With Refrigerated 
Compartment as 


shown 5] 29.80 


Model In 
C83-C Quantities 


Division of 


321 E. Grand Ave., Chicago, Ili. 


Clean 
Fittings 
with 


SCHAEFER 


Brushes 


(Look for this trademark) 


+] Leyla BRUSH 


— MILWAUKEE — 


e 


Made of Stainless Steel Wire, secured 
in 4-ply wire handle with wood grip. 
Strong, stiff, wear-resisting, corrosion- 
proof. 12 Sizes, from 4" to 2%" O.D. 
and %," to 2" 1.0. Order a complete 

set from your Refrigeration Equipment 
Wholesaler. 


SCHAEFER BRUSH MFG. CO. 


117 W. Walker St., Milwaukee 4, Wis. 
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department one of the most profit- 
able in the modern food market. 
This wall-type lineup in a San 
Antonio market is attractively 
lighted, and the product arrange- 
ment invites impulse sales, Modern 
refrigeration equipment has made it 
possible for the dairy department 
to achieve an identity of its own, 
and add a major part to food store 
profits. 


(Chain Store Age, Nov., 1952) 


TOYS TOO can be pro- 

8 3 moted by displays placed 

atop the self-service re- 

frigerated cases. A new 

super market in Detroit has discov- 

ered that placing displays of any new 

or unusual items in proximity to the 

staple items carried in the display 

cases helps to introduce this mer- 

chandise to shoppers and inevitably 
boosts impulse sales. 

Food Topics, Feb., 1953 


LAMB TRIMMINGS can 

4 be made to pay off 

és handsomely if handled 
smartly. The manager 

of one Portland, Ore. market freezes 
his lamb trimmings until he has 
accumulated a sufficient amount to 
make patties. Then he grinds the 
trimmings, them with 
“chicken leg” seasoning, shapes the 
patties in triangular molds, and 
dips them in crushed corn flakes. 
Sold at 3 for 35 cents they move 
out quickly, returning 59 cents a 
pound — only a dime less than leg 


of lamb. 
National Grocers Bulletin, Oct., 1952 


seasons 


SPECIAL departments 
for ham and bacon, each 
forming an end-of- 
gondola display, have 


85 


tripled sales of these items for a 
Bakersfield, Calif., food market. 
One 5-ft refrigerated case is devoted 
to all 
picnics, cello-wrapped halves, slices. 


types and sizes of hams; 
All items are wrapped and labeled 
for self-service. A similar case holds 
an assortment of bacon packages. 
Located across from the back wall 
self-service meat department, each 
} of the cases makes an oversize end- 
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Each case has 
a large department marker and is 
highlighted with a colored spotlight. 

(Progressive Grocer, Oct., 1952) 


of-gondola display. 


EASIER WORKING con- 

ditions for employees 

86 constitute one of the 
prime advantages of con- 

verting a meat department to self- 
service operation, in the opinion of 
a Beloit, Wis., operator. Pre-pack- 
aging has resulted in a far more 
even distribution of the work load 
throughout the week. Before self- 
service, the early part of the week 
was slow. On many days there was 
little for meat department personnel 
to do. Then on Friday and Satur- 
day, when the department was do- 
ing 70% of the total week’s busi- 
ness, it was necessary to have as 
many as 20 men to handle the busi- 
ness. Operating under this pres- 
sure, even good meat men were 
“whipped” by the end of the week. 
Under self-service, this weekly 
strain has completely disappeared. 
(Meat Merchandising, March, 1953) 
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WINTER SALES of ice 

7 cream can be increased 
materially with proper 

display and proper 

locating of the case. In fact, figures 
show that the six coldest months of 
the year now account for 34% of 


annual sales. Ice cream is a high 


impulse item, and it won't be bought 
nearly so often by the average shop- 
per if it isn’t prominently displayed, 
Cabinets for this purpose should be 
located as near check-out counter as 
possible to minimize danger of 
melting after shopper has selected 
it. 

(Meat Merchandising, Nov., 1952) 


BUY FROM YOUR 
REFRIGERATION WHOLESALER 


Va O72 
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FAST SERVICE is one of 

the keys to success in 

8 8 the small food store that 

serves primarily a neigh- 

borhood area. A self-service case is 

used for storage of milk and dairy 

products in one such small store. 

Set flush with the back wall, the 

case may be refilled from the open 

back on the storage room. side. 

Frozen meats are sold from the ad- 
joining self-serve case. 

(Chain Store Age, Nov., 1952) 


HERE'S A RULE of 

9 thumb to let you know 

8 how much frozen food 
display case a store 

needs: if it is an average middle- 
income neighborhood, frozen foods 
should be about 5% of the total 
store volume. On that basis the 
store would need 1 lineal foot of 
open display case for every $25 of 
frozen foods sold. For instance, if 
total store volume is $6000 weekly, 
5% of this volume would be $300 
business in frozen foods. Dividing 


$300 by $25 brings 12 lineal feet 


$L/DING-DOOR VEGETABLE- 
AND-DAIRY CASE 


with the famous 


DEW -MAKER action / 


REFRIGERATORS 


POST OFFICE BOX 1436, ATLANTAI, GEORGIA 
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Pumps and 
Condensate Disposal 
Units 


A large selec- 
tion of heavy 
duty pumps for 
continuous duty 
under severe 
operating condi- 
tions. 
Eastern condensate units are available 
for normal or high temperature operation. 
Completely automatic and foolproof. 


Send for full information .. . 


INDUSTRIES, INC. 


296 Elm St., New Haven, Conn. 


All “RECOLD” Coils 
Have This Added 
Protection 


Refrigeration Engineering, Inc. 
7250 E. Slavson Avenve 


Los Angeles 22, Calif. 


. 
. 
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as the case space needed. This in- 
cludes space for juices, fruits and 
vegetables, and frozen pies and meat 
specialties. Markets in high-income 
neighborhoods may do up to 8% 
of total volume in frozen 
foods, in which case more display 
space will be needed. For effective 
display no more than 28 to 30 items 
should be stocked in a 6-foot case. 

(Meat Merchandising, Feb., 1953) 


store 


DAIRY CASE operation 

90 deserves close and care- 
ful attention, because 

the dairy department is 

one of the most profitable in the 
market. Here are some pointers of 
case management: don’t overstock 
the higher shelves; all items must 


be kept within easy reach; stamp 
prices of bottled goods on the un- 
der-side of the bottle where they 
may easily be removed with a damp 
cloth, rather than on the metal 
tops of these containers; rough-up 
the bottoms of cheese jars to pre- 
vent sliding and falling of stacked 
items; make full use of point-of- 
sale material furnished by suppliers. 

(Meat Merchandising, Feb., 1953) 


CUSTOMER confidence 


91 in its self-service meat 
department is promoted 
by a Los Angeles super 

market through use of a scale on 
which buyers may check the weight 
of their meat packages. The scale 
is a simple and direct method of 
letting customers see for themselves 
that they’re getting what they pay 
for, Located at the end of the 
market's battery of self-service meat 
eases, the scale can be used by both 
self-service customers and by those 
who have purchased 


service 


meat from 


eases located across the 
aisle. 


(Progressive Grocer, Oct., 1952) 
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PROMOTE CHEESE 
92 sales by telling cus- 
tomers something about 
it —— that’s the policy of 
a market operator in Orange, Tex. 
This operator was surprised when 
he learned that it took 5 quarts of 
whole milk to make 1 pound of 
cheese, and he figured his customers 
ought to know about it, too. So 
he took 5 milk cartons and a pound 
of wrapped cheese and set them 
atop the self-serve dairy case with 
an appropriate sign. Customers 
were amazed 
cheese. 
(Meat Merchandising, March, 1953) 


and bought more 


TALKING SIGNS spot- 


93 ted above a self-service 

dairy case in one Chatta- 
nooga, Tenn., food mar- 
ket zoomed sales of various cheeses 
by more than 200%. These informal- 
ly phrased signs reminded shoppers 
of many different menu uses for the 
various types of cheeses, and in so 
doing greatly stimulated 
buying. 


impulse 


(Food Topics, Mar., 1953) 


INCLINED DISPLAYS in 
94 meat cases show prod- 
ucts to better advantage. 
says a Memphis, Tenn. 


market owner. He places risers in 
the back of his service case to hold 


the pans and platters so customers 
can get a better look at the meat. 
Fluid items such as salads, liver and 
other offal items are displayed on 
the usual less slanting racks of the 
case. 


(Meat Merchandising, Dec., 1952) 
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HIGH-MARGIN sales of 
locker plant and home 
95 freezer packaging mate- 
rials have increased 


sharply for a Topeka, Kans., food 
market since they started displaying 


these items on top of the bank of 
frozen food cases aligned along one 
wall of the store. The association 
of ideas seemed to turn the trick. 
(Progressive Grocer, Nov., 1952) 


SHELVING arrangement 


is of paramount import- 
96 ance in the success of 
any food market, but 
especially so when space is the 
market’s No. 1 problem. How even 
the smallest food store can stock 
and display a wide variety of foods 
by proper shelving and store ar- 
rangement is demonstrated by a 
market in Grand Ledge, Mich.. 
which has a total floor space 8 ft. x 
24 ft., yet manages two wall display 
areas and an island display as well. 
This pint-size store also has a re- 
frigerated combination dairy and 
cold meat case and frozen food and 
ice cream cabinet. 
(National Grocers Bulletin, Dec., 1952) 


HERE ARE SOME per- 

manent principles that, 

97 if followed, will help 

build sales and profits 

in the cheese department: 1. Place 
responsibility of taking care of 
stocking case, display, etc. with one 
person. 2. Identify the various 
cheeses so housewives will know 
how they are used in various dishes. 
3. Promote a 
to stimulate 
traffic to the department. 
1. Allot display space in proportion 


“cheese of the week” 
interest and attract 
dairy 


to turnover, with minor variations 


for “specials”. 5. Be sure all cheeses 
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sold from the case are in A-1l con- 
dition. 6. Make a small sub-depart- 
ment for such items as Kosher and 
dill pickles, bottled horseradish, 
packaged biscuits, etc., but don’t 
allow the display of these items to 
break up good layout and display 
in other sections of the dairy case. 

(Meat Merchandising, Dec., 1952) 


COMBINATION array 

of fresh and canned 

9 8 meats along with bottles 

of wine jolted sales up- 

ward in a California food market. 

Prominent signs pointed out the 

merits of cooking meats with wine, 

and offered free recipe booklets ex- 

plaining the use of various types of 
wine in enhancing meat dishes. 

Food Topics, Oct., 1952 


PRODUCE prepackaged 
in paper trays helps a 
99 Columbus, Ohio, food 
store break up the bottle- 


neck problem in this department. It 
has brought extra volume and 
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FOR PERFORMANCE 


Faster- 
Freeze 
Finned 


Cube Makers 


The PEERLESS Finned Faster-Freeze 
Cube Maker provides both retriger 
ation and rapid ice-cube manufacture 
from a single, balance, compact unit 
Its fin coils are standard PEERLESS 
coils with nonsoldered return bends 

. the ice-cube maker is standard 
PEERLESS all-aluminum construc 
tion. Easy installation and trouble- 
free operation are outstanding fea 
tures; these Finned Cube Makers are 
available with either copper or alumi- 
num tubing, permitting choice of re- 
frigerants. Plain type cube makers also 
available. Sizes, capacities for all re- 
quirements. Designed to meet govern- 
ment specifications. Write for details. 


Peerless of America, Inc. 


1501 No. Magnolia Avenue 
Gatidel+(- Pan | ito) ae eee. 


NAW.! MY T-ZONES NEVER 


..'M MAKING A SURVEY.. 


GIVE ME TROUBLE.. THEY ARE 
ALL EQUIPPED WITH ANSUL T-FLO 


TELL ME.. HAVE YOU EVER DRIERS. MY T-ZONES ARE NOW 


HAD TROUBLE IN YOUR 
T-ZONE, SIR? 


T-F ZONES... TROUBLE-FREE ZONES 
. AND YOU MAY QUOTE ME.. 


SEE PAGE 9 
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hits i LS profits in quick self-service sales. 


Many kinds of fruits and vegetables 


TIME SWITCHES are packed and fitted into medium 
ARE EASIER or large sized trays, and the price 


is computed and marked in the 


TO INSTALL... center of a strip of colorful paper 


tape. The result is a variety of 


Contractors everywhere specify sale units protected from bruising 
Inter-Matic because it provides so the customer gets better quality. 


for easy installation. 


» Mechanism con be easily 
removed—just press spring. 


(Progressive Grocer. Dec.. 1952) 


. Clearly marked terminal 


block—lorge terminal net A BLANKET of colored 


screws. 


ie, crushed ice beneath the 
. Convenient mounting holes , 
in back of case. meat display platters has 


. Plenty of knockouts—one on 
each side, two on the bot- 
tom, one in the back. 


itate wiring. 


proved to be an eye- 
catching display aid for a market 


provides an excellent promotional 


. Lots of extra room to facil- | in Niagara Falls, N.Y. This idea 


Available in a complete line at all lead- 
ing distributors. Ask for a brief demon- 


tie-in for a variety of “‘special”’ 
days. Green ice, for instance, is used 


stration, or write for complete catalog. | on St. Patrick’s Day, red ice on Val.- 


entine’s Day, etc, Many ice com- 

International Register Company me ‘ll furnick hed j sy 
2620 W. Washington Bivd., Chicago 12, Ill, POS Wis SETENED CIUENSS eS IB 8 
variety of colors for such purposes. 


(Meat Merchandising, March, 1953) 
INTER -Maric 


BUY FROM YOUR 
an ee SWITCHES REFRIGERATION WHOLESALER 


LIQUID EYE . 


Perfect refrigerant visi- 
bility 


Straight-through flow 


now available in 


standard 


Leak, shock, vibration 


Zan | > an) 4 proof 
for EASIER, QUICKER High safety factor 


installation on 


mie i.e" 


NEW DESIGN 


Hex same size as housing 
diameter to take care of, 
wide-jaw wrenches, 


114 


Spring loaded gaskets 


Instant analysis of re- 
frigerant condition 


sizes \" thru %" flare and O. D.S. 


Sold by Leading Wholesalers. Send for 
Catalog 8-52 covering the complete 
Allin line. 


oO") 
OLD STYLE VG 


* MANUFACTURING 
Hex smaller than og in COMPANY 


glass housing diam- 
eter. 1153 West Grand Ave., Chicago 272, Ili! 
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PET FOODS sell best 
when they are com- 
1 O1 pletely departmentalized 
and displayed together, 
a Minneapolis super market has 


found. Since frozen pet foods are 
becoming increasingly popular, they 
have solved the problem of depart- 
mentalizing a line partially frozen 
and partially dry by installing a 
small home-type freezer alongside 
regular shelving. Now all pet foods 
are displayed together, and help one 
another to boost store volume. 
(Progressive Grocer, Jan., 1953) 


REMINGTON APPOINTS 
20 MORE DISTRIBUTORS 


The Air Conditioning Div. of Rem- 
ington Corp. has appointed 20 addi- 
tional distributors for its console and 
window type room air conditioners, 
according to M. L. Judd, general 
sales manager. The new distributors 
are: 

Alabama-Florida Distributing 
Co., Birmingham; Mack Electric 
Co., Dolthan, Ala.; Plymouth Elec- 
tric Co., New Haven, Conn.; Robert- 
son Supply Co., Orlando, Fla.; Ed- 
wards-Harris Co., Atlanta; Westing- 
house Electric Supply, Evansville, 
Ind.; Lighting, Fixture & Electrical 
Supply Co., Inc., New Orleans; 
Henry & Clark, Boston; J. M. Obere, 
Inc., Detroit. 

Continental Electric Co., Kansas 
City; Twin States Distributing Co., 
Charlotte, N.C.; H. Leff Co., Cleve- 
land; Westinghouse Electric Supply, 
Columbus; Westinghouse Electric 
Supply, Cincinnati; Westinghouse 
Electric Supply, Dayton. Danforth 
Co., Pittsburgh; Westinghouse Elec- 
tric Supply, Pittsburgh; Graybar 
Electric Co., Nashville, Tenn.; West- 
inghouse Electric Supply, Clarks- 
burg, W. Va.; Westinghouse Electric 
Supply, Wheeling, W. Va. 
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AT THE OPEN HOUSE celebrating Re- 
frigeration Sales Corp.'s occupancy of 
its new headquarters at 701 St. Clair 
Ave., N.E., Cloud Wampler (left), pres- 
ident of Carrier Corp., is shown cut- 
ting the ribbon to officially open the 
new location. Assisting in the cere- 
monies are George P. F. Smith, presi- 
dent of Norge; Warren W. Farr, head 
of Refrigeration Sales Corp.; Mayor 
Tom Burke of Cleveland; and Lyle 
Winslow, who heads the company's 
major appliance activities. At the ex- 
treme right is Farr's daughter, Carol, 
for whom the building is named. 


AIR CONDITIONING OUTLOOK for 
1953 is doubtless the topic of discus- 
sion between J. M. Bickel, manager of 
the dealer sales division of Carrier 
Corp.; Warren Farr, president of Re- 
frigeration Sales Corp.; and D. B. 
Arnold, Carrier's midwestern sales 
manager. 


HOW OLD WILL YOUR REACH-IN BE 
POLAR PET 


“Cut imate 


An all-welded reach-in stays young 


7. Z . ¥ F fee a4 1#, 
Only McCatt offers steel sentry con- +. BUY CORKBOARD — MADE WHERE CORK IS GROWN 
uct j ich v > stely - “B.C.M." Steambaked corkboard is manufactured in the 
struction with which you get a completely Li dde principal cork producing erecs from the finest cork evall- 
welded case, a complete vapor seal, and able. Standards for the manufacture of “B.C.M.” cork- 
7 *** board guarantee uniformity and will meet all specifica- 
non-sweating mullions. % tions. Conductivity is K = 0.26 . . . This low conductivity 
factor together with the high structural stability, vopor 
sealing nature and extraordinarily long life mokes ’B.C.M." 

Limited territories available to qualified firms. ' corkboard your most economical insulation. 


: * Deliveries in any quantities are promptly made from stocks 
Send this ad for information. : ‘ in principal U.S.A. areas. 


as Write today for quetetions end semples 

f ‘ » — you'll find it worth your while 
\0 CORK COMPANY, INC. 
Wh 25 BROADWAY - NEW YORK 


- : 
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REFRIGERATOR CORPORATION 
Hudson, N. Y. 





"We 


Stuck valves, dirty strainers, cor- 
roded lines, sludging, plating, car- 
bon —all things which can make a 
refrigeration system inoperative— 
are caused basically by poor quality 
refrigerants or refrigeration oils. 
That’s why servicemen insist on 
“Virginia” refrigeration products. 
“Virginia’’ quality products like 
these enable them to fill a refriger- 
ation system and forget it: 
V-METH-L—‘‘Virginia’’ Methyl 
Chloride. Made especially for refrig- 
eration use, with an extremely low 
moisture content, low acidity and 
narrow boiling range 


EXTRA DRY ESOTOO. The refrigera- 


116 


tet a 


» art Woes eae 


tion grade SO, that servicemen have 
relied on for the last 20 years. Each 
cylinder is triple tested for dirt, mois- 
ture and oil to maintain its reputation 
for fine quality. 


KINETIC CHEMICAL’S *“*FREONS.”’ 
Distributed by ‘“Virginia.’”’ A com- 
plete line of these fine refrigerants is 
available in cylinder form. Two of 
them, ‘‘Freon-12” and ‘‘Freon-114,”’ 
are available in Can-O-Gas, the handy, 
throw-away, no-deposit can. 


SUNISO OILS. Distributed by ‘‘Vir- 
ginia’’ and made expressly for refriger- 
ation use. Suniso Oils won’t wax out, 
sludge or form carbon; eliminate 
freeze-ups and corrosion. In refinery- 
filled, refinery-sealed containers. 
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never get any call-backs”’ 


Your wholesaler undoubtedly has 
all these fine quality refrigeration 
products. Or write VirGinia SMELTING 
Co., Dept. 64, West Norfolk, Va. 


ESOTOO « V-METH-L ¢ KINETIC CHEMICAL’S ""FREONS' 
CAN-O-GAS ¢ PERMAGUM e¢  PRESSTITE TAPE 
SOLVEX PRODUCTS « SUNISO REFRIGERATION OILS 
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APPLICATIONS MANUAL 


by William M. Brewer 


eaders are invited to submit their problems to this department. Each letter of 
inquiry will be answered personally by the author. All problems should be 
clearly and completely stated and addressed to: COMMERCIAL REFRIGERATION 
AND AIR CONDITIONING. Manual Dept., 1240 Ontario St., Cleveland 13, Ohio. 


Zoning by Air Volume Often Answers 
Cooling Problem of Narrow Buildings 


HE trend toward small commer- 

cial buildings in outlying areas 
which are used as district sales of- 
fices, medical clinics, or factory offices 
has presented an increasing source of 
business for dealers handling package 
air conditioning equipment. 


A typical building of this type is 
rather long and narrow, to reduce 
property frontage, and is of single- 
story construction with a flat roof and 
a total floor space of about 2000 sq. 
ft. Even though the roof may be well 
insulated, this type of building will 
have a large solar heat gain particular- 
ly if the length of the building is facing 
East and West. 

The standard procedure on this type 
of job for many sales engineers would 
be to figure the total heat gain in the 
building at the warmest time of day. 
which would be mid-afternoon. If the 
total load came to about 8 tons, a 
714-hp package unit would be selected, 
with proper duct work to distribute 
the air evenly into all offices. 

Chances are that if the job were in- 
stalled in this manner the customer 
would be very unhappy. Closer anal- 
ysis of the heat gain on this building 
will indicate why. 

If this building were figured as two 
loads, the East half and the West half, 
it would be seen that in late afternoon 
the West side heat gain would be 5 or 
6 tons and the East side would be 2 o1 
3 tons. In the morning, however, this 
unbalance of loads would completely 
reverse itself, finally reaching a bal 
ance point during mid-day. 
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NE solution to this zoning prob- 
lem would be to use two 5-ton 
package units, one for the West half 
and one for the East half of the build- 
ing. This method represents a large 
first cost and also means each unit will 
be considerably oversized during half 
of the day, resulting in poor humidity 
control, 
The most satisfactory solution is to 
use one 714-hp package unit installed 
at the rear of the building with two 


TO COMPRESSOR 
WEST ZONE 


supply ducts, one leading to the East 
side and one to the West side. 

Each duct should be sized for the air 
quantity required for the maximum 
load that may occur in each of the 
zones. In a “Y” duct connection near 
the fan discharge where the two zones 
separate, a motorized splinter damper 
is installed. This damper is controlled 
by two room thermostats, one in the 
West zone and one in the East zone. 


Sequence of Operation 
The sequence of operation is as fol- 
lows: 

1. In the morning, the sun is on the 
East zone. The East zone thermo- 
stat calls for cooling, but the West 
zone thermostat is satisfied. When 
the East zone thermostat makes 
contact, the compressor starts 
and the motorized splinter damp- 
er swings toward the West zone, 
forcing more air to the East zone 
and reducing the air delivered to 
the West. 

2. Toward mid-day, the West thermo- 
stat also makes contact. The 
compressor continues to operate 
and the splinter dampers return 
to a center position, allowing 
equal amounts of air to flow to 
each zone. 

3. By mid-afternoon the East thermo- 
stat is satisfied, so the splinter 
damper swings toward the East 
zone forcing more air to the West 
zone. 

4. Finally, when both thermostats 
are satisfied, the splinter damper 
returns to center position and the 
compressor shuts off. 

The current for this control system 


TO COMPRESSOR 
EAST ZONE 


In the sketch above, T designates location of room thermostats; R, location 
of relays; MR, polarized micro-relay; M, damper motor; D, splinter damper. 
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FILING 
FIXTURE 


FIT COLDSPOT 
VANES IN FIVE 
MINUTES 


This tool is micro 
adjustable to all of ' 
the sizes of vanes includ- 
ing those of sealed units. 
Even an UNSKILLED me- 
chanic can in a matter of 
5 minutes do the job with- 
in the extreme precision 
of .000! of an inch. Made 
of finest case hardened 


tool steel, heavily plated 


Part $P-8 


to insure lifetime service. Pat. Pending 


DRIVE IN-OUT SET 
em gm COLDSPOT 
BEARINGS 


Part $P-3 
Especially designed to 
drive in or drive out 
compressor bearings. 
Will not mar or damage 
the bearing, housing or 
seal seat. Precision made 
of high grade steel and 
heavily plated with 
knurled handle. 
ble drive in and out tips 
for 13/32" and 15/32" 
bearings. 


complete set 
3 pieces 


Available at Your Jobber <{ifi> 


CC ae Cl) may t ) )0 mld 


Reversi- 


MEP RICER ATION PaaTsS auo TOOLS 


40-08 22nd ST., L. |. City, N.Y 
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is 25 volts and the controls required 
are indicated in the accompanying 
diagram. 

This system has proved very satis- 
factory with results comparable to a 
central built-up hot and cold deck 
zone system. This same system can be 
It should 
that zoning 
with a package unit 
limited to two zones, and 
that the total air quantity variations 
should not be over 25%, or improper 
ventilation and air noise will result. 


easily reversed for heating. 
be pointed out, 
by air volume 
should be 


however, 


GOULDS PUMPS HOLDS 
FIELD SALES MEETINGS 
Goulds Pumps, Inc. recently con- 
ducted a series of two-day regional 
engineering sales meetings to ac- 
quaint their branch office salesmen 
and local distributors with two of 
the company’s new pumps 


double 


a single- 
centrifugal 
for general liquid handling 
and a close coupled unit designed 


stage, suction 


pump 


especially for air conditioning. 

The first two meetings were held 
at the company’s main office in Sen- 
eca Falls, N. Y. Others were held 
in Chicago, Tulsa, Houston, and 
Atlanta. 


it’s a GEM! 


Model 500H 

Straight-Front 

Display Refrigerator 

Gem Refrigerator Company, custom maker 
for 30 years, now makes competitively priced 
commercial refrigerators with custom features 


protected territories open! 
Don't miss out on the greatest sales oppor- 
tunity to come your way. Get details 


CGEM 


REFRIGERATOR CO. 


165 W. Wyoming Ave. 
Philadelphia 40, Pa. 
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or calculation of heat gain 
through windows is said to be 
possible through use of a new slide 
calculator developed by Ingersoll 
Products Div., Borg-Warner Corp., 
Chicago, manufacturers of KoolShade 
Sunscreen. 

Called the “Ingersoll Sun Position, 
Heat Gain and Shading Data Calcu- 
lator", the device is designed for use 
by architects, engineers, air condi- 
tioning consultants and others who 
have frequent need to know the 
amount of sun heat transmitted 
through doors and windows. 

With the latitude of the building 
known, and the azimuth (compass 
bearing) of the window known, the 
calculator can figure, for any hour 
of the day or day of the year: 

Sun altitude, relative sun-window 
azimuth, shadow angle, shade per- 
centage using KoolShade, radiance 
transmitted through bare window, 
through KoolShade, and per cent of 
heat blocked by KoolShade. Extra 
slides are provided for different lati- 
tudes. 

There is a nominal charge for the 
calculator and for the extra slides for 
the different latitudes. The device is 
available from authorized KoolShade 
distributors or from Ingersoll Products 
Div., Borg-Warner Corp., 310 S. Mich- 
igan Ave., Chicago 4. 


AIRTEMP NAMES N.Y. 
ROOM COOLER OUTLET 
Weiss and Besserman, Inc., New 
York appliance wholesalers, have 
been appointed distributors for 
Chrysler Airtemp room air condi- 
tioners and dehumidifiers. The firm 
will service retail outlets in metro- 
politan New York, New Jersey and 
lower Connecticut. Officers of the 
company are S. A. Weiss, president, 
and A. I. Besserman, treasurer. 


SOUTHWEST, CLARK TO 
HANDLE USAIRCO UNITS 
Southwest Wholesale Distribu- 
tors, San Antonio, and Clark Dis- 
tributing Co., Charlotte, have been 
appointed distributors for window- 
type air conditioners by United 
States Air Conditioning Corp. 
Covering 62 southwest Texas 
counties, Southwest maintains of- 
fices at 553 Delaware St. C. S. Ely 
is president, E. J. Dorr is vice presi- 
dent, secretary-treasurer and E. V. 
Long is sales manager of the firm. 
Clark Distributing Co. will han- 
dle upright store-type conditioners 
in addition to the window units 
through North and South Carolina. 


W. A. Clark is president. 
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12 Point Code of Ethics Proves 
Workable for Richmond Contractors 


A code of ethics that has proved 
its workability in nearly a year 
of operation is helping maintain 
high business standards among 
Richmond, Va., refrigeration and 
air conditioning contractors. 

Glenn B. Holden, executive sec- 
retary of the Refrigeration and Air 
Conditioning Contractors Associa- 
tion of Richmond, declares that the 
code carries the unanimous ap- 
proval of the entire association 
membership, which, he says, repre- 
sents about 75% of the business in 
this line in the Richmond territory. 

The code’s 12 points are as 
follows: 

“1. We will never knowingly mis- 
represent our own equipment and 
services or those of our competitors. 

“2. We will always clearly and 
honestly inform our customers as 
to the details of the installation to 
be made and so write our contract 
proposal. 

“3. We will assume the responsi- 
bility of including in work designed 
and installed by us all features 
which may be necessary for the 
satisfactory operation and economi- 
cal servicing of the system. 

“4. We will not knowingly under- 
size equipment or accessories in any 
proposal made by us without clear 
understanding in writing between 
our customers and ourselves. 

“5. We will follow to the letter 
all specifications on which we re- 
ceive awards unless authorized in 
writing to modify these specifica- 
tions. 

“6. We will always quote our 
equipment and work at prices which 
are fair to our customers and will 
allow ourselves a reasonable profit. 

“7. We will not extend hidden 
discounts or gratuities. 

“8. We will assume full respon- 
sibility for the satisfactory perform- 
ance of installations designed and 
installed by us and will make 
prompt and cheerful corrections of 
our mistakes. 

“9. In the event of a controversy 
with a customer or his representa- 
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tive which cannot be amicably set- 
tled, we agree to report the situa- 
tion to the executive secretary and 
request him to arrange arbitration 
if possible. 


“10. We will respect the sub-con- 
tractors whose bids were used by 


us in estimating and will not accept 
other bids or revisions after making 
our final proposal prior to the 
award. 

“11. We will not revise the price 
or terms of a proposal made by us 
after the award of the contract un- 
der which we were bidder. 

“12. In the event that unfair 
practices, as recognized by this as- 
sociation as applicable to this in- 
dustry, on the part of competitors, 
general contractors, or owners are 
observed by us, we agree to 
promptly submit evidence of such 
practices.” 

Members of the Richmond con- 
tractor association include: Catlett- 
Johnson Corp., Herman J. Duke & 
Son, R. M. Dunville & Bros., Enter- 
prise Heating & Air Conditioning 
Corp., Hungerford Inc., Kell Re- 
frigeration Service, Lampie Refrig- 
eration Service, Richmond Heating 
& Equipment Co., Richmond-York 
Corp., T. A. Talley & Son, and 
Gundlach & Co. Inc. 

Associated members include: 
Gordon Metal Co., Hojoca Corp., 
Hill-Chase Steel Co. of Maryland, 
Noland Co. Inc., Refrigeration Sup- 
ply Co., Reid-Hayden Inc., Steel 
Service Inc., A. R. Tiller Corp., 
Virginia Insulation, and Shultz & 
James Inc. 


RACCA OUTLINES ITS 
PROGRAM FOR YEAR 

The board of directors of the Re- 
frigeration and Air Conditioning 
Contractors Association met March 
27 and 28 in Chattanooga, Tenn., 
and a definite program was out- 
lined for the ensuing year. 

New members were added to the 
membership roster and a new local 
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association at Richmond, Va. was 
welcomed into the National Associ- 
ation. 

Steps were taken to compile and 
publish data of various operations 
pertaining to the refrigeration and 
air conditioning industry so that 
various members of the association 
will know costs of operation and 
other facts pertaining to their busi- 
ness, as they exist throughout the 
nation. 

Plans were formulated for the 
Cleveland convention, and Program 
Chairman E. W. Farr was appointed 
to carry through the plans as set 
forth at the board meeting. Reser- 
vations have been made for Nov. 
8 to Ll, 1953 at the Carter Hotel 
in Cleveland for this event. 


CALIFORNIA CONTRACTORS 
ORGANIZE STATE-WIDE 

A new state-wide association of 
refrigeration contractors, to be 
known as the California Refrigera- 
tion and Air Conditioning Contrac- 
tors Association (CRACCA), was 


rays 


organized at Sacramento March 7. 

Present at the meeting were the 
following representative of Califor- 
nia contractor groups. J. Pat Riley, 
James Gustafson and Felix A. Beck, 
San Diego; Ed Flynn, San Fran- 
cisco; and Don Kissell and Henry 
B. Ely, Los Angeles. 


Besides agreeing upon the forma- 
tion of a state-wide chapter, the 
group agreed to recommend to their 
memberships: 1. To apply for affili- 
ation with the State Builders Ex- 
change; 2. To seek a partial mem- 
bership in the Construction Industry 
Legislative Council; 3. To form a 
board of directors comprised of 
two members of each contractor 
group; 4. To seek affiliation with 
the national RACCA organization 
on a state-wide basis; 5. To issue 
bulletins to members. 

For the present, the San Diego 
and Los Angeles local associations 
will continue their membership in 
the national RACCA organization, 
and the group recommended that the 
San Francisco association re-affili- 
ate with the national. 


he 
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INSTANT 
PAINT! 


The Serviceman's 


Formation of a state-wide associ- 
ation, it is believed, will enable con- 
tractors to become more effective at 
Sacramento in state legislation. 


DETROIT CONTRACTORS TO 
ADOPT “UNIT” BARGAINING 

Members of the Refrigeration and 
Air Conditioning Contractors Asso- 
ciation of Detroit have voted to 
negotiate an association-wide con- 
tract for its servicemen with the 
Local 636 of United Association 
(AFL). 

At a recent membership meeting 
16 members voted in favor of bar- 
gaining with the union as an asso- 
ciation, one member voted against 
it, and five abstained. 

The association has a total of 50 
members, according to George 
Murphree, president, its by-laws 
permit the association to adopt an 
action with a favorable vote of 
25% of the total membership. 

Whether or not the association 
should bargain with the union for 
its members has been a subject of 


LOOK TO LA CROSSE... FOR MORE 
OF EVERYTHING YOUR CUSTOMERS WANT MOST 


STAINLESS STEEL DRAINBOARDS 


The La Crosse reputation for consistent quality is 


Best Friend 


Used Across America 


Excellent for Painting or Touching Up 


Alr Conditioning Equip. 


Duet Work 
Grilles 


Piping and Cocks 


For better work and profit! No mixing, 
no clean-up, no compressor or hose 
needed. Just shake the can and paint. 
All cans furnished with guaranteed 
non-clogging spray valve. Complete 
your jobs the modern way. Ask ycur 
jobber for Sprayon today! 


Attention Representatives! Some select terrt- 
tories still open. Write for money making de- 


alls today! 
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CLUB SPECIAL 


All the style, versatility and efficiency of La Crosse design is featured in the 
. . 2 keg direct draw, three aluminum half barrel pre- 
cooler and a dry storage bottle cooler make this model tops in capacity 
Refrigerated faucets guaranteé that perfect glass of beer. Available in 
stainless steel or black 


VISIT OUR BOOTH £584 at the National Restaurant Exposition, | 
Navy Pier, Chicago 
@ CUBEMAKERS @ DIRECT DRAWS @ WALK-INS 
COOLER COMPANY 
2814 Losey Bivd., So., La Crosse, Wis." "(wee vex cig 


maintained throughout the entire line of standard and 
custom built drainboards . . 
models and sizes. 


. in a wide variety of 
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discussion for many years. The as- 
sociation’s labor committee has been 
studying the question for some time 
and finally recommended that the 
practice be adopted. 

Immediate action was needed be- 
cause union contracts held by some 
of the members expire on May 1. 
Now they will negotiate as part of 
the association rather than as in- 
dividual firms. 


The labor committee will use a 
contract that is already in force 
with two member firms as a basis 
of discussion. These members have 
indicated that the contract has 
worked out very well for them. 

Murphree stated that negotiations 
will affect refrigeration servicemen 
only. It will not affect office or shop 
employees, truck drivers, or super- 
visory personnel. 

“There are many questions still 
to be ironed out,” Murphree said, 
“One in particular will be the status 
of one and two man shops. There 
are a number of these in the associ- 
ation.” 

The matter of association-wide 
bargaining came up last December, 
following a merger of the Refrigera- 
tion Contractors Association of De- 
troit and the Air Conditioning Con- 
tractors Association. 

The latter group, composed of 10 
contractors handling large air con- 
ditioning and refrigeration install- 
ations, had voted to disband and 
join the new group. The question 
of union servicemen was vital to 
them, it is reported, because much 
of their work was done on contracts 
where only union labor could be 
employed. 


8 FIRMS JOIN DETROIT 
CONTRACTORS 


Eight more firms recently have 
joined the Refrigeration and Air 
Conditioning Contractors Associa- 
tion of Detroit, according to reports 
from this group’s headquarters. 


Carries your shop to the job... 


4 


| Available in 


REFRIGERATION AND AIR CONDITIONING SERVICE BODY 


Service-Master is designed to speed up your work — styled to 
reflect the ability of your firm. Its six weathertight compart- 
ments include shelves and bins for the tools and parts you'll 
need on the job. 

Whether your chassis is old or new — you'll find it econom- 
ical to choose Service-Master for your next service body. 


—_ — 


3. Fully enclosed wheelhousings. 


4. Parts bin with hinged cover and 
removable dividers. 


. Weathertight, double-panel doors. 
2. 48'4” wide loading area, with one- 
piece ribbed steel floor. 


Service-Master sets the pace in service body 


so styling. Compare it with any other make for 


completeness, design, and advertising value. 


<LOOK FOR THIS NAMEPLATE! 
OPTIONAL EQUIPMENT 

. Telescopic steel roof, and end- 
gate with locking handle. 

« Removable rack with adjust- 
able ladder and material 
brackets. 

« Removable vise bracket with 
pipe support on head panel. 

. Rear bumper-step. 

- Pipe carrying brackets. 


VU 


“vil 48 tore, ) MCCABE-POWERS AUTO BODY CO. 


A p™\y +5900 NORTH BROADWAY © ST. LOUIS 15, MISSOURI 


Please send me literature and complete information on Service-Master: 


Names of the new member firms 
follow: Atmospheric Control Co.; 
Commercial Refrigeration Service, 
Inc.; Detroit Iee Machine Co. (form- 
er member reinstated) ; W.T. Heaney 
Co.: James & Roach, Inc.: Lewis 
Engineering Service; Mechanical 
Heat & Cold, Inc.; Sogaard & Debo, 
Inc. 


I iernitinennminccnentins : ae 
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SALES NEWS 


Pre-Packaged Meat Operations 


Explained To Chicago Meat Dealers 


ORE than 800 Chicago inde- 

pendent meat dealers got their 
first look at pre-packaged, self-serv- 
ice meat operations during a recent 
demonstration meeting sponsored 
by the Meat and Food Retailers of 
Metropolitan Chicago. 
the last of the major U. 
enter pre-packaged, self-service 
meats following an agreement made 
recently between Chicago meat 
dealers and the Chicago Butchers 
Union. 


Chicago is 
S. cities to 


Speaking before an overflow au- 
dience at the Olympic auditorium 
in Chicago, Jack Dickie, director of 
sales research, Tyler Fixture Corp., 
Niles, Mich., described and demon- 
strated the successful step-by-step 
operations of self-service meats, 
based on his company’s experience 
in supplying equipment for many 
self-service store operations. 

Dickie said that 
successful, 


meat sales in 
efficiently managed self- 
service operations have increased as 
much as 65% after conversion from 
service operations. 

Dickie also pointed out that deal- 
ers could not expect self-service to 
cut down on meat department per- 
sonnel, since the “phenomenal” in- 
creases in meat volume due to self- 
service invariably require 
extra help to keep pace. 

Chicago meat merchants also got 
their first glimpse of how pre-pack- 
aged meats look displayed in self- 
service cases, 


hiring 


They gave close study 
to the type of equipment necessary 
for conversion to self-service. On 
display, as part of the demonstra- 
tion, was the new “Rolling- 
Cold” packaging conveyor, which 
now permits packaging of fresh 
meats under constant refrigeration 
without the need of a special air 


Tyler 
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conditioning room; the Tyler open 
refrigerated display table, and the 
Tyler open meat case. 

John Marhoefer, president of the 


Marhoefer Packing Co., presented 


a brief sketch of his experiences in 


the pioneering of self-service meat 
operation. Marhoefer described its 
rapid and still-growing success in 
stores throughout the country. He 
urged Chicago meat merchants to 
keep in step with the times and to 
protect their own businesses by con- 
verting to self-service as soon as 
possible. 


LOCKER PLANTS’ SALES 

OF FREEZERS GOING UP 
Frozen food locker operators have 

won a prominent position in mer- 

chandising and selling home freez- 


ers in recent years, according to B. 
G. Sanderson, general sales man- 
ager of the Deepfreeze Appliance 
Div. of Motor Products Corp. 

The Deepfreeze executive reports 
that locker operators currently are 
selling about 30% more home freez- 
ers than they sold last year at this 
time. According to Sanderson, Deep- 
freeze currently is selling about 10% 
of its home freezer production 
through food locker operators. 


LA CROSSE APPOINTS 
AGENCY IN DENVER 

The La Crosse Cooler Company, 
La Crosse, Wis. has announced the 
appointment of the Intermountain 
Agencies, 1531 19th Street, Denver, 
as their factory representatives in the 
states of Montana, Wyoming, Colo- 
rado and New Mexico. 

O. W. Weiss and D. L. McLaren, 
the principals of this agency, are 
both manufacturer’s representatives 
with many years of refrigeration ex- 
perience throughout the trade. They 
maintain complete office facilities in 
Denver. 


EBCO OPENS NEW YORK, 
CHICAGO SALES OFFICES 
Ebco Mfg. Co. has announced the 
opening of new sales offices in Chi- 
cago and New York, and the addition 
of two new sales managers for the 
North and South Central States areas. 


Arthur E. 


Bezer is the new man- 


CHICAGO DEALERS SHOWN "NEW LOOK" IN MEATS 


THEIR FIRST LOOK at progauhesed, self-service meat operations was enjoyed 
by these independent meat dealers of Chicago following a recent agreement 
between the dealers and the Chicago Butchers Union. Holding the package is 
Jack Dickie, director of sales research for Tyler Fixture Corp., who conducted 
a step-by-step demonstration of self-service meat merchandising methods. 
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ager of Ebco’s New York office and 
will cover New York, Long Island, 
Connecticut, western Massachusetts 
and northern New Jersey. Bezer was 
formerly with the refrigeration de- 
partment of Westinghouse Electric 
Corp. as district sales manager in the 
New York area. 

Hal W. Kirk is manager of the new 
Chicago office for Ebco and will 
cover northern Illinois, northwestern 
Indiana, Wisconsin, Minnesota, 
North and South Dakota. Kirk was 
most recently district sales manager 
for Nelson Refrigeration Co., St. 
Louis. 

L. H. Combs is Ebco’s new district 
manager for southern Ohio, southern 
Indiana, Kentucky, West Virginia 
and Virginia. J. C. Kennedy is Ebco’s 
new district manager in Michigan, 
northern Ohio and N. E. Indiana. 


NAMES DISTRIBUTORS 
Aubrey A. Davis, sales manager 
of Wilson Refrigeration, Inc., has 
announced the appointment of two 
new distributors for Wilson home 
freezers. The two new distributors 
are Clinard Electric Co. of Winston 
Salem, N. C., and Ed Doughty Elec- 
tric Co. of Columbus, Miss. 
Clinard will act as distributor in 
all but 14 counties in eastern North 
Carolina. Doughty will 
counties in eastern Mississippi and 
Alabama. 


cover 10 


four counties in 


ALLIN EXECUTIVE ON 
SPEAKING CIRCUIT 

Dick Hendrickson of Allin Mfg. 
Co. recently completed a speaking 
tour of RSES chapters in Minne- 
sota and North Dakota. A demon- 
stration of the products made by 
Allin and a technical talk on appli- 
cations of these products were fea- 
tured. 
Allin executive’s 
tour included Rice Lake. Wis., 
Moorhead, Minn. and Minot, N. 


D. Arrangements for the meetings 


Stops on the 


were made by E. S. Johnson. Allin 
representative for the area, and Ed 
Asproth, director of Refrigeration 
Training at Institute, 
Minneapolis, who is coordinating 
educational activities of RSES chap- 
ters in the north central territory. 


Dunwoody 


BUY FROM YOUR 
REFRIGERATION WHOLESALER 


and AIR CONDITIONING ®* 


A double profit 


for your customer 
doubles your chances to sell 


wy Sherer owners have a double chance for profit: 


1. Better display increases sales as much as 300% 
according to users’ reports. 


2. Savings of up to $210.00 yearly per 10-foot case 
due to lower operating costs. 


So every Sherer case you sell is a source of double profit for the 
user — a double profit which doubles your chances to sell. 


Model 3008CS 


chandiser with extra capacity and 


frozen food mer- 


Model 3100CS hds big display 
capacity for high-profit, fast-moving | g truly continuous display when two 


ure or more are joined. 


Model UL2710CS reversible-conver- 


tible self-serve case that adapts its Model UL3208MB multi-purpose 


merchandiser for produce or dairy 
products. 


‘"4-in-1"" convertibility to needs of 
individual market. 


WRITE FOR COMPLETE FRANCHISE INFORMATION 
find out why SHERER’S patented retrigeration 

system* cuts running time as much as 15% saves 

up to $210.00 yearly per !10-foot case. 

*Atomized Air Directional Flow —-Recirculated Air. 
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Be Surer With SHERER 
SHERER-GILLETT CO., Marshall, Michigan 
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... 210 ON€ WES, Just oft / 


Like Goldilock’s porridge — refrigeration 
temperatures must be neither too warm nor 
too cool. Your customers expect just right 
results, and they’ll get them with Ranco. 
Controls by Ranco serve in more than 50,000,000 
installations throughout the world— positive 
proof that Ranco is preferred . .. Choose 
dependable Ranco controls yourself — available 
for over 4,000 replacement installations. 


COLUMBUS 1, OHIO 


WORLD'S LARGEST MANUFACTURER OF REFRIGERATION CONTROLS 
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THE SERVICE MAN'S DEPARTMENT 


HERES HOW / 


REMA and RSES Join 
In Safety Program 

Members of the safety committee of 
Refrigeration Equipment Manufac- 
turers Association unanimously 
agreed during the association’s win- 
ter meeting to cooperate with the Re- 
frigeration Service Engineers Society 
in developing a campaign to stress 
the danger to children in abandoning 
refrigerators without removing the 
hardware. 

It was proposed that the following 
steps be taken to publicize the haz- 
ard involved: 


e 


1 DO IT 


REMOVED 


Ce radial type commutators of re- 
pulsion-induction motors, the seg- 
ments sometimes creep outward in their 
molded insulating material. The result- 
ing poor contact with the short circuiting 
necklace causes heating and noise, usu- 
ally leading to a service call. 

Reboring the necklace cavity is the 
desirable remedy for this condition, but 
a satisfactory field repair can be made 
by wrapping the necklace in place on 
the spool or retainer, and narrowing the 
contact end of the slugs with a file. They 
will then bridge over the mica washer 
and the high edge of the brass short 
circuiting ring, making good contact with 
the segments. 

Carl Jacob, 
San Francisco, Calif. 


1. The REMA office was asked to 
develop and print stickers for use on 
letterheads. These stickers, to be sent 
to members of REMA, RSES, and 
Refrigeration Equipment Wholesal- 
ers Association, would carry some 
motto stressing this hazard. 
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2. REMA members were asked to 
send any information available on 
this subject to George E. Mills, the 
association’s public relations direc- 
tor for use in the preparation of re- 
leases to be sent to industry publica- 
tions. In addition, Mills was asked to 
develop newspaper and radio releases 
from this material and to make an 
effort to have such information dis- 
seminated through those channels 
as well. 

3. F. Y. Carter and John D. Bopp 
agreed to contact their local boards 
of education to urge their coopera- 
tion in publicizing this situation, 
using information supplied by R. 
D. Hollingsworth, chairman of the 
RSES safety committee. 

4. Bopp agreed to check with the 
National Safety Council to see 
whether it can be of assistance in this 
matter. 


Below-Grade Freezers 
Pose Special Problems 

Moisture seepage through walls of 
below-grade rooms that are to be con- 
verted to cold storage can have cost- 
ly consequences unless the condition 
is corrected before insulation is ap- 
plied. 

Sealing the walls from the out- 
side is a recommended cure in most 
cases. Occasionally, however, walls 
are located so that digging out 
around them and applying exterior 
moisture- proofing is impossible. 
Then it becomes necessary to devise 
an alternate means of keeping mois- 
ture out of refrigerated areas. 

In one installation with which we 
are familiar, two freezers and a cool- 
er were constructed in an existing 
building, three walls of which ex- 
tended about nine feet below grade. 
Seepage which occured through these 
walls during wet weather could not 
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FOR OIL LINES 
TO UNIT 


WATER LINE 
2 COPPER 


NABLE to obtain an oil cooler for a 

late model Airtemp packaged air 
conditioner, | took an old 12-inch drier, 
removed the ends, and drilled them out 
to ¥%". Then | drilled two holes on the 
side of the drier, one near each end, to 
accommodate %” x ¥%" half unions, 
and brazed these connections. 

Next | shoved a piece of ¥%" copper 
tubing through the drier shell, brazing 
it at each end. Finally | bent the ends 
of this tubing to match the shape of the 
original heat exchanger. 

All of this required only about 30 
minutes of shop work, and the results 
proved quite satisfactory. 

Gilbert A. Friesenhahn, 
Macdona, Tex. 


be stopped externally because the 
walls were right on the property 
line. 

To meet these conditions, a heavy 
coat of back plaster was first ap- 
plied to the inner surface of the 
walls, followed by a heavy coat of 
asphalt paint. This vapor-proofing 
keeps most moisture from coming 
through. 

To neutralize the effects of the 
moisture that does get through, an 
air space was provided between the 
insulation and the sealed walls by 
installing 2” x 4” vertical studs 





take a 


closer 
look 


ss COPPER 
REFRIGERATION 
TUBING 


UNITED means that it’s the product of 83 


yeers of precision tube mil! experience and that 
it's produced on new equipment, by new processes 
and fine. quality controls unequalled anywhere 
within ovr industry ... that it is better quality, 
has extra volves ... without expectation or de- 
mand and at no extra cost. 


DEOXIDIZED means thot all oxides, 
grease, 


dirt, slivers, copper dust and foreign sub- 
stances common to copper tubing have been 100% 
removed by special processing to prepare it for 
use, as received, in the finest and most delicately 
balanced 


mechanical equipment or control instru- 2 


ments. 


DEHYDRATED moons tnt ot moisture 
hos 


been removed prior to sealing and Trade + 


Putting them all together... 
“UNITED DEOXIDIZED DEHYDRATED” 
means finer, the finest, Copper Refriger- 
ation and Air-Conditioning Tube made 
anywhere. UDD will earn your respect 
and completely justify your confidence in 
regulorly specifying it. 


Oe alae 


& SUPPLY CORPORATION 
PROVIDENCE, RHODE ISLAND 


SALES OFFICES 


Circle No. 106 on Reader Service Card 


126 


against the walls on 12” centers. 
These studs are anchored by angle 
clips bolted so that the studs set out 
about 1” from the walls. 

All studs were cut off 6” above 
the floor line and 4” below the ceil- 
ing line and the ceiling sheathing 
was stopped 4” back from the walls 
to assure complete air circulation in 
the space between the wall and the 
insulation. Drainage of accumulated 
water is provided by a 4” trough at 
the intersection of the floor and the 
walls. 


The first layer of corkboard in- 
sulation was dipped in hot asphalt 
and then nailed to the studs. The 
vapor seal provided by the asphalt 
and the moisture resistance of cork- 
board further protect storage areas 
from moisture infiltration. 

Interior finish for the walls is port- 
land cement. 

With construction like this, even 
extreme conditions of moisture can 
be solved in low-temperature instal- 
lations. 


BUY FROM YOUR 
REFRIGERATION WHOLESALER 


\ 
QUALITY COOLERS YOU 
CAN FIT INTO YOUR LINE 
AND SELL AT A PROFIT 


ACCESSORIES 


f DouBLE 
FAUCET 


MouTH DIVIDERS S HEAVY 
BUBBLER OUTY 

CASTERS 
You sell quality, trouble tree cooling in these elec- 
tric units that operate wet or dry. in 3 sizes... 4, 
5, 6 ft. Unobstructed interiors. Baked Enamel 
finish for beauty and sanitation 


SEND FOR CATALOG @2 


re Aaa Company, Inc. 


3316-28 S$ BROADWAY + ST LOUIS 18, MO 
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MOTOR-CAPACITOR 


Refer to the Aerovox motor- 
capacitor listings for the right 
exact-duplicate or universal 
replacement. Don’t take chances! 


If there’s no nameplate or other 
identification to go by, then use 
the Aerovox Capacitor Selector 
for proper selection of capaci- 
tance value. 


To get motor running immedi- 
ately, use the Aerovox F mergency 
Capacitor which provides any 
required capacitance. 


Get the proper Aerovox motor 
capacitor from your supplier, in- 
stall it, bill for it, forget it. That 
spells real profit! 


Ask your supplier about 
Aerovox “Jiffy Service” aids. 


, AEROVO* CORPORATION 


NEW BEDFORD MASS. 
in Canoda: AEROVOX CANADA LID., Hamilton, Ont. 
Export: 41 E. 42nd St., New York 17,.N. ¥._ 
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CONNOR SHORTENS NAME Circle No. 109 on Reader Service Card 
O P PO RT U N ITI ES W. B.C ynnor En ineering Cc vr 

+ ung g Corp., a ” 
(Classified Advertising) Danbury, Conn., manufacturers of Ld 5 P A C Sy a 


ceiling air diffusers and activated ADJUSTABLE COMPRESSOR 


Rates: for ‘Positions Wanted, $4.00 minimum, carbon air purifiers, has shortened 
limit 25 words For all other classifications, . " 5 ; 
$4.50 minimum for 25 words or under, each its corporate name to Connor Engi- 
additional word 15¢: boldface type or all 2ePri ¥ 

capitals, $7.50 minimum for 25 words or under, neering orp. 
each additional word 20¢ 


EQUIPMENT FOR SALE WESTINGHOUSE AWARDS 


FOR SALE—Water cooled freon compres- k EAI E R FRANCHISES ke 
sor, capacity: 47 tons refrigerating effect, Franchises to sell both Westing- 


oust with SO HP electric motor, Air house self-contained and _field-as- 

cooled freon compressor, 231/, ton capacity, j itioni i 
sembled air co ; have 

complete with 25 WP deste thee aoe 1 air conditioning units have 


units are in new condition and include ex. been awarded to: Stafford-Smith 


pansion tank, sludge tank, condenser and Inc., Kalamazoo, Mich.; Lehigh Air 
receiver complete with controls. Write or 


phone Purchasing Agent, N. M. Institute Conditioning Co., Allentown, Pa.; “DESIGN ENGINEERED 

of Mining & Technology, Socorro, N. M Central Engineering Co., Waco, FOR RUGGED SERVICE” 

Ask for Bid $24, Opening to May 5, 1953 Tex.: Sockwell Co.. Atlanta: Flint A ready-made, sturdy, dependable 
paistsilineesiesiiitmmadnianics . P i , 3 rack, cross-braced both ends, quickly 

i Alii ated oscilla al ; Refrigeration Co., Birmingham. scatetiadl. 

MARKET SUPPLIES. No. inventory Franchises to sell the Westing- SAISES ‘onite off feos, IMPROVES 

- - 2 99 7 units oO oor; 
problems for you! KOCH SUPPLY house home “Precipitron electric appearance. 


Catalog is your stock in trade. Meat air cleaner have been granted to: FIRE HAZARD PROTECTION— all 
blocks, cutlery, uniforms, and 1000 \- meral! 


other market necessities at competitive Kriechbaum & Dewein, Burlington, ECONOMICAL—better than home- 

prices. Most orders shipped same day as lowa; Alton Plumbing & Heating a — 

received. Ask for information. No obli- . haat 2 Adjustable for various compressor sizes. 

gation. KOCH Supplies, 2520 Holmes Corp.. Mineola, N. Y.; Alhart Elee- Will accommodate 90% of all units. 

St., Kansas City 8, Mo. tric Co., Inc., Rochester, N. Y. INSTALLATION SPACE—39'4" x 25%”. 
. Weight 58 Ibs. 


WRITE FOR CATALOG AND PRICE LIST 
TRAINING AVAILABLE (Give Wholesaler's Name) 


LEONARD NAMES . 
Course on sealed unit rebuilding trade se- WESTERN DISTRIBUTOR We PRODUCTS CO. 


crets disclosing exclusive methods for all McCormack & Co. of San Fran- 4837 SOUTH WESTERN BLVD. 
operations. $12.50 or write for details. H f . 4 “ CHICAGO 9, ILL. 
Custer, Box 98, Center Line, Michigan cisco has been appointed distribu- 
a tor for Leonard appliances, includ- 
ing room air conditioners, in north- 
BUY FROM YOUR ~ ¢C 
ern California < aster vada. if LP $ 
REFRIGERATION WHOLESALER 1 California and western Nevada FIVE BOOKLETS TO HE 


The firm is located at 450 Ninth St. YOUR SALESMEN SELL! 


Send $1.00 with your name and address 


attached to this ad and mail today for 
a this set of handy booklets on selling 


techniques. Only one set to a customer. 


0 ‘ ITU EIL ULE ie capillary LTH | ashort course i A SHORT COURSE IN SALESMAN- 
N | SHIP by J. C. Aspiey. Packed with 
| N helpful suggestions on selling funda- 

mentals. Over 300,000 copies sold 

yi} ay 

rt “ 2 SELL BY GIVING by James T 
a iT / MANGAN. A remarkable philosophy and 
. approach to selling which simply can 
} ' not fail. Over 200,000 copies solc 
works like magic 
, ) 


SERVICE MEN SAY:“ICE-X IS GREAT!”’¥ 


SELF by James T. MANGAN. Every 
salesman must sell himself before he 
can sell anything. This book blueprints 
the way. Over 300,000 copies sold 

When ice forms in expansion valves HOW TO SELL QUALITY by J.C 

or capillary tubes, ICE-X is a sure 

remedy .. . ICE-X is non-corrosive 

—harmless to parts. An ice-eliminator J cea. HoLLeRr, former sales manager for 

that can’t be beat for Freon, Carrene & ~~ | Chevrolet. An inspiring book that packs 
< ’ ’ . 


= ASPLEY. Tested methods to overcome 
'< a real punch. Over 250,000 copies sold 
or Methyl Chloride systems. .. Order from your 


price objections and sell a quality prod- 
uct in a buyers market. Over 500,000 
jobber. If no jobber, order direct. 


copies sold 


STEP OUT AND SELL by W.E 


Each booklet averages 64 pages, size 
1 x 6”. Practical, down to earth, and 
Service doesn’t falter packing a wealth of help, millions of 

ee +o Horry Alter Jobbers: Ask for special offer! these booklets now used in training by 


some of the largest companies in all 


TATE TL onnrusss 


1728 S. Michigan Ave. Chicegeo. 16, Illinois MANAGEMENT TRAINING AIDS 
4652 Ravenswood Ave., Chicago 40, Ill. 
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Acme Industries, Inc. 
Aerovox Corp. 

Airtemp Div., Chrysler Corp. 
Alco Valve Co. 
Allen-Bradley Co. 

Allin Mfg. Co. 

Harry Alter Co. 

American Brass Co. 

Ansul Chemical Co. 

A-P Controls Corp. 


Baltimore Aircoil Co., Inc. 
B. C. M. Cork Co., Inc. 
Bevco Co. .. 

Bush Mfg. Co. 


Cc 


Carbonic Dispenser, Inc. 
Carrier Corp. 
Century Electric Co. 
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Champion Bronze Powder & Paint Co.. 120 


Chase Brass & Copper Co. 
Coldin Cabinet Co., Inc. 
Commercial Credit Corp. 
Copeland Refrigeration Corp. 


Curtis Refrig. Machine Div. 
Curtis Mfg. Co. 


Dartnell Corp. 

Deering Air Conditioning Co. 
Delavan Mfg. Co. 

Detroit Controls Corp. 

Dole Refrigerating Co. 


Eastern Industries, Inc. 
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Federal Refrigerator Mfg. Co. 
Filtrine Mfg. Co. 

Fine Products Co. 

Fogel Refrigerator Co. 


4-Brothers Refrigeration Mfg. Co. 


Frick Co., Ine, 


Friez Instrument Div., 
Bendix Aviation Corp. 
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Gem Refrigerator Co. 
Gloekler Refrigerator Co. 
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Halstead & Mitchell 
Handy & Harman 
Henry Valve Co. 
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Jackes-Evans Mfg. Co. 

Jamison Cold Storage Door Co. 
Jarrow Products 

Jordon Refrigerator Co. 
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Nash-Kelvinator Corp. 


Kold-Hold Mfg. Co. 


Kramer Trenton Co. 
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La Crosse Cooler Co. 
Larkin Coils 
Lehigh Mfg. Co. 


Linde Air Products Co., Unit of 
Union Carbide and Carbon Corp. 
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Maid-O-Mist, Inc. 
Marley Co., Inc. 

Jas. P. Marsh Corp. 
McCabe-Powers Auto Body Co. 
McCall Refrigerator Co. 
A. Y. McDonald Mfg. Co. 
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McQuay, Inc. 

Mills Industries, Inc. 

J.W. Mortell Co. 
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Kelvinator Div. 
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Paragon Electric Co. 59 
Patterson-Kelley Co. 18 
Peerless of America, Inc. .. ore 113 
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Penn Controls, Inc. 
Puffer-Hubbard Mfg. Co. 
Punxsutawney Mfg. Co. . 
Pyramid Instrument Co. 


Ranco, Inc. 

Redmond Distributors, Inc. 
Refrigeration Engineering, Inc. . 
Refrigeration Maintenance Corp. 
Remco, Inc. 

Revere Copper & Brass, Inc. .... 
Rotary Concrete Drill Co. . 
Rotary Seal Co. 
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Schaefer Brush Mfg. Co. 
Sealed Unit Parts Co. 

Servel, Inc. 

Sherer-Gillett Co. 

Simpson Electric Co. . 
Sporlan Valve Co. 

Superior Valve & Fittings Co. 
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Tecumseh Products Co. 
Temprite Products Corp. 
Tenney Engineering, Inc. 


Uniflow Mfg. Co. 


Union Carbide and Carbon Corp., 
Linde Air Products Co. 30 


United States Air Conditioning Corp... 79 
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Victor Products Corp. 
Victory Metal Mfg. Corp. 
Viking Refrigerators, Inc. 
Virginia Smelting Co. 
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Wabash Mfg. Co. 

Wagner Electric Corp. 
Wagner Tool & Supply Co. 
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“Here’s why I’m 100% for A-P CONTROLS” 


Says Glen Pohle, owner, Refrigeration Service Co., Milwaukee, Wis. 


--. and these Milwaukee jobbers agree 


A-P CONTROLS PAY BIG DIVIDENDS 


This valve 
stays clean in 
dirty water! 


_ They know from experience...A-P Controls 
are best for guaranteed servicing 


~ bet I like A-P valves” says Glen Pohle. “and UIl 
tell you why. In my business. iUs absolutely nece 
, sary to have valves | can depend on to operate pe rlectly 
— oven mm. very City and to keep on functioning perfectly day after day with 
MODEL nage . . ‘si no further attention. 
65 a 2.6 to 42 gpm capa “Thats why [Um sold on A-P valves. They’re easy to 
WATER _ cn ; *s , 10 install... adju tment ts quick and easy ... and they sure 
a 7 eee Se cul down on call backs! When [install an A-P valve on a 
customer s job, I know that m giving him the very best 
in performance and oo ab ility. And believe me... 
that's the way to kee] customers 
Youll make your customers happy. too, if you 
concentrate your selling efforts on A-P the 
DEPENDABLE controls! 


A-P CONTROLS —— 


I1B6 Ni th 32nd Street Viilw aukee 
In Ca \ ntrols ) 


Pressure 
Regulating 
Valve 


... For air... liquids +.-gases...refrigerants 


ay 
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You can’t identify a “buyer” by his fingerprints, his title, or the way his name appears 
in a directory. Moreover, you can't be certain of reaching the men you want 
with your advertising just because they are on a subscription list. 


From the day you start your program, those “wanted” men may have passed away, 
secured new jobs, or been “fired”. The new men that take their places 
may not see your message for a year! 


How can your advertising avoid being a victim of the industrial mortality which yearly 
makes obsolete over 30% of the names on any list? How can you be sure 
that the message you pay for is reaching a live audience of men identified as buyers? 


RC VLATION wNOWS? 


eRANCHISE Cl 


ic. C. A. Audited) 


In many important markets, obsolete circulation is not a “necessary evil” — 
— because there is a method that delivers your advertising message only to 


authenticated buyers. It’s called “FRANCHISE CIRCULATION” (C.C.A. AUDITED). 


In each market covered by the publications listed below, there are local distributors, 
wholesalers or agents who know the buyers better than anyone else . 
because they make their living by constantly calling on these buyers! They not only 
know the names of the individuals but are immediately aware 
of any changes in plant personnel or needs. Through the FRANCHISE CIRCULATION 
methods these changes are reported and verified daily! No wonder 
FRANCHISE CIRCULATION produces exceptional results for advertisers — 
it eliminates the unwanted names . . . delivers active buyers! 


Write for free booklet “How Franchise Circulation Operates”. 


INDUSTRIAL PUBLISHING COMPANY 
1240 ONTARIO STREET © CLEVELAND 13, OHIO 
Member C€.C.A. 


MORONEY APPLES r ae uth a 
VAN A iY ited etrigertin A 
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